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In early October, 79 members of the Urban 
Planters network, along with partners and family, 
set off up Mount Snowdon in support of our Leeds/
Bradford franchisee, Roger Potts, who is currently 
undergoing treatment at Sheffi eld Hospital for 
Leukaemia.

Our goal was to see how many times we could have climbed 
Everest by adding up our collective climbed metres, and to 
raise money for Anthony Nolan and Roger’s hospital ward.

Despite the heavy rain and winds of up to 60mph at the top, 
almost everyone reached the summit, with several people 
making it further than the halfway point they were aiming for. 
Another colleague, who was unable to climb, decided instead 
to swim the height of Everest.

Altogether, we climbed the equivalent of 8.5 times the height 
of Everest and, so far, we have raised over £13,000.

Roger recently had a stem cell transplant as part of his 
treatment and is currently unable to leave hospital due to 
associated illness from the treatment. 

Roger’s wife Jayne said: “We are so proud of the Urban 
Planters family for their fantastic achievement. We are truly 
overwhelmed at the response.”

Urban Planters Director, Dave Gouldney, said: 

        It was a great day, and we all really rallied behind the 
cause. Knowing that we were supporting Roger and raising 
money for people going through similar circumstances kept us 
going through the more diffi cult parts of the climb. 
A huge ‘thank you’ to all who kindly donated.

WESTFIELD RAISES THE BAR
WITH 1,500M² OF LIVING WALL
Urban Planters latest planting installation for Westfi eld 
Shopping town’s West London centre is its most ambitious 
yet. 

A vast, undulating living wall, running along one of the busy walkways 
at the centre, boasts 1,500m² of live planting, involving over 20 
different species of plant. 

This immense, green feature has created not just a pleasant vista for 
visiting shoppers, but also a rich environment for wildlife and a fresh 
source of clean air in the busy metropolis.
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WHERE GOOD DESIGN MEETS GOOD HEALTH
This scheme in central London is a fi ne example of how 
to maximise planting in a workplace, creating a biophilic 
space with enhanced oxygen levels and natural visual 
impact.

RIBA-accredited, as part of the overall offi ce design for clients 
Kilburn & Strode, the lengthy design process in creating this scheme 
has paid dividends. 

Cabinet-top planters densely-planted with Rhipsalis, run along fi ling 
cabinets for maximum visual impact, positioned as they are among 
workstations and in the eyeline of many of the employees. At the 
same time, they provide fresh air in an area of high productivity.

Throughout the offi ces and breakout areas, fl oor-standing planting 
in clusters of uniform containers, appear in a range of specimens 
alongside design-led furniture and décor to complete the overall 
look and feel of the offi ce space. Likewise, troughs placed in rows in 
the ‘Welcome Area’ nod to the clean lines of the space.

This project for a London bank may be small, consisting as it 
does of two displays in a reception area, but they completely 
transform what was a very clinical area into a welcoming 
entrance, thanks to the distinctive design of the containers.

Urban Planters London West selected the geometric-faceted design of the 
containers with the client because they bring out the design in the blue 
back wall and the artwork on the walls. 

As Liz Cabble explains:        The containers have the same degree of 
luminescence as the walls and their colour strikes a contrast with the 
background: they stand out from it yet don’t clash with it. 

“In addition, the arching Kentia palms soften the area, but still have a 
complimentary architectural style. The result perfectly delivers on what was 
promised and the client could not be happier with the result.

SMALL BUT MIGHTY:
THE POWER OF TWO

A DEGREE OF INGENUITY FOR UNI LOGO LAUNCH
Leeds Beckett University’s graduation dinner this year proved 
the perfect occasion to launch their new logo.

To help promote the university’s new identity, Urban Planters Leeds/Bradford 
was asked to design and create table centrepieces which would incorporate 
features of the logo: a purple compass, a gold wax seal and a Yorkshire Rose.

The team came up with the idea to use variety of miniature family trees 
incorporating aspects of the logo at the base.

       You’ve done it again Jayne, what a fantastic selection of centrepieces. I’m 
delighted, and so was everybody attending the dinner. Adrian, the man who led our 
brand identity and logo work took home a compass, seal and Yorkshire rose as he 
loved them so much. Adrian has previously worked with Pret-a-Manger and various 
large US-based companies on their brand identities etc, so you should be really proud 
of how much he loved them!
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SMALL BUT MIGHTY:
THE POWER OF TWO

RAISING THE BARN
When a client wants its offi ce design to show they don’t 
do things by half, the planting scheme should pack a 
visual punch too.

The Billington Group, who’s focus is on food and agriculture sectors, 
recently opened a showcase site in a converted barn near Solihull. The 
barn has been fi tted throughout with natural materials such as concrete 
and wood as well as exposed masonry, creating a contemporary feel.

The client named the building The Billington Barn & Kitchen and use it 
to host meetings and events with staff, suppliers and clients from a range 
of industries throughout the country, so Urban Planters Birmingham 
raised the bar with its planting scheme, elevating it from the everyday to 
something which would really catch the eye and make a statement.

       This scheme was defi nitely worth the wait: everyone comments 
on them. Plants are serviced and maintained regularly at a time that is 
convenient for our site and any plants that are not happy are soon replaced. 
All of the Urban Planters team are friendly and professional.

Sue Charlton, Offi ce Manager 

THE NEW WAVE OF
GREEN WALL
DESIGN
Interior landscaping design is ever-evolving, 
and nowhere is this truer than in the realm of 
vertical planting.

Running up what was a minimally-decorated staircase is 
a preserved bun and fl at moss wall in a wave formation, 
creating a striking biophilic focal point and something a 
little out of the ordinary for offi ce planting.

Simpler planting also had its place around the redesigned 
workspace using fl oor standing displays in corporate 
white planters to perfectly fi t with the clean look of the 
new décor. Shell planters planted with the structural 
forms of Ficus nitida ‘Microcarpa’ add a more luxurious 
feel within the more prominent glass stairwell lobbies.

Sometimes simplicity has the greatest impact when 
it comes to design. This was certainly the case for the 
planting scheme created by Urban Planters North West for 
Greencore Group’s Warrington offi ces.

The scheme uses groups 
or rows of single-specimen 
planting in sleek containers, to 
bring glimpses of nature to the 
workplace while sitting happily 
in the corporate setting.

        I just wanted to say thanks 
for a fantastic installation here 
at Warrington. We are 
delighted, and the service 
was fi rst class.

Jane Stanton, 
General Manager

SIMPLE ELEGANCE
PACKS A PUNCH
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FRESH THINKING
FOR SOFTWARE GIANT

When Harley Davidson asked 
Urban Planters Oxford to create a 
planting scheme for their Oxford 
offi ces, they wanted something to 
refl ect their legendary business 
image.

We found the perfect container to 
achieve this: round anthracite containers 
in the colour and pattern of tyres. What’s 
more, we used shredded rubber tyre top 
dressing to fi nish off the look.

These planters not only sit happily next 
to the various motorbikes on display 
around the offi ce, they also match the 
tones around the workplace, which 
feature a range of black and grey 
furniture.

To add a rustic feel to the space, a range 
of large leafed-plants were selected, 
including Ficus lyrate ‘Bambino’ and Ficus 
cyathistipula. We also selected Codiaeum 
variegatum ‘Petra’, for the colour and 
shape of their leaves to tie in with the 
Harley Davidson branding.

FAR FROM ‘TYRED’: A SCHEME WITH TRACTION 
FOR LEGENDARY MOTORBIKE MAKERS

McAfee was an existing customer who wanted a fresh approach to interior 
planting for their new offi ce space.

As part of the offi ce fi t out McAfee had some planting troughs built in, so Urban Planters 
Marlow planted a mixture of cacti and succulents, topped with small stones as dressing, 
adding visual interest without dominating the space.

Around the offi ces, we positioned smaller containers in groups on top of cabinets, 
cupboards and islands.

The client was so impressed they also tasked Urban Planters Marlow with providing some 
living wall art, which adds a further dimension to the scheme.


