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1. About us  
Sonia Friedman Productions (SFP) is a West End and Broadway production company 

responsible for some of the most successful theatre productions in London and New 

York. 

 

Since 1990, SFP has developed, initiated and produced over 160 new productions and 

together they have won a staggering 58 Olivier Awards including a record-breaking 14 at 

the 2014 Awards. The company has also won 30 Tonys and 2 BAFTAs. 

 

In 2017, Sonia Friedman OBE was awarded 'Producer of the Year' at the Stage Awards 

for the third year in a row as well as taking the number one spot in 'The Stage 100', 

becoming the first number one in the history of the compilation not to own or operate 

West End theatres and the first solo woman for almost 20 years. In 2018, Friedman was 

awarded the Equity Services to Theatre Award at the 18th Annual WhatsOnStage 

Awards, and was featured in TIME100, Time Magazine's 100 Most Influential People of 

2018. 

 

2. Corporate Social Responsibility: our priorities  
▪ Next Generations: introducing tomorrow’s audiences to the pleasures of live 

entertainment, recruiting and nurturing the next generation of industry talent.  

▪ Inclusion: improving and promoting diversity, inclusion and well-being in the 

workplace.  

▪ Sustainability: helping reduce our impact on the environment by making our business 

more sustainable.  

 

We recognise that we do not have all the answers but we strive to listen, to learn and 

to change in order to ensure SFP becomes a truly inclusive organisation. We therefore 

welcome and encourage applications from individuals from the widest possible range of 

backgrounds and particularly welcome applications from those currently 

underrepresented in our workforce. 

 

3. Everyone’s responsibility  
Everyone at SFP is expected to play their part in achieving our goals and upholding our 

core values, by:  

▪ Committing to creating and upholding a positive, inclusive culture that nurtures 

potential and supports well-being. 

▪ Playing our part in reducing our environmental impact and finding more sustainable 

ways of working.  

▪ Encouraging the next generation in live entertainment by contributing to our 

outreach and training programmes, including mentoring students and trainees. 
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Please see a job description of the role below.  We welcome transferable skills from other 

industries or backgrounds. 

 

4. Application Process 

 
A link to the application form can be found on the jobs page of our website: 

https://www.soniafriedman.com/about/job-opportunities  

Please let us know if you would like further information, support with access requirements 

or an informal chat about the role. You can contact us on queries@soniafriedman.com 

 

CLOSING DATE FOR APPLICATIONS: 11 June, 2021 at 6.00pm 

 

▪ First round interviews will take place on Tuesday, 22 June 2021 and Wednesday, 23 June 

2021 and will be on Zoom.  You will be informed of the interview panel prior to your 

interview. 

▪ There will be a second interview stage for some candidates, on Friday, 25 June 2021. 

This stage will ideally take place in person and we can discuss access requirements 

beforehand.  You will be informed of the interview panel prior to your interview. 

 

We will respond to all candidates within three weeks of the application deadline, regardless 

of whether they have been selected for interview or not. 

 

 

5. Job Description 
 

Position:  SALES AND TICKETING DIRECTOR  

(Maternity Cover) 

 

Reporting to:  General Manager  

 

Job Purpose: The Sales and Ticketing Director is responsible for 

revenue and ticket attendance maximisation across all 

SFP productions; setting strategic direction, and 

leading the team in determining pricing, managing 

inventory, sales promotions and exploring new 

distribution opportunities to maximise revenue for all 

SFP shows (West End and touring). 

 
▪ Develop, monitor and adjust sales and pricing strategies for all SFP shows. 

▪ Work with the Marketing and Production Teams to create strategies and timelines that 

maximise a show’s on-sale and future life, including but not limited to: 

o using forecasting and analysis to suggest the appropriate price points and seating 

plans. 

o ensuring the purchase flow and user experience are optimised and working with 

select collaborators to create bespoke web experiences. 

o working with the Production team to feedback on theatre agreements to ensure all 

terms in respect of ticketing (including ticket packages), inventory management and 

sale commissions are favourable to the show and in line with competitive theatre 

custom and practice. 

o working collaboratively with each venue’s inventory and box office teams at all 

times. 

https://www.soniafriedman.com/about/job-opportunities
mailto:queries@soniafriedman.com
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o working with third parties to ensure the best distribution and presence is achieved 

for the show. 

▪ Oversee box office set-up process during all production on-sales and booking period 

extensions, by overseeing allocation set-ups and mark back schedules for holds (to 

include but not limited to house seat holds, tech holds, cast rate holds and day/lottery 

seats). 

▪ Create and streamline analysis and insights processes, suggesting new ways and systems 

that best meet the needs of SFP and its productions. 

▪ Create and maintain excellent working relationships with ticket agents, venue teams and 

suppliers with particular focus on developing wholesale agreements where appropriate.   

▪ Analyse production seating plans and sales reports to monitor emerging inventory 

issues, informing the wider marketing team of any potential risks and/or opportunities 

and propose appropriate plans of action to maximise revenue and attendance levels. 

▪ Update the Producer, and where appropriate, Co-Producers, with any changes or 

developments in sales patterns or audience composition. 

▪ Create revenue forecasts using analytics tools and insights to assist with the creation of 

production recoupment schedules and projections. 

▪ Audit and determine whether SFP inventory is effectively marketed across all web 

distribution channels.  

▪ Work with Marketing, Production and Development teams to ensure SFP’s goals for 

audience development are met and where appropriate create ticketing strategies to 

encourage attendance among first time theatre goers. 

▪ Explore new revenue streams to achieve a higher yield for the production through 

partnerships with hospitality or hotel providers. 

▪ Take the lead in the management of processes between SFP and venue Box Offices and 

external sales and ticketing teams to ensure clear and accurate communication is 

maintained. 

▪ Assist production and marketing teams with identifying and booking allocations for 

special events (including but not limited to gala events, charity seat requests, first and 

final performances, critics’ performances or media nights, official opening nights and any 

VIP group bookings). 

▪ Spearhead troubleshooting on all aspects of Box Office operations and work with 

Theatre Management on all aspects of customer service. 

▪ Contribute to the robust processes to streamline the efficiencies of the Marketing 

department. 

▪ Oversee sales and revenue management skills training, coaching and development for 

other members of the Marketing Team. 

▪ Maintain the efficiencies within the inventory management function across all SFP 

productions. 

▪ Supervise the House Seats system. 

 

GENERAL 

▪ Be present at SFP’s performances, events and meetings as required (which may include 

some evening and weekend work). 

▪ As this role will involve access to confidential and commercially sensitive information, it 

is essential that all such information is kept confidential. 
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6. Employment Terms 

 
▪ Hours: Usually10am–7pm Monday–Friday (1 hour lunch break).  Due to the nature of 

this role some evening and weekend work will be required and you may be asked to 

work additional hours from time to time.  

 

▪ Contract: Full time, fixed term for 13 months from early August 2021, subject to 8 

weeks’ notice by SFP. 

 

▪ Salary: Dependent on experience. 

 

 

 

 


