
MY SUMMER WORK

Level 3 National Extended Certificate in Business



Welcome

Welcome to studying BTEC Business Extended Certificate, we are looking forward to 
welcoming you in September. This project is designed to develop your Business knowledge 

and ensure that you get off to a flying start. We have very high expectations of work ethic in 
our department for students and staff and we are pleased that you have chosen to join us.

All students should complete this work over the summer and submit it before the end of the 
first week to your Business lecturer. There are three tasks in total, you will need access to 

the internet for research. Your work may be typed or handwritten. I would expect this 
project to take you at least 12 hours to complete.



Scenario

You have just successfully completed your A Level and Level 3 BTEC qualifications. You are a 
trainee marketing campaign assistant who has been asked to carry out some market 

research as part of a proposal for a marketing campaign for a business called ‘Starlight 
Classics’ that runs pop-up cinema events. The business owners’ want to maximise their 
revenues. You are required to produce a short business report based on independent 

research to analyse the market for pop-up cinema events in the UK.



What is a pop-up cinema? 

A pop-up cinema is a mobile or temporary cinema, usually set-up in a location such as a 
park, beach, the grounds of a visitor attraction, on a city centre roof-top or other distinctive 

venue (indoor or outdoor). 

A pop-up cinema can be differentiated from a traditional permanent cinema (such as a 
multiplex like Vue, Cineworld, Odeon etc.) or independent cinema house in terms of: 
capacity, technology, physical environment, seasonal demand and often films shown.  



Task 1 – Theory Notes

Read the theory notes on ‘Business Objectives’, ‘Business Forms’, ‘Marketing Theory’, which 
includes the ‘Extended Marketing Mix’ (7P’s) and ‘Budgeting’ and create your own revision 
resources. This can be a mind map, diagram or revision cards. There will be some key terms 

which you are not familiar with, these should be looked up using 
www.businessdictionary.com and definitions noted down.

Theory notes can be found at: http://bit.ly/newcastlesummerwork



Task 2 – Market Research 

Complete secondary market research for the UK pop-up cinema market by completing the 2 
tables on pages 3 &4 which will be used in Task 3 to assess the market.

Note Please ensure you keep a record of ALL the sources you have used (e.g. hyperlinks or 
names and dates of other sources like newspapers, magazines etc) in the tables provided or 

a separate document.



Task 2 – Market Research – Suggested Minimum Information 

The UK Pop-Up Cinema Market

Competitors
Who are the competitors to ‘Starlight Classics’. List as many major cinema competitors as you can which could 
include non pop-up cinema rivals as well as pop-up cinema rivals. 

UK Pop-Up Cinema Market Size
What is the size of the UK Pop-up cinema market? Data as old as 2015 is fine if you are struggling. Market size is 
measured in terms of sales revenue or people visiting the cinema i.e. screenings. 

UK Pop-Up Cinema Trends
Data as old as 2015 and this can be measured in terms of sales revenue or people visiting the cinema i.e. 
screenings.

UK Pop-Up Cinema Market Structure
Who are the main businesses of the UK Pop-up cinema market?
Are the large businesses, small or a mixture of different sizes?

Target Market
What groups or customers do the UK pop-cinema’s (e.g. teenagers, students, families, 30+ market) target



Task 2 – Market Research – Suggested Minimum Information 

External Influences on the UK Pop-Up Cinema Market

Political
Are there any government policies, government spending decisions that may affect the UK Pop-Up Cinema Market in a positive or 
negative way?

Economics
What has the trend been for UK GDP in the past 3 or 4 years to the present (UK National Income) that may have affected the UK 
Pop-Up Cinema Market in a positive or negative way? You can provide charts.

Social
Has there been any social developments that may have affected the UK Pop-Up Cinema Market in a positive or negative way?

Technology
Have there been any technological changes that have occurred that may have affected the UK Pop-Up Cinema Market in a positive or
negative way?

Environment
Are there any environmental changes that are occurring that may have affected the UK Pop-Up Cinema Market in a positive or 
negative way? 

Ethics
Are there any potential ethics (i.e. moral) issues that may have affect or have affected the UK Pop-Up Cinema Market?

Legislation (Laws)
Are there any changes in laws, consumer laws, health and safety laws or laws surrounding Coronavirus legislation that may have 
affected the UK Pop-Up Cinema Market in a positive or negative way?



Task 3 – Analysing the UK Pop-Up Cinema Market

Produce a market report for the UK Pop-Up Cinema market that you have researched in task 2. This investigation 
must have evidence to support the a) opportunities and threats for businesses in this market and b) a summary 

overall on the UK Pop-Up Cinema Market

The report should include AT LEAST the following information:

1. Produce a Front Cover stating 
a. From: Your name

b. To: Marketing Campaign Manager
c. Aim: Analysing the UK Pop-Up Cinema Market 

d. Date: The date you completed the summer work

2. Write at least 3 paragraphs explain the size, trends and structure of the UK Pop-Up Cinema Market which includes 
the main competitors to Starlight in the market. (from your table of research).

3. Write at least 2 paragraphs explaining the ‘opportunities’ available to new or existing business in the UK Pop-Up 
Market using at least 2 key examples of evidence you have collected from your research.

4. Write at least 2 paragraphs explaining the ‘threats’ available to new or existing business in the UK Pop-Up Market 
using at least 2 key examples of evidence you have collected from your research.

5. Judgement: Overall Conclusion

Does the UK Pop-Up Cinema Market at present provide opportunities or threats for businesses currently?



Task 4 – Promotional Campaign Budget

As a trainee before you can create a marketing campaign for ‘Starlight Classics’ you have been asked 
to prove yourself by creating a budget for a promotional campaign (which starts in June 2021) for 
ONE of the UK Pop-Up Cinema Event businesses of your choice that you have identified from your 

earlier research. 

This promotional campaign is to be aimed at raising awareness of your chosen businesses Pop-Up 
Events in various UK locations as Coronavirus Restrictions are relaxed this summer. You must do the 

following:

1. Choose a target market for your chosen business. This must be justified with research.

2. You have a campaign budget of £25,000 for summer 2021 you must decide what promotional 
methods you will use and how much you will spend on various methods of promotion and 

advertising. The promotion costs must be sourced.

3. When will the promotion methods (including advertising) be implemented over June, July and 
August? (ideally broken down into weeks or months, many may be reoccurring)

4. How will you measure if the promotional campaign is successful?
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