


The Rewards 
for Performance 

Group Turnover 
Group Market Sales 
( including exports) 
Group Market Share 
Gross Profit before Tax 
Group Net Profit 

. Earnings per share 

Rs. 56818 crores-up 24% 
21.22 million tonnes-up 5.4% 

22.67%-as against 22.12% 
Rs. 2954 crores-up 91.2% 
Rs. 1821 crores-up 80.7% 
Rs. 51.71-as against Rs. 31.04 

No. of Retail Outlets 4711 
Pure for Sure Retail Outlets 1906 
PetroCard Holders 10.9 lakh 
SmartFleet Card 3 lakh vehicles 
No. of Bharatgas Consumers 17 million 

The figures indicate our pursuit of 
leveraging technology to succeed, 

encouraging employees to share ideas 
and creating insights to expand horizons. 

Bharat 
Petroleum 

Bharat Petroleum .... translating opportunities into success. 
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Editorial 

It was a word that none of us truly understood, but every one used. A concept 
that we vaguely felt we shouldn't be too happy about, but didn't l~no-w- -w-hy . When 
we finally decided that our annual magazine deal with 'Globalisation', our knees 
l~nocked just a little. Today, with the publication of 'Unequal Sphere', -w-e've each 
gone on our own personal journeys of exploration and while we may only have 
scratched the surface, our sensitivity to the issue has been cemented. 

Right from the start, we decided that 'Unequal Sphere' would not claim to be 
an academic treatise on the theories of globalisation, but the stories that we ourselves 
stumbled upon. And then began months of pounding the streets, knocking on 
doors, making the calls - and listening. What we heard were some heart-rending, 
some inspiring, some shocking stories told to us by voices that no one would listen 
to. 

Women workers in the 'Jan Mari' slum, children denied access to basic 
healthcare, young men and women donning fake accents, exploited labourers - we 
were able to give a name and a face to people who had always been hazy, nameless 
entities. Globalisation carne down from being a word tossed around by politicians, 
economists and academicians to a very real, frighteningly large phenomenon, and 
its fall-outs could be seen everywhere in India. 

The World Social Forum (WSF) carne along and set our city and our 
imaginations alight. Our beliefs were being espoused by a massive international 
collective and our stand was being shared. The WSF provided the ideal platform 
for us to bring out 'Unequal Sphere', the cul.rnination of our soul-searching. 

It has been, quite simply, a life-changing experience. It has involved a lot of 
work at every single stage to the very end, but we were strengthened by our belief in 
the cause. We wish to thank all our lecturers, all at t~WSF, our technical support, 
and most importantly, the brave people whose stories we tell. We are honoured to 
be involved in your struggle - our struggle. 

UnequaL Sphere 

Sasha Gusain 
Rukrnini Shrinivasan 
Tanvi Patel 
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VOICES OF THE INVISIBLE 

''Not everything that can be 
counted counts, 

And not everything that counts 
can be counted" 

~ Albert Einstein 

A ccording to statistics, 
91.4% of the total 

female work force is in the 
unorganized sector. Yet, 
they are unrecognized by 
the public, policy makers 
and government. This gross 
under~estimation of their 
contribution to the national 
economy has made them 
virtually 
invisible.Rasheeda * barely 
gets a few hours of rest after 
a harrowing day of 
strenuous work. She wakes 
up again at the crack of 
dawn. This is the only time 

eyes water and her wrists hurt 
from constant physical exertion. 
Yet, she hasn't sought any medical 
help. "What can I do? The maal 
has to reach on time," she says. 
Sometimes her commitment 

she gets for her household 
chores before she has to 
start her job again. 
Rasheeeda is a home~based 
worker; her work involves 
threading beads that are the 

Mala was forced to end her studies size of mustard seeds. For 
every half kg packet ')fbeads that 
she threads, she earns Rs.9. Only 
if she works relentlessly all day, 
does she manage to complete five 
packets. Her daughters, Heena* 
and Mumtaz* have had to drop 
out of school to help her, as is the 
case with most families of home~ 
based workers in Mumbai. 

Thirty~five long and difficult years 
of hard work have started taking 
a toll on Rasheeda's health. The 
constant crouching has given her 
a severe neck and backache, her 
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keeps her up till 3 a.m. Besides, 
there is no allowance made for 
overheads like needles or threads 
that she has to buy. 

Rasheeda's case is just one of a 
million other families that have 
got used to a hand~to~mouth 
existence. Theirs is an invisible, 
voiceless life - with no official or 
unofficial record of existence, 
prevailing conditions or 
contribution to the country's 
economy. Spare a moment to 
think about Rasheeda. Who is 

she? Can you picture what she 
looks like ... or is she a dot so tiny, 
you can hardly see her? In the 
realm of globalisation, Rasheeda 
is a mere number stored on 
someone's hard disk. Far from 

being aware of the extent of 
her exploitation, Rasheeda is 
not the only one who is forced 
to walk this path.Mala*, a 20 
year old, was compelled to 
give up on her education. 
Living in a family of six, she 
does her bit to contribute 
towards the running of the 
household. A pharmaceutical 
company based in Japan 
employs her services. 
However, she does not figure 
on their pay rolls. Mala folds 
instruction manuals that are 
a part of every product's 
packaging. She earns between 
Rs.9 to Rs.14 for every 1000 
manuals she folds. Working 
on this for six to seven hours 
a day, she barely manages to 
fold 2000 manuals. All this, 
apart from the routine 
household chores from which 

few women are exempt. The 
effort of Mala, like most home~ 
based work, traces its path back 
to a global market where it 
originates. 

With the advent of liberalization, 
more and more Multi National 
Corporations (MNCs) looked 
upon India as a lucrative option. 
India offered these giants 
flexibility not only in terms of the 
organizational structure and 
pattern of production, but more 
importantly, flexibility within the 
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labour market. Simultaneously, 
casualisation of labour began to 
take its toll. Escalating prices 
contrasted a steep drop in real 
wages. Severe downsizing in the 
public sector, coupled with a 
sharp decline in government 
expenditure on public 
investment, forced women 
to enter an already 
disadvantaged labour 
market. Women workers 
are fully aware of their 
services being used for an 
export-oriented market. 
Not only that, they have 
also been forced to come.to 
terms with the huge 
disparities between their 
income and the prices of 
the finished product. 

Nineteen-year old 
Shabnam*, puts together 
artificial flowers in a 
predetermined pattern. 
One bunch fetches her an 
appalling 15 paise. The 
same is sold overseas for 
Rs.250. This gruelling task 
often cuts her fingers, but 
deadlines must be met. One 
bunch of flowers takes 
approximately 15 minutes to put 
together. Even if she works 
incessantly for all 24 hours in a 
day, she would not be able to 
complete 100 bunches. This 
means, one entire day of work is 
not enough to buy even one litre 
of milk at the market price. With 
no fixed income and two infants 
who need constant mothering, 
Shabana is .under the added 
pressure to avoid even the 
slightest mistake in her work. 

"Once, the entire order was sent 
back thrice on the same day, as 
they found a defect in a single 
bunch of flowers," she 
remembers. This practice of sheer 
exploitation across industries 
continues ... all at the cost of the 
faceless working hands. 

her Rs.lO for a kg. Talks with the 
management have yielded no 
positive results, but Asha 
continues work ... 

Asha, Shabana, Rasheeda, Mala 
are just some of the voices that 
chose to speak. As one faceless 

mass, with no possibilities of 
unionisation, they lack 
bargaining and negotiating 
power and are completely 
vulnerable to exploitation. 
Over and above all this, they 
are made to use their own 
resources (oil, electricity, 
water, etc.) without any 
reimbursement. 

In a desperate effort to 
minimize these costs, women 
often work in extremely 
unhealthy situations, like dim 
light, which make them 

, prone to severe health 
hazards. Hardly anyone seeks 

.AJIiI""""""'''' medical help because that 

Asha * started working in a 
'papad industry at the age of six. 
Today, 21 years later, she 
continues with the same work, 
despite meagre wages, 
deteriorating health and unfair 
working conditions. The dough 
for making 'papad being 
perishable in nature, forces her to 
work within a definite time span 
- a maximum of two days. The 
smoothening of th~ dough, rolling 
and drying of each 'papad earns 

would mean incurring 
additional expenses. 

Can we continue to ignore 
the value of human life in our 
'global' pursuits? What is the 

cost we are willing to pay? The 
biggest proponents of 
globalisation harp on it as being 
an end to the disparities prevalent 
in today's world. But the fact 
remains that there are countless 
victims that fall prey to this 
phenomenon everyday. They 
continue to remain 
unseen ... unheard ... 

Ketki Angre 
Nooshin Mowla 

* This article is based on real cases. All names have been changed to protect their identities. 
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MONEY FOR NOTHING AND CALLS FOR FREE ... 

T he teacher lights a candle. 
The student whispers a 

thank you, gently blowing out the 
candle. The candle is relit. Once 
again the student says thank you 
. .. the flame flickers and then 
glows steadily. The teacher smiles. 
Another 
day 
another 
lesson 
learnt. 

are mostly restricted to 
metropolitan cities and recruit 
youngsters from the upper middle 
class bracket. According to a 
research done by callcentre.net, 
an Australian research and 
consulting firm, the Indian call 

point of view. She says, "Growth 
may be fast but what does one do 
after five years? There is 
stagnation and there is no new 
learning. However, call centres 
have proved beneficial to India." 

;;;::;;;;::::;:~a;r;_ According to 
US State 
Legislation, all 
products that 

more cost 
than one 
dollar require This is one 

of the 
exercises in 
an accent 
neutralisation 
class. Many 
s u c h 
training 
institutes 
have sprung 
up which 
prepare 
youngsters Day break: CSEs reset their body clocks to NY, LA, London, times. 

customer 
s e r vic e 
operations 
which are 
oft e n 
relocated to 
developing 
countries like 
India. There is 
much hype 
about how 
India could 

for working in call centres. Call 
centres are mushrooming in India 
and youngsters are queuing up to 
join the 'May I help you?' brigade. 
The Customer Service Executives 
(CSEs) or agents keep in touch 
with foreign clients, sell products 
to prospective customers, offer 
after-sales services, handle 
queries, attend to complaints, etc. 
The CSEs assume different names 
and identities. They are trained 
to understand and speak with a 
neutral accent. 

Call centres provide employment 
on a large scale. Currently, about 
two lakh young men and women 
are working in call centres. They 
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centre industry is expected to 
grow by 68 per cent in the next 
twelve months. If one starts out 
as an agent in a call centre, one 
can become the manager in just 
a few years. A fresher earns about 
one lakh rupees a year. The pace 
at which wages multiply is 
exceptionally fast. An official 
from a call centre recruitment 
and training centre in Mumbai 
says, "There is room for both 
horizontal and vertical 
development. In five years one 
can go from a CSE to an 
Operations Manager, earning Rs. 
50,000 a month." Elsy Thomas, 
Head of Economics Department, 
Sophia College, has a different 

become the global hub for 
outsourced businesses. But the 
reality is that the current boom is 
based on a single premise - cheap 
labour. But is cheap labour a 
virtue? Is it something to be proud 
of? The call centre industry could 
move overnight to another 
country where the cost of labour 
would be lower. In the US, a CSE 
is paid ' eight dollars per hour 
whereas in India they are paid 
only 72 cents for the same· work. 

The job comes with its baggage 
of problems. The working hours 
at call centres are odd due to the 
time difference in various 
countries. Centres offer pick-up 
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. '\"~~. "': ",' a~d dr~p-back facilit{es~ but Dnly 
at niglit. SaItleer used to, wQrk'f~t 
Wtpro Spectra~ind 'at Powai, 
N1urribai Ciur~ng the graveyaxd 
shift fro'rn 2:30 am te>' W:OO all).. '< 

l;as to log out each Hme he takes 
~ a break. He' has to ~Qmplete six 
~ h6ti~s of log-in time, 'bo matter 

how lo'ng it tcikes and is paid o~ly 
for the log-in hours. 

and one loses touch with friends", 
adds Daryn, a eSE at Prudential 
Process Management Services 
(PPMS). Sameer and Nikita, both 
having worked the night shift 
from 2:30 am to 10:00 am, ': "TrllVelling by locals, at rush'holir, . 

after. a 
sleepless 
night's work 
was extremely 
tiring", he 
says. Besides 
the odd 
working 
hours, 
repeating the 
same task 
over and over 
again can be 
v e r y 
monotonous. 
Mayur, who 
recently quit 
his job at 
Epicenter in 
Malad, 
Mumbai, says 
"This is a kind 
of a~s~,mbly 
line job that 

r~~:;;::::;:;:;::;;,~.::;,;::::~ ... ""_ complained 

assures you a 
satary, but nothing more. There's 
. not much skill o~ training 
r~quired and people come in and 
go like they're working at 
McDonald's.!' , 

Dhaval works for an inbound call 
centre" where customers call in. 
He says that one cannot take a 
break even to go to the 100 in 
betwe'en calls. eris works for an 
outbound call centre, E-serve in 
Malad, Mumbai, where an 
automatic dialler dials numbers. 
His work starts at 10:30 pm but 
there is no fixed ending time. He 

UnequaL Sphere 

Many callers hang up or use fQul 
language over the telephone . 
esEs are trained to hit the mute 
button in order to be unheard and 
listen ' patiently without 
interrupting. Girls sometimes get 
asked out over the telephone. 
Also the US has strict 
Telemarketing laws and one can 
be sued for calling unlisted 
numbers for sales. Mayur, who 
works for Epicentre in Malad, 
Mumbai, states that he misses 
Indian holidays and that he has 
to work even on Diwali and New 
Year's Eve. "One has no social life 

" 

about health 
problems 
due to lack 
of sleep. 
Sameer 
could not 
adjust his 
sleep cycle 
to sleep 
during the 
day. As a 
result he was 
always 
stressed. His 
nightmare 
was when he 
had 159 
calls on hold 
to attend to. 
Nikita 
developed 
liver and eye 
infections. 

Most of the youth working in call 
centres are aware that it is an 
interim two-year stint - wage 
labour rather than a career 
option. Reasons for joining a call 
centre are varied. The biggest 
attraction is the money. Although 
call centre employees in India are 
paid only 10 - 15 per cent of the 
salary of their American 
counterparts, it is considered 
adequate by Indian standards. 

With the increase in opposition 
against outsourcing several states 
in t,he US are planning 
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regulations to ban government 
operations from being shifted 
abroad. Thus, this great Indian 
dream could soon come to an 
end. Cajetan Fernandes, 
Economics professor at St. 
Xavier's College says, "The 
employment benefits of call 
centres are only for a short term 
and will not last for a long time. 
In such a scenario, thousands of 
graduates will be left in the lurch." 
Already countries like China and 

Philippines are gearing up to take 
India head, on. According to the 
Outlook Magazine, China has 
made English compulsory at all 
levels of education. Research 
reveals that Americans find it 
easier to understand Filipino 
English speakers than Indians. 
Whether the call centre industry 
moves elsewhere or not, the real 
beneficiary will always be the 
developed countries. While US 
based companies work during the 

day, their back offices in India and 
other developing countries 
continue their work even while 
they sleep. While developed 
countries reap the benefits, the 
fringe "benefits" are shared 
among the underdogs. The larger 
piece of the pie will go to the one 
who bids the lowest. 

Nidhi Kumar 
Nidhi Verghese 

"We know that globalisation is not guided by compassion or solidarity. 
We know it has two faces: one attractive, the other not. It is our 
responsibility ... to make it right, to make it just, not to blame it for our 
ills." 
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Eduardo hei, President of Chile 

Witfi best compfiments from 
Mr. & Mrs. Xavier Marquis 
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LEARNING, THE lIARD WAY 

A s the clock approaches 11 
a.m., the students of 

standard 7 in the Zilla Parishad 
school at Gorebudruk, a tiny 
village near Pune, grow fidgety. 
They cast irritated looks at Harish 
who is reading out the daily news 
and he, on cue, begins to speed 
through the question for the day 
and the joke of the day. He runs 
to his place the instant the words 

. are out of his mouth. All eyes are 
now on the teacher. She looks at 
her watch, nods at the class and 
flips on the radio set that was 
hidden behind her register. As the 
music begins, the 
children chime in, 
"We learn 
English, we learn 
English, so do we, 
so do we .... " For 
the next half an 
hour, they listen 
with rapt 
attention to the 
lesson and answer 
every question, 
even before 
'Suneeta mavshi' 
of the radio show 
has repeated them. Motivated 
and innovative teachers and their 
eager students have transformed 
Gorebudruk into a model school. 
But if globalisation has its way, as 
it usually does, then such schools 
and children will be a dying breed. 

They may want you to remove 
your farm subsidies while 
safeguarding their own, they may 
strangle you with zamindar~like 
rates of interest, but the Bank and 
the Fund, one is led to believe, 

Unequal Sphere 

care deeply about education for 
India. An educated population 
was one of the pre~requisites of 
the Structural Adjustment 
Programme. But as with all other 
policies of the Bretton Woods 
twins, it must be on their terms. 
Hence, the directive given to the 
Indian government to 
systematically withdraw from the 
social welfare domain. The result? 
Government schools are crippled 
with budgetary cuts, 
understaffing and poorly 
implemented schemes. The 
consequence that will logically 

follow? Increased privatisation of 
education. With poverty as 
widespread as it is today, 
particularly post the New 
Economic Policy of 1991, this 
portends perhaps the most 
frightening implication of 
globalisation - an uneducated 
future generation. 

In November 2001, the 
government introduced and 
passed in a great hurry, the 9yd 
constitution amendment bill 

(now the 86 th constitution 
amendment) to provide free and 
compulsory education to all 
children up to the age of 14 years. 
The shocking truth is that the 
budget allocated to the Sarva 
Shiksha Abhiyaan (Education for 
All Scheme) for universalisation 
of primary education was not an 
amount larger than the previous 
year, as had been claimed by the 
govemrr1ent. On paper, it appears 
that there is an increase . 
However, this increase on paper 
from Rs. 1512.00 crore to Rs. 
1951.25 crore is fictitious and has 

been obtained 
by canceling 
other schemes 
such as 
Operation 
Black Board 
(Rs. 58.50 
crore) , Central 
Plan for North 
East areas (Rs. 
388 crore) etc. 
All this is a far 
cry from the 
recommendations 
of all previous 

educational commiSSlOns, 
including the Tapas Majumdar 
Committee appointed by the 
government in 1999 which had 
assessed the additional 
requirement for the 
universalisation of primary 
education as Rs. 13, 700 crore per 
year, or the Kothari commission 
which had stipulated that a 
minimum of 6% of the GDP be 
spent on education. 
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It is lunch time at Gorebudruk. 
But no 3~tier steel tiffins are being 
opened. The entire village is 
abuzz with activity. The children's 
daily lunch is now a community 
event, whether they like it or not. 
Most of its residents do not like 
it. Kiran Moghe of the All~ India 
Democratic 
Women's 
Associa tion 
explains this 
phenomenon: 
"Three years 
ago, Vajpayee 
in one of his 
now not 
unusual fits 
of generosity 
on his 
birthday, 
announced 
in his 
'birthday 
speech' that 
every child going to a government 
school would receive 100 grams 
of dry rice every day under the 
Mid~day Meal Scheme. (This 

. generosity, too, is a fall~out of 
globalisation and its help in 
completely demobilising the 
Public Distribution System. Rice 
now lies rotting in our godowns 
and needs to be given away.) This 
would be given against 80% 
attendance ana"would amount to 
three kilos a month. A well~fed 
child was proven to be a better 
student, and the rice would serve 
as an incentive for parents to send . 
their kids to school. Corruption 
followed this gesture instantly. 
The schools started giving the 
whole amount to the parents 
every month. Merchants would 
crowd the gates of schools and the 
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parents would sell the rice no Government. Kiran Moghe says, 
sooner than it was handed over "The State Secretary of 
to the child. A public interest Education's stand is: if we can do 
litigation (PIL) was filed in the ' . it, don't complain. BMC scnooL 
Supreme Court w.hich then ruled kids regularly throw. the entire 
that the state nw~t provide meal, preferring to-starve rather 
cooked food on the school than eat the meal that even dogs 

. " premlses. 

With the illogicality that has 
come to be a hallmark of 
globalisation policies, the rice 
that was rotting was offloaded, 
but the money and infrastructure 
that needed to accompany the 
gesture remained absent. The 
schools were expected .to provide 
the fuel, oil, salt, spices, daal and 
vegetables needed to make a 
proper meal themselves. In 
Gorebudruk, an enterprising 
teacher has cajoled and scolded 
the village into undertaking the 
cooking in rotation, each family 
bearing the brunt for one week. 
The Bombay Municipal 
Corpotation has given the 
cooking to private contractors 
who cook t~e""mea.l, spending 38p 
per child per-day, a whole l2p less 
than the SOp allotted by the State 

do not touch. We gave the head 
of a 
Shikshan 
MandaI a 
plate of 
khichdi to 
eat, but he 
refused to 
even touch 
it!" The fact 
that it gives 
its kids a 
m€al a day, 
leoks very 
.good on 
'I ·n d i a's · 
W-orld Bank 
loa n 

servici~g papers. Unfortunately, 
that's where it remains. 

As the government withdraws 
from social welfare, infrastructure 
is on a steady decline. Amit 
Narkar, a students' rights activist 
explains, "A legislative stay on the 
hiring of new teachers has 
ensured that a new teacher can 
only remain at the level of a. 
Shikshak Sevak. He/she is hired 
on contract for a period of 10 
months at a salary of Rs. 3000~ 
4000. A Shikshak~Sevak receives 
no maternity leave, no casual 
leave and no benefits." The 
teachers at Gorebudruk are old 
employees. They have seen the 
school grow. They are secure in 
their jobs and motivated to 
introduce new methods of 
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teaching like the radio, to ensure 
that the daily news is discussed 
and contextualised for their 
st udents, and make the 
classrooms vibrant. The schools 
of the future may see less of them. 
Amit says, "The Rs. 5000 per year 
that is given to every school every 
year is ridiculously inadequate -
it is not even enough for a single 
coat of paint. It is estimated that 
72,000 additional classrooms are 

needed to properly house the 
existing students of India, let 
alone the millions of children who 
need to be enrolled in school. 
With this dismal level of 
infrastructure, those lucky few 
who have the option, take it -
they join a private school. In 
Chandrapur distict ofMaharshtra 
where I have worked, an 
estimated 1000 students drop out 
of the municipal school every 

year. Many join private schools." 
If the government won't spend its 
money on educating its people, 
richer parents must spend their 
money on educating their 
children. And the poor? Well, 
globalisation isn't about the poor 
now, is it? 

Rukmini Shrinivasan 

"There is only one thing in this world, and that is to keep acquiring 
money and more money, power and more power. All the rest is 
meaningless. " 

Unequal Sphere 

Napoleon Bonaparte 

With 6est compfiments from 
Matliew and ~ruce t])~enfia 
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KYA YEH DIL MAANGE MORE . . ? 
... Shahrukh Khan & Aishwarya 
Rai as Brand Ambassadors for 
Omega Watches. 

· .. Ricky Ponting saying "Match 
on toh Videocon" 

· .. Piyush Pandey on the jury of 
AdAsia 2003 

· .. Aishwarya Rai on the jury of 
Cannes 2003. 

W elcome to the 
world of 

GLOBALISATION! 
Before you even try 
ignoring it think for a 
second. How many ads 
do you remember 
during Doordarshan 
ka Raaj? The first 
global ad made by an 
Indian Agency was 
shot in the streets of 
Russia for Scabal 
Suitings. The Peugeot 
advertisement which won the 
award in the Cannes this year has 
an Indian look. "Globalisation has 
affected advertising in two ways; 
firstly in the execution, idea and 
structure and secondly by the 
MNCs dictating the 
advertisements as per their 
terms." says Josy Paul, National 
Creative Director, RMG David. 
Some of the MNCs believe that 
if an audience of a particular 
nation has responded positively to 
an advertisement it would work 
worldwide. Therefore companies 
like GE replace a Brazilian with 
an Indian model in the "global" 
ad campaign catering to the 
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Indian audience, whereas "The 
Fevicol ad with people hanging 
on the bus has done wonders 
globally because people could 
relate to it worldwide." says Paul. 

Globalisation has affected Indian 
advertising trends in a major way 
by opening new avenues. Paul 
says, "Copywriters are compelled 
to think on global ideas which 
would appeal to the Indian 
audience as well as the audience 

Pereira, Secretary General, 
Advertising Standards Council of 
India (ASCI), puts it as the most 
indisciplined form of art which 
gets away with anything calling it 
'creativity'. Agencies in India 
take a hypocritical attitude 
towards creativity by making two 
kinds of advertisements, one for 
the Indian audience and the 
other for awards. This ad is 
released in a small nook of the 
country because it is targeted 
towards the foreign jury, while 
agencies abroad send their ads 
based on effective market 
research. 

Thanks to globalisation, 
sometimes creativity is imposed 
on the Indian audience. Many 
foreign agencies do not have their 
branches in India. Their 
copywriters in posh offices fling 
their point of view in the ad. 
Pereira calls them the shadows of 
the foreign agencies. "The ad with 
the couple and their child's first 
step as a Kodak moment never 
clicked with the audience because 
Indian parents do not bother 

much about 
capturing their 
baby's first steps" 
says Paul. 

Globalisation also 
led to loss of 
revenues for many 
indigenous 
agencies. Iqbal 
Arab, Creative 
Director, Grey 
Advertising 
Agency, says "With 

ofMNCs, come their 
own advertising agencies. The 
contract between an agency and 
its clients is maintained globally, 
like Philips works oniy with 
DY &R. Therefore there exists 
minimal opportumtles for 
domestic agencies to earn high 
revenues by catering to similar 
MNCs." 

The advertising budgets of all the 
MNCs in India run into multi 
crores and they are extremely 
aggressive with their advertising. 
Most Indian Brands cannot cope 
with this onslaught due to 
insufficient resources. While 
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Rajan Nair, Creative Consultant, 
Madison Communications says, 
"The huge expenditure by the 
MNCs on advertising is heating 
up the competition and many 
Indian brands are falling by the 
wayside because they are unable 
to cope." Madhukar Sabnavis 
from O&M says, "It's not a case 
of Indian industry not being able 
to cope with the 
competition, just that 
the mediocrity got 
chopped off, but the 
strong brands like 
Nirma and Bajaj 
continue to flourish." 
Few children would 
know about 
Smoothies (Parle), 
while all of us know of 
Alpenliebe (Perfetti). 
"N ow the Indian 
companies know 

.....,-.."'" 

exactly the amount of Brand 
awareness needed to promote its 
product to the consumers so that 
it can withstand the fierce 
competition from the existing 
MNCs." says Arab. 

The ORG Marg TV and Press 
Adex service shows that the total 
ad spending has increased from 
Rs.9500 crores in 1999 to 
Rs.10300 crores in 2001. From 
the huge advertising budgets of 
MN Cs a large portion goes in 
building brands. Naomi Klein, 
author of No Logo, writes 
"Brands have come to represent 
a fascist state where we all salute 
the logo and have little 
opportunity for criticism because 
our media, streets and retail 
spaces are all controlled by 
multinational corporate 
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interests." However, T.C. Ajit, 
MD, Dean Pielle 
Communications says "Building a 
Brand is justifiable if the 
Company is offering better 
consumer satisfaction. It helps 
the advertising agencies to 
increase the number of billings 
and leading to growth of the 
industry." 

Brand building is a major task of 
ad agencies and this gives rise to 
the company's focus on building 
departments like Public 
Relations, Sales Promotion and 
Market Research. Nair says 
"What used to be small 
departments in ad agencies many 
years ago are now full fledged 
companies, doing rather well. 
Often we find that these sections 
are the offshoots of the 
advertising business, but have 
been separated because they are 
very profitable and are doing well 
as independent business 
opportunities." Today there seems 
to be an inclination towards short 
term thinking for a brand and 
resorting to promotions and offers 
to make quick sales. 

The change in the economic 
scenario has heralded a new way 
of doing business in all the 
agencies and their clients. All the 
major Indian agencies have 
foreign equity partners. In some 
cases, as in Clarion's, the foreign 
hand helped it survive. The Inter 
Public Group now owns Lintas 
which has further merged with 

Lowe & Partners. It 
also owns McCann, 
FCB Ulka and 
Enterprise Nexus. 
This helps the 
Indian ad industry 
in terms of 
improved 
technology and the 
latest trends in 
advertising. 

In the near future 
more agencies are 

expected to hit Indian shores 
which will lead to further 
competition among Indian 
players. At present the key is the 
'rural markets'. Pereira says "Put 
globalisation in the village and 
not via Mumbai." If globalisation 
reaches the villages, the 
consumer will be exposed to a 
wide range of choice for better 
buying decisions. Globalisation, a 
big word with a big meaning 
leaves many questions 
unanswered but Arab sums it all, 
"It's good as long as there is 
money to offer and support the 
business. That's what 
globalisation is all about - a lot of 
moolah and a lot of business." 

Neelasri Buman 
Anushree Pungalia 
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NEWS, BUT No ISSUES PLEASE! 

On January 1st 2004, a 24, 
hour English news channel 

did a round up of the year's 
biggest newsmakers. Michael 
Jackson with his episode of child 
molestation, the Madonna, 
Britney Spears kiss, Arnold 
Schwarzenegger as the new 
California Governor and Mandira 
Bedi's noodle straps were among 
the chosen few. At around the 
same time many print 
publications came out with 
similar stories featuring the 
biggest events and people that 
made the headline ' politicians, 
cricketers, filmstars, ad,men, 
socialites, the 
Lakme India 
Fashion Week, 
Karisma Kapoor's 
wedding were the 
biggest 
newsmakers. In 
the midst of such 
glitz and glamour, 
the suicide of 300 
farmers in 
Andhra Pradesh, 
the innumerable 
women forced to ~~~~ 

the questions to be asked. For one 
thing, there is a lot of money 
being pumped into our media by 
foreign investors. Shikha Trivedi, 
correspondent NDTV says, 
"More money coming in means 
more competition where each 
would try and get better than the 
other." The NDTV-Standard 
Chartered deal, the Financial 
Times stake in Business standard 
and BBC's takeover of Femina 
and Filmfare are a few of the deals 
Indian media owners have struck 
with foreign investors with that 
very idea in mind. Nupur Basu, 
NDTV agrees that it was a good 

commit sati in How often have they hit the headlines! 

Rajasthan, lay far and forgotten. 

An incongruity between mass 
media and mass reality. Put simply 
'Globalisation' . 

2004, 13 years after the New 
Economic Policy was put into 
practice and 2 years since the 
announcement of 26% Foreign 
Direct Investment into print and 
news media, news making has 
changed. How much and how are 
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thing to have happened to the 
television media. "It has finally 
broken away from its shackles 
after years of monopolistic 
governmental control. But what's 
the real impact still remains to be 
seen. Already newspaper 
boardrooms are increasingly 
moving away from the original 
charter of journalism, that of an 
instrument of social change, 
dictating to the journalists what 
to write and it's always the pet-

PCB." Politics, cricket, 
Bollywood. The three 
preoccupations of a globalised 
media, the subjects, which will 
churn out maximum revenues. 
News, by the elite, for the elite, 
of the elite. Ammu Joseph says, 
"There have been major shifts in 
the priorities and the 
preoccupations of the press here 
since the early 90s ... the most 
noticeable trend within an 
increasingly market driven media 
is the rise of celebrity and lifestyle 
journalism. " 

The media now increasingly 
panders to the tastes of 
the elite minority, the 
upper class, urban global 
India that form 10,20% 
of the population. The 
ones with the 
purchasing power to buy 
what the advertisers 
who sponsor the news 
are selling. Meanwhile, 
the rest, the invisible 
80%, poor, rural, 
'Bharat' has been 
relegated to the margins, 
mentioned only in the 

form of numbers when an 
earthquake or other disaster rocks 
them. Noted Journalist P Sainath 
says, "There are no full time 
correspondents on the beats of 
agriculture and poverty in any of 
the mainstream newspapers, 
which means that we are not 
talking in any systematic way 
about 60% or more of our 
population. " 
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Issues like poverty, agriculture, 
labour, women's issues, human 
right.s have been consistently 
sidelined by the mainstream 
press. Mannika Chopra, media 
analyst says, "Health has now 
become an issue since it is now . 
an issue that concerns the elite." 
SARS, (featured in the above 
mentioned programme among 
the 'newsmakers' of 
2003), as Sainath 
points out, became 
an 'issue' that 
concerned the elite 
in the elite 
countri~s. In India it 
is tuberculosis and 
malaria that are the 
big killers. Yet, no 

. one gets to read 
about them. 

In an editorial memo sent out to 
its empIoyees, one particular 
mainstream English daily 
ordered, "No issues pleasf'. A 
'Prawns and perfum~s are now 
cheaper' would mak-e a better 
story as opposed to an 
'Agriculture production is down' 

Dina Vakil, Editor, Times ofIndia, 
Mumbai explains, "After 
television journalism has become 
a big thing, it is getting 
increasingly difficult for the print 
media to generate revenues .... we 
cannot afford to have journalists 
reporting full time on agriculture 
and poverty simply because 
people don't want to read about · 
it." Pradyuman Maheshwari, 
editor of a media watch website, 
'Mediaah' agrees, "There is 
nothing wrong if a newspaper 
makes the packaging better for 
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the readers to like it. There's 
nothing wrong in trying to meet 

. their desires. There is nothing 
wrong in chasing money." In the 
process of giving the consumer 
what he wants, media is now 
increasingly mDving away from 
it's original charter of being an 
instrument of social change to a 
mere business proposition. 

'Giving the readers what they 
want'. An argument given by 
most editors to justify the politics 
-glitterati oriented market driven 
journalism. However, most media 
analysts argue that everything 
cannot be attributed to 
globalisation alone. Ammu 
Joseph says, "I am confident that 
the business houses that own 
much media are quite capable of 
pursuing profits on their own 
steam without waiting for 
globalisation to show them the 
way. " 

But globalisation does not 
particularly deter the already 
steady pursuit of profit followed 
by most media. It In fact, 
exacerbates it. 

Besides, the money lies abroad, in 
America, with the multinationals. 
Although 26% is too little a 
percentage for foreign owners to 
manipulate editorial content, the 
fear is a backdoor entry. Sainath 
says, "26% is enough. The strong 
lobbying by these companies has 
been instrumental in getting the 
Indian government to allow 26% 

FDI in the media. 
Next they shall set up 
shell companies with 
fraudulent Indians as 
front men. This is 
exactly what 
Murdoch tried to do 
with Star. This allows 
these corporations to 
own far more than 
the 26% that they are 
restricted to." 

If an Indian owner cares two 
hoots about a dying woman in a 
remote district in Rajasthan, is it 
a wonder that a foreign owner 
doesn't? The biggest story done 
by a leading English language 
newspaper on the Satyendra 
Dubey case was when a group of 
lIT alumni in the US protested 
against it . The issue in itself did 
not deserve that story. It took the 
rape of a Swiss diplomat in New 
Delhi for the issue of increasing 
sexual harassment to be brought 
to the fore. What about the 
thousands of Dalit women, raped 
and brutalised everyday by their 
upper caste landlords in villages? 
Isn't that a story? Maybe not. It's 
probably too big. It 's an issue. 

Shreya Ray 
Nikita Wu 
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... AND NOT A DROP To DRINK! 

I n Khupri, Wada, the village 
seems to be under the spell of 

the afternoon sun. The heat 
seems to have lulled even the 
trees to sleep. The only sound 
that breaks the silence is the 
rhythmic 'thump- thump' of 
clothes being beaten on stone. 
Unmindful of the scorching sun, 
two women squat beside a puddle, 
washing clothes. This 
village, some two and 
a half hours away from 

population and help in the 
development of the region. But 
in the case of Wada Taluka, it is 
still not clear if the villages there 
have benefited in any way. 
The factory is sixteen kilometres 
from Vaitarna River and, further 
away is the Modak Sagar dam, 
originally said to have been built 
for the needs of the nearby 

Thane, is said to be 
one of those affected 
by the nearby Coke 
factory. It is alleged 
that the existence of 
this factory has 
deprived most villages 
around it of water. 
The rhythm of the 
clothes mirrors the 
simmering discontent 
lurking beneath the 
calm surface. Valtarna River 

The factory situated on the 
outskirts of this village is the 
largest manufacturing unit in 
Asia for Coca-Cola. The factory 
with a production capacity of 
thirty lakh litres per day, is located 
in an area declared as aD-Zone, 
i.e. development zone. This is a 
policy being followed by the 
government to encourage 
industries to set up plants in 
extremely backward regions. The 
company enjoys incentives 
provided by the state government 
in the form of sales tax 
exemption, loan concessions and 
interest subsidies. Such a policy 
is ostensibly to benefit the local 
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villages. According to a study 
conducted by the All India 
Democratic Women's 
Association (AIDWA) this year, 
"The company was given 
permission to draw water from 
this check dam of 300,000 litres 
a day. According to government 
norms, per capita daily 
consumption needs are put at 
around 40 litres per day, which 
means that the company uses 

" water which would serve the 
needs of 75,000 villagers a day." 

Savio D'Souza, Assistant 
Manager (HR), flatly denies this. 
According to him, the factory has 
not been taking water from the 

river since November 2002. The 
company claims it is now getting 
its water supply from tankers with 
sources, five km away from the 
plant. It says it has dug a number 
of bore wells inside the plant, but 
is not using them. Local activists 
dispute these claims. The 
company attributes the water 
scarcity in the area to insufficient 

rains the 
year" before. 
According 
to it, the 
authorities 
had, for 
several 
months, 
stopped 
releasing 
water from 
the Modak 
Sagar dam, 
upstream, 
into the 
river which 

might have contributed to the 
lowering of the water table in the 
area. Mr. D'Souza claims that the 
water shortage problem in the 
area has always been there. "The 
villagers now want more 
convenience - that's all. Earlier, 
they used to travel the same 
distances without complaining." 

A number of people when 
questioned do say that they do 
not face any water problems. One 
villager in Kudus says, "We have 
many common taps from which 
we receive water for an hour 
every morning. In case there is no 
water on a particular day, we use 
ground water from bore wells. 
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That is not very good for 
drinking." Their main water 
source, according to them is not 
the Vaitarna, but a lake nearby. 
Most of them seemed quite happy 
with this arrangement. Moreover, 
some of them added that in case 
there was no water on any day, 
the tankers of the cola company 
would provide them with it. 

In general, no one seems to 
acknowledge that 
there is a 
'problem' at all. 
One old lady says, 
"qbviou.sly, in 
summer, there is 
no water, so we 
travel up to the 
river. If it rains, we 
get water from 
the village well." 
Others inform in 
a matter of fact 
manner that they 
do not get a lot of 
water considering 
that it was a village consisting 
mostly of tribal people. Another 
lady explains," Villages can't 
expect the same benefits as 
cities." It is difficult to understand 
whether these answers are a 
practised response to outsiders, or 
a stunning lack of knowledge 
about their own rights. The 
sarpanch of the village was 
unavailable for comment. 

Bowever, about a hundred metres 
from Kudus, is Vadoli, where the 
people are very bitter and angry. 
They say that the village goes 
without water for months, with 
the water table so low that there 
is no water even when they dig 
bore wells. 
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In summer, the villagers now 
often have to wait by the side of 
the highway every night till 2.30 
am for Coke tankers to pass by. 
These do not 'give' them the 
water as the people from the 
previous village claim. Instead, 
they have to buy the water at Rs. 
20 per drum. Similar problems 
have risen due to the Coke 
Company in regions such as 
Kerala and Benaras. 

There are guards posted at every 
five kilometres along the pipeline, 
so that villagers do not 'steal' the 
water. In Kauri nearby, Ms. Patil, 
the local schoolteacher says, 
"They have laid their pipes 
through our fields. All we are 
asking for is that we be allowed 
to use some of the water. They 
promised great things when they 
wanted to take the land, now we 
want them to keep those 

. " promIses . . 

So why doesn't the government 
lay a pipe for these villagers? 
According to the topsider, "Often 
these villages consist of only 
about five or six houses. It is not 

feasible to lay an entire pipeline 
just for these. Also, how can we 
expect the company to give water 
from a pipe line that they have 
laid for their personal purposes? 
We cannot come down too 
heavily on these companies as the 
development of the district 
depends on more of these coming 
into the district." 

An engineer from Sichuan 
Haven who 
spoke on 
condition of 
anonymity, 
explained, "The 
main source of 
water is 
Vaitarna, where 
the Modak 
Sager dam was 
built. From this 
dam there is 
another 
extension 
known as the 
Wada Kt. Vihar 

which supposedly has to supply 
water to Wada and Coke. Till 
June last year, there were leakages 
in the dam and thus, Wad a Kt. 
Vihar was getting more than its 
required supply. Once the 
leakages were fixed, a water 
problem supposedly started." 

Amidst all this, as usual the 
sufferers are the villagers. 
Meanwhile, in Khupri, the 
women still have only a puddle 
to wash their clothes. 

Aneesha Durga 
Shohini Ghosh 

Shweta Mulki 
Nalini Ramachandran 
Divya Subramaniam 
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THE SHOW MUST Go GLOBAL ... 

O n the cultural map of the 
world India covers more 

topographical area than any other 
country. And it would not be 
wrong to attribute this to one of 
the biggest preoccupations of the 
country, offered by the dream 
merchants of the Indian film 
industry. As the largest film~ 
producing nation in the world, 
the Indian film industry got a 
brand new direction in 1998 
when it received the recognition 
of an industry. This came at a 
time when the Indian economy 
was still groping with the new 
world order called Globalisation, 
which meant that state control 
was minimized and foreign 
investment encouraged. An 
independent industry, Indian film 
began its new lease of life with an 
increased interaction with the 
West. Hollywood's influence had 
been present all along but mostly 

. recognised as plagiaristic in its 
manifestation in Hindi films, 
showing up in its themes and 
other aspects of filmmaking. This 
influence was also evident in 
songs picturised in foreign locales 
where the 'heroes' and 'heroines' 
danced around trees atop the 
Swiss Alps! 

Today, the locations abroad no 
longer remain spaces visited for 
honeymooning purposes. There is 
a larger interest for directors to 
go for shoots abroad. With the 
coming of globalisation and the 
frequent migration of Indians to 
foreign -lands in search of better 
prospects, there was a new need 
to represent an Indian 
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population, which was no longer 
in India. The Non Resident 
Indians (NRIs) became .the 
reason for filmmakers to look for 
themes in films that could cash 
in on the 'nostalgia' element of 
the Indian~borns. Maithili Rao, 
film critic notes this transition in 
the epitome of the young NRI as 
potrayed on screen by the 
character of Raj played by 
Shahrukh Khan in Dilwale 
Dulhania Le Jayenge. "He is the 
perfect blend of a free spirit in the 
West and the good son in the 
East," she says. This was 
followed by a spate of films in 
India, which consciously 
incorporated Indian~born sons, or 

brothers, who return to India to 
shed the frivolous lifestyle they 
are used to leading 
abroad. "Ganga in the film Pardes 
becomes the NRI spoilt brat's 
rescuer because she is shown to 
have the values of an Indian, 
who, like the woman from ages 
ago, is homely, obedient and 
docile," observes Maithili Rao 

from the Subhash Ghaifilm to 
underscore the growing 
incongruity between what is 
shown on screen and reality. 

Yet the effort is noteworthy, as 
directors have tried to shift their 
focus from repeatedly making 
formula films with the same 
themes of love and class struggle 
to something that has more to do 
with today's issues. As the film 
community in India raves about 
Subhash Ghai's attempt at 
making a film dealing with adult 
issues in his film Jogger's Park, 
there still remain some loose 
threads to be tied. "Themes in 
films such as this one and others 
like Leela, include people 
belonging to an emancipated lot 
but in order to give them the 
commercial appeal directors still 
shy away from a real 
breakthrough," states Maithili 
Rao. Leela will return to her 
husband even after the 
psychological trauma she has 
been through owing to his 
dominating nature. This reflects 
the concerns of a rapidly 
changing society struggling to 
reconcile its age~old tradition and 
rituals with the lifestyles brought 
about by rapid globalisation. From 
a trade analyst's point of view, 
Indu Mirani comments, "Today, 
there is more money coming in 
the market than ever before. 
Because of the availability of 
money, more and more 
experimental films are being 
made. The Indian audience is 
getting exposed to a plethora of 
films, not just related to love and 
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romance. So you have a Bend it 
like Beckham or a Mitror a Jogger's 
Park. " 

Cinema has become an easy prey 
of globalisation to which a large 
number of Indian films have 
succumbed. Some producers try 
to sell their films in the Middle 
East or South Asian countries 
and subsequently flash 
contemporary Indian culture in 
not so agreeable ways. A large 
chunk of the profits are derived 
from the NRI population. The 
total export of films was recorded 
at a value of $100 million in 2000. 
This is estimated to grow to $500 
million by the year 2005. Anjum 
Rajabali, scriptwriter for films 
such as Ghulam and The Legend 
of Bhagat Singh, opines, 
"Storytelling is a universal 
pastime. But stories need to be 
contextualised according to 
culture, thereby making any story 
available to any kind of 
audience." He is currently a 
script consultant for iDreams 
Production that has collaborated 
with Columbia (a part of Sony 
Pictures), which is studying the 
UK market to make films with 
themes catering to the Indian 
audience there. 

Globalisation has seen the 
coming of young NRI directors 
such as N aagesh Kukunoor, 
Kaizad Gustad and their growing 
success among the Indian 
audience. Feeling a threat from 
such directors, much of the 
commercial film directors turned 
their attention to audiences 
abroad. Subhash Ghai stated 
recently in an interview, that he 
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didn't care for the person in India 
who buys a ticket for Rs.1O; ~is 
target is the person sitting in US 
who will buy his ticket for $10. 
Glo~alisation has also given rise 
to a new term namely 'the plex 
audience'. 'Plex' audiences are a 
people who frequent multiplexes 
and patronise the small budget 
films that either have very high 
aspirational content or deal with 
the ABCD (American Born 
Confused Desi) problems of the 
NRIs. 

Globalisation has enabled 
filmmakers to market their films 
as carefully packed and branded 
products. The Federation of 
Indian Chambers of Commerce 
and Industry (FlCCl) is trying to 
boost the export of Indian films. 
States such as Maharashtra, Uttar 
Pradesh, Rajasthan and Andhra 

. Pradesh are offering tax 
incentives to owners of 
multiplexes to encourage its 
growth. Marketing budgets have 
increased from 20% to 50% of the 
total budget of the film. Special 
photo shoots, press conferences, 

PR consultants, promotions, fast
moving --consumer-goods, tie-ups 
with Coca Cola and Pepsi, coffee 
table books and elaborate music 
launches have proved that the 
marketing of a film is as important 
as its making. A film like Yaadein 
positioned products like Coca 
Cola in its script, thereby 
compromising on the content of 
the film. Rajabali pointed out 
the growing corporatisation of 
films where "MBAs approve of 
scripts before their actualisation 
into a film." 

Simultaneously, films from 
Hollywood are also marketed 
aimed at the 'brown pound', a 
pejorative name given to Indians 
living in Britain. ''Andrew Lloyd 
Webber's Bombay Dreams had 
similar intentions", says 
Meenakshi Shedde of the Times 
of India. This stems from the 
fact that almost every sixth 
person in the world is Indian and 
the revenue earning capacity of 
these filmmakers becomes that 
much more if they are able to tap 
the Indian audiences. Director 
Shekhar Kapur stated in an 
interview with the Times of India 
recently, "India is the only film 
industry that can fight off 
Hollywood. It is the only country 
where Hollywood has only 5% of 
the market." On this realisation, 
many giant production houses 
such as AOL Times Warner and 
20 th Century Fox have entered 
the Indian market producing 
films such as Ek Haseena Thi. 
Anjum Rajabali observes, 
"Australian film maker Baz 
Luhrman realised this and studied 
the Indian genre of film making 
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which he felt worked on the 
formula of its song and dance 
numbers. His hugely successful 
film Moulin Rouge revived the 
Musical genre in Hollywood, 
which also went on to become a 
hit with Indian audiences." The 
Iridian market was hooked on to 
films from Hollywood, in a big 
way, with the immensely popular 
Titanic. Its theme in many ways 
resembled the conventional 
Hindi film which had a love story 
meshed with the class struggle. 
Similarly many of the films of 
Hollywood are dubbed to several 
Indian languages to increase their 
reach. 

Films in India today are all about 
international recognition 

including awards and screenings 
in foreign film festivals. There are 
a large number of films made for 
local, regional or niche audiences 
which are not moving under the 
bulldozer of globalisation. 

However, their accessibility is low, 
as they do not cater to popular 
entertainment and are not 
smartly marketed. "Films today 
reflect the confusion of a 20th 
century Indian globalised society 
that is pulled apart by ethnic and 
religious divisions, where dreams 
are sold off the counter", adds 
Maithili Rao remarking on the 
effect of globalisation on film and 
vice versa. The film industry in 
India, it seems, is in a state of 
metamorphosis, shedding off its 
old skin but yet not sure of its new 
one. 

Swan Ali 
Ipsita Basu 
Shilpa Chagann 

Witli best compfiments from 
Mr. YLni{ Pati{ 

:Frame to :Frame 
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D eepa cringes when her 
parents suggest dinner. "I 

think its embarrassing to go out 
with them, they're absolutely 
outdated". Shocked? Well, don't 
be. It's the general attitude of the 
youth today. Disregard the old. 
Old ideas, old beliefs are relegated 
to the back seat. Today the icons 
are Sarah Jessica Parker and the 
like. The 
mouthpieces 
of the youth 
today are 

~ 
Vogue and 
Femina. 
Everyone 
dresses like 
the other, 
everyone 
sings the 
same song. 
Diversity as 
one knows 
it is in the 
true and 
mortal 
danger. 

The winds of change are here and 
India cannot escape unaffected. 
In the past countries used trade 
as an excuse, now their biggest 
import is their culture. Since 
1991, the year the government 
began to open up the Indian 
economy to the world, foreign 
influences have crept into India 
at a faster pace, challenging one 
of the world's most insular 
societies. 

Today the cultural consequences 
of this giant experiment are slowly 

22 

CULTURE CURRY 

becoming clear. Indians are not 
only absorbing foreign culture 
through satellite television and 
the Internet but they are also 
using those technologies to 
reinforce centuries' old traditions. 
Parents are logging on to the 
Internet, for example, to help 
arrange marriages for their 
children. 

Mrs. Putul Sathye, sociologist, Sri 
Vithaldas Thakersy College, 
J uhu, estimates that, "Earlier 
more than 85 percent of the 
country's marriages were set up 
by mutual face to face agreement 
between families. Today, the 
internet has distorted this process 
of finding a suitable bride or 
groom." , 

There is, of course, a more sinister 
side to the internet - familiar not 
only to those in India. Mr. Satish 
Gupte, retired sociologist, 
Mahim, points out that the 
internet is being used to stir racial 

and religious hatred. "The global 
network also makes pornography 
much more accessible. Cable and 
satellite television, too, have 
brought fleshy Western television 
shows to the corners of the 
country." 

But not all of India, of course, is 
taking part in this giant 

experiment of 
globalisation. 
Mr.Udit 
Chakraborty, 
sociologist, 
Tata Institute 
of Social 
Studies, asks a 
rhetorical 
question: 
" W hat 
happens when 
a farmer who 
does not yet 
have access to 
piped drinking 
water tunes in 
t 0 

"Baywatch"? Or MTY. Or HBO, 
all of which are available across 
the country." For people who 
have to struggle really hard only 
to be able to survive how 
important is a Donna Karen or 
Bloomingdale's? 

The trend of cultural 
globalisation is largely confined to 
the urban elite. India, as a local 
saying goes, lives in different 
centuries. Today when someone 
says that he/she speaks English 
very comfortably but is not quite 
familiar with his/her mother 
tongue, there is surprisingly 
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nothing to be ashamed of! We 
have over 15 major languages 
spoken in India, more traditions 
and even more gods. It's a part of 
our culture. But is the generation 
X aware of this fact and will they 
ever be? "It is estimated that only 
10% of over 6,000 native 
languages spoken today in India 
will survive," warns Mrs. Putul 
Sathye. 

Prof. P. Sainath, a leading 
journalist says, "Globalisation of 
culture might be better termed as 

mcdonaldisation of culture." 
Globalisation brings changes in 
everything from choices of movies 
to choices of lifestyles. 

Mr. Satish Gupte adds, 
"Theoretically speaking, cultural 
globalisation should have meant 
a two-way flow of culture from 
one part of the world to the other. 
But in reality the flow has been 
one way, i.e. a flow from 
developed cquntries or more 
specifically from United States to 
that of the third world countries." 

Such a process has resulted in 
'c ultural imperialism'
domination of western culture, 
over the rest of the globe resulting 
in cultural homogenisation. 

Globalisation happened around a 
decade ago and in the near future 
aggrandised effects will be seen. 
Busy in establishing ourselves on 
world business charts are we 
neglecting a substantial aspect of 
our· country - our rich Indian 
culture? "India was a country of 
kings and kingdoms so rich that 
the foreign traders came, 
observed and conquered her. And 
now the global traders are back," 
warns Ms. Sathye. Does cultural 
globalisation mean that we lose 
our everything to them? Our 
heritage, our legacy and most 
importantly our dignity? The 
questions are truly troublesome. 

Ridhi Goradia 
Pratishtha Mane 
Medha Satam 

With best compliments from 
Wefspun 

{jujarat Stafi{ 2Whren Limited 
We dare to commit 

TradeWorld, 9th Fir. B Wing, Kamla Mills Compound, Senapati Bapat Marg, Lower Parel, Mumbai-400 014. 
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AB AMREEKA DOOR NAHIN ... 

W hat does one do with a 
59 percent in the board 

exam and all universities shut for 
second divjsioners? Ask Chandan 
Mishra, 20, whose low score card 
could not get him anywhere 
close to the science college 
of his dreams. "I was really 
depressed and didn't know 
what to do till I joined this 
institute at Lower Parel," he 
says. Today he is studying in 
The Empire Institute of 
Learning in Lower Parel and 
hopes to get a foreign degree 
that would be his passport 
to his dream destination -

)JSA. Like many others, 
Chandan too believes that 
his engineering degree from 
Troy University with its 
satellite campus in Mumbai 
would be his entry ticket to 
the club of achievers. 

The percentage of students 
joining courses offered by such 
satellite campuses of foreign 
universities in India is growing 
every year. "This is because of the 
huge disparity in the ratio 
between the number of admission 
seekers and the universities 
offering quality education in 
India," says Iris Madeira of 
Madhavi consultants in Wodi. 
With over 250 universities and an 
estimated 8 million students, 
India has one of the largest . 
systems of education. In spite of 
this huge network of colleges and 
universities, many universities 
cannot meet the demands for 
admission. "When a student has 
to make a choice between a low 
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rated Indian university and a not
so-good international university, 
he or she WDuid generally prefer 
to go to the international 
university," Madeira adds. 

The Empire Institute of Learning 
(TElL), spread across 40,000 
square feet with a centrally air 
conditioned campus provides 
education and technical training 
to around one thousand students 
in management and design. TElL 
provides degrees from four 
campuses of universities in USA, 
UK and Canada and claims to 
provide quality education and the 
same standards of training in any 
acclaimed university abroad. 
Many institutes like TElL claim 
to offer training and education, 
matching the scales of education 
abroad at a lower fee scale. " A 
management degree along with a 
training programme abroad in 
this institute costs me about Rs 
three lakh whereas the same 
abroad would cost me much 

more," says Prakash Malhotra, a 
management student at TElL. A 
management degree costs 
anywhere between a Rs 20- 25 
lakhs in the USA. "If I am getting 

the same standards of training 
and education while living in 
India, why should I go abroad?" 
adds Prakash. 

So why go abroad when we are 
being offered the' same standards 
of education here? In 2002 alone, 
66,800 US visas were issued to 
students in India. The September 
11 attacks don't seem to have 
deterred the students from going 
to the US to study. 11.5 percent 
students from India account for 
the total number of students 
studying in the USA. Australia 
boasts of 15,000 students from 
India. As a matter of fact, India 
accounts for the maximum 
number of international students 
in any country. Jyoti Nair, an 
education counsellor at the 
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Young Buzz Centre says, 
"Education abroad is not just 
about studying and acquiring a 
degree. It is also about learning 
to be independent and being 
responsible for your self." 

Yet there is a consistent growth 
in the number of students seeking 
admissions in satellite campuses 
being set up in India by 
universities abroad. "The primary 
aim of seeking education in India 
is to get a degree and then get a 
comfortable job. If these 
universities are offering an 
international degree and are 
promising a decent placement, 
why wouldn't a student go?" 
reasons Madeira. Often a degree 
from developed countries, 
particularly USA, is presumed to 
be accepted every where. "We 
offer degrees from universities in 
USA and UK. Anything 
American is globally accepted," 
says Samir Tipnis, Head of 
admissions at TElL. 

The question that now emerges 
is why a student today prefers a 
degree from an international 
institute for its 'global 
acceptance'. How long would it 
take for an Indian university to 
boast of a globally recognised 
degree? Not too long, with the 
World Trade Organisation 
(WTO) norms coming in to 
practice in April 2005, which 
ensures import and export of 

higher education in the global 
market. Apart from driving 
licences, Indian medical and law 
degrees are not recognised 
abroad. As WTO rules come in 
to effect, Indian universities and 

colleges will be exposed to the 
world's gaze and international 
standards. Each member state 
would have to carry out its own 
international standard QA 
(Quality Assurance) of each 
university if they want 
international recognition of their 
degrees. The Indian government 
would thus have to carry out 
ratings of Indian universities and 
colleges in terms of international 
standards of QA, teaching 
infrastructure, student evaluation 
of teachers and yearly updating 
of curricula. 

Ritu Rahotgi, Head of Education 
Times, Bangalore, believes that 
with foreign universItIes 
increasingly establishing private 
satellite campuses in India, it 
would have a catalysing affect on 
the Indian university education 
system. She says, "Many ministers 
and politicians have forayed into 
the education field just to have 
their importance felt or to make 
money at the cost of the Indian 
middle class. They will come to 
their senses when Indian students 
will flock to private institutions 
of excellent learning. Moreover, 
it is high time that importance is 
given to metit, capability and the 

right attitude rather than earning 
a degree from a traditional 
university for the sake of it." 

Unlike Ritu, many fear that the 
values of the market place being 

introduced in to the campus 
would lead to commercialisation 
of higher education. A Delhi 
university professor speculates 
that knowledge would soon 
become a commodity. "Education 
companies, some of which call 
themselves universities, will soon 
sell skills and training, awarding 
degrees or certificates to 
cusWmers called students. 
Research studies and social 
sciences would be seen as fungible 
products rather than an inquiry 
conducted to advance the 
frontiers of knowledge," she adds. 

India is in the midst of a true 
revolution in higher education, 
the implications of which are 
immense and yet little discussed 
or understood. Only time will tell 
once these foreign universities 
begin regulating their 
programmes in developing 
countries like India, whether 
educa.tion would become mere 
'edubusiness' or contribute 
towards strengthening the social 
infrastructure and national 
development. 

Smita Balram 
Aanchal Bansal 

Our lives begin to end the day we become silent about things that matter. 
Martin Luther King, Jr 
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THE GLOBAL ANn THE BEAUTIFUL 

T he ideal Indian beauty has 
always been heavy breasted, 

with a languorous gait, large child 
bearing hips, full in every sense 
of the term. This classical image 
of beauty is inscribed on temple 
walls and depicted in sculpture, 
paintings and literature including 
the Kamasutra. Preeti Singh, a 
24-year-old aspiring model is a 
classic Indian beauty, yet she is 
struggling to kick start her career. 
She 

Miss 
contest, 
attributing it 
to her being 
slightly 'out 
of fashion.' 

B e aut 

women who 
fit the 
Western 
standard of 
ideal beauty 
in height, atures 
complexion. In India while the 
average height of a woman is 5 ft 
4 inches, the mmlmum 
requirement for contestants is not 
less than 5 ft 7 inches. According 
to Ruchira Bose, Chief Features 
Desk - Femina, "There is no 
minimum requirement specified 
in the Miss Universe and Miss 
World contests. However, Femina 
puts in a minimum requirement 
of 5 ft 6 inches, because in an 
international line up, tall women 
stand a better chance at getting 
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noticed and the comparative 
height gives them more 
confidence." These signs can also 
be seen on the big screen, with 
Indian actresses being 20 pounds 
overweight by American 
standards. Hence, exit Madhuri 
Dixit and Rekha. Enter Sonali 
Bendre and Shilpa She tty. The 
craze of maintaining the figure, 
the concept of diet control, the 
indiscriminate use of cosmetics 

are 
compulsion of being tall, having 
a perfect set of teeth, a perfect 
complexion ... are all imports 
from the west. Hence, the new 
concept of assembly line beauty. 

The global beauty industry is 
growing at 7% a year*, more than 
twice the rate of the developed 
world's GOP. This growth is being 
driven by the rich and growing 
middle classes in developing 
countries. Developing countries 
such as China, Russia, South 

Korea and India are turning into 
huge markets. Everyone wants a 
piece of the pie. Everyone will try 
and grab as many eyeballs for 
their brand in that market as their 
advertising budgets allow them 
to. According to Ms. Payal Gupta, 
Assistant Manager Operations -
Avon cosmetics, "Today India is 
a market with the maximum 
potential. In fact all developing 
countries today have potential 

and are the 
main targets 
for foreign 
brands." 

This can be 
seen from 
the debate 
over the 
rumoured 
direct link 
between the 
199 1 
announcement 

by the then 
finance 
minister, 
Manmohan 

would open its 
markets to the outside world and 
the victories of Aishwarya Rai as 
Miss World and Sushmita Sen as 
Miss Universe in 1994. The two 
beauty queens were indeed the 
ambassadors to welcome the 
giants of the global economy to 
India. If there were only five 
cosmetic products to choose from 
before the opening, suddenly 
there was an influx of cosmetic 
companies. Ruchira Bose from 
Femina comments, "The year 
that marked the beginning of a 
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spate of Miss Indias' 
winning international 
pageants was 1994. Part 
of the reason we won 
may be because 
liberalJzation reinstated 
a certain faith in what 
we had to offer the 
world. There was a 
return of national self~ 
confidence that our -,_ .... ,-

hospital beds are 
in rural areas 
where 80% of the 
I n d ian 
population lives. 

contestants gave off. 
Partly it was also because ~~ =~~~~~~~;;;;~;:;~~~4l 

Bottled Beauty 

Plas tic surgery 
technology is 
more widely 
available than 
ever before. As 
prices keep 
coming down, 
more women and the first spate of 

liberalisation and the entry of 
Cable TV coincided." 

The advent of cable T.V also 
heralded foreign cosmetic 
companies. With their 'bio~ 
whiteners' they cashed in on the 
craze for fairness. Ruchira Bose 
says, "Fairness isn't a western 
concept. Kashmiris, Punjabis and 
many Bengalis are fair too, The 
beauty industry today gives you 
the option to look whatever you 
want to look like. If you want to 
look bronze, there are bronzing 
cosmetics and tanning lotions." 
Whatever the culture, relatively 
light and flawless skin is seen as a 
testament to both youth and 
health. Madhu Noorani, Creative 
Director, Lintas to counter the 
contention that fairness creams 
perpetuate 'fair is beautiful', says 
"Closer home, our concepts of 
beauty have been handed down 
to us from the Mughals, 
Portuguese and Mongols who 
were as vain and conscious as 

. their other western counterparts. 
Good complexion (read fair) was 
associated with wealth, upper 
class superiority, refinement and 
such like." , 
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A trend that is also catching on 
in India is the concept of 
'cosmaceuticals'. It is a new 
category of products that blurs 
the line between cosmetics and 
non - prescription drugs. The 
advertisements use qualified 
doctors or dermatologists to 
prescribe these brands. In 
America while the total skincare 
market grew by just three percent 
in 2002, cosmaceuticals and 
clinical/spa brands outpaced the 
market at a whopping rate of 
62%1 Similar trends are being 
witnessed in the home markets. 
In India, for example, sales of anti 
~ ageing creams are growing by 
40% a year. 

Kaya skin, clihic owned by the 
Indian company Marico offers a 
wide range of beauty treatments 
~ , Kaya Back Shine, laser hair 
removal ther~py, skin brightening 
complex a'nd scar reduction. 
While ,on one hand huge 
investments are being made in 
the domestic cosmetic sector, on 
the other hand, hundreds of 
public 'health clinics and 
dispensaries function largely on 
paper. In, fact, only 20% of 

men are willing to go under the 
knife in the pursuit of an 
emerging global standard of 
beauty. A growing global middle 
class is warming up to the idea of 
augmenting the breasts, hips or 
shaving a few millimeters off the 
cheekbones. Vibhinta Verma, 
Gladrags Supermodel 2001 says, 
"Models are supposed to have a 
perfect jaw line, perfect teeth, 
flawless skin and an angular face. 
Infact many of my colleagues 
have undergone plastic surgeries 
to appear for advertisements." 
Fuelling the popularity of 
cosmetic surgery is ' the steady 
stream of new technology~ 

implants, liposuctions and laser 
treatments that have come out of 
the laboratory in the recent years. . 
Surveys in B:mgalore have shown 
that up t.o 50%* of adolescents 
express concern over their body 
image. This has led to the growth 
of alarming diet related 
conditions such as anorexia and 
bulimia amongst teenagers and 
now even in children as old as 10 
or 81 Dhriti Sethi, a 12~year~old 
refuses to eat potatoes in any form 
as she feels it might make her gain 
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weight and ruin her perfect skin. 
This awareness is augmented by 
the rise of beauty pageants 
organised for children and 
teenagers. on local and national 
levels. The early exposure 
through the media that gives 
undue importance to these 
concepts has led to increased 
consciousness about beauty and 
appearances, resulting in severe 
dietary problems at a young age. 

. 
To see how the media is skewed 
towards beauty and its superficial 
connotations, here's an example 
of the extent of attention the 
Lakme India Fashion Week 2002 
got: Over 4, QO,OOO words in 
print, more than 1, 00,000 
minutes ofT.V coverage and over 
3, 60,000 photographs shot ... 
This extensive media coverage 
has fooled us into believing that 
a good portion of what we think 

is beautiful is merely our brain's 
average of all the faces we have 
been exposed to. 

*Source Lintas Lowe 
Advertising Agency 

Kanika Sethi 
Shalini Singh 
Kanika Tiku 

"No two countries that both have a McDonaids 
have ever fought a war against each other." 
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IF THE PRICE Is RIGHT ... 

" I t's a business at the end of 
the day," says Mahesh 

Gandhi, sales support manager 
for an International Laboratory 
glass ware company. He is 

half of the world market, 
allowing them to charge as high 
a price as they feel the market 
will bear. 

from replicating many lifesaving 
drugs that are product patented 
in western countries, making 
health even less accessible to its 
poor. 

defending the recent World After its signing of the GATT 
Trade Organisation agreement (General Agreement on Trade Ms Sree Patel, lawyer for Glaxo 
on Trade Related Aspects of aq.d Tariff) in 1991, foreig~ Smith-Kline Ltd. an MNC, says 
Intellectual Property...---------------------.. "If you've built a house 

Rights (TRIPS) which Spending on Research and Development and paid for it, would 
has spawned a storm of you throw it open to the 
controversy. "In . a does not ensure cures for the poor poor? We've paid for our 

capitalist world ... it's R&D, why shouldn't 
survival of the fittest in we reap the benefits? If 
any industry, profits are Between 1975 and 1996: Governments are idle, 
the bottom line." -12J3 New Cllemical why are pharma 
But is the ~ Entities were developed companies held to 
pharmaceutical market 1~::caIl -Only 11 are for the ransom? We have a duty 
the same as any other treatment of Tropical to our shareholders." 

Diseases like tuberculosis 
industry? and malaria 

L..-___________________ --I Vij ayaragha van v., 
When it comes to other pharmaceutical companies manager at Lupin Limited, a 
consumer goods, people always began to flood the Indian Mumbai based pharmaceuticals 
have the option not to buy. market, threatening to engulf company says however "Product 
What options do people have to indigenous drug companies. patents would encourage more 
health? The Indian pharmaceutical Research & Development 

While many are lauding the 
WTO's new TRIPS agreement 
as a significant victory for 
developing countries others like 
Medecins Sans Frontieres and 
Oxfam argue that the resolution 
is purely cosmetic, and smacks 
of a western bias. 

In the current scenario, only 
15% of the world situated in the 
economic north enjoys 86% of 
the world's pharmaceutical 
produce, and the remaining 
85% account for only 14% of 
the share. Currently the top ten 
pharmaceutical companies are 
estimated to control more than 
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industry was then protected within India. Today research 
under the Indian Patents Act and development spending 
(1970-71), which imposes among most Indian drug firms 
process, but not product patents still averages a mere 2% of total 
in this area meaning that turnover, compared to 16% in 
processes could be manipulated the US. Under TRIPS the 
to produce a similar drug as a World Bank estimates this could 
generic alternative to a rise to 7% in India, transforming 
patented drug. This 'possibility us from mere copiers to actual 
of reverse engineering was inventors." 
crucial in the rapid 
development of the generic drug 
industry in India. But with the 
new TRIPS agreement making 
the regulations of product 
patent compulsory to all 
member countries by 2005, 
Indian pharmaceutical 
companies will be prohibited 

While this is touted as the best 
argument in favour of the 
Patents regime, the World 
Health Organisation (WHO) 
questions whether the patent 
system will ensure research and 
development for medicines 
needed by the poor. "Most new 
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patent drugs are profit making, They claim most MNCs base 
for the treatment of 'rich their pricing on "affordability 
diseases' such as stress and criteria" of the country they are 
obesity," Vij ayaraghavan V. operating in-and high prices are 
admits. But cures for malaria, a misconception. But MNCs 
and tuberculosis are neglected. show no such sympathy for the 
The watch dog r-ole of the "affordability criteria" of a 
government over prices is not country if there are no generic 

It is under the Indian Patents 
Act -that Cipla was able to 
provide generic antiretrovirals 
at $350 per patient per year, half 
the price of its Patented 
competitors. In December 2003 
it slashed its prices to $140. 

necessarily a disincentive to producers to challenge them. But, Amir Attaran, a lawyer and 
R&D -driven growth and FDI in According to a recent article 'in biologist at Harvard's Centre for 
the drug industry . .----------------------, In t ern a t ion a I 
Expenditure on R&D in - Development finds in a 
the _pharmaceutical ercentage of the world's study, the sad truth, that 

industry has grown from a h . I P d even if the cost of a 
modest level ofRs 40 crore P annaceutlca ro uce course of antiretrovirals 
in 1983~84 to-Rs 370 crore was only $10 a year most 
in 2000~0 1. Yet many third world countries 
critics of the TRIPS are could still not afford it. 
concerned that with lack He believes the dearth 
of funds for R&D s-uch of international aid is 
product and process o Reshrthe world the major hurdle. 
patents will see third world • Developed Perhaps a marriage of 
pharmaceutical producers Countries afford ability and aid is 
overwhelmed by trans- the key. 
national corporations. 

~-----------------~ 
Meanwhile of the 50% 

But the · Organisation of 
Pharmaceutical Producers in 
-India (OPPI) believes that with 
patent laws, Foreign Direct 
Investment (FDI) will flow into 
the sector. "The driving force 
which will change the character 
and shape of the 
pharmaceutical industry will be 
the impending Product Patent 
regime," says their website. 
They believe ~hat the 'myths' 
circulated by the anti-patent 
lobby are insupportable by facts. 
They make an important point 
that patents cannot be ~warded 
retrospectively (Le. after the 
drug is in circulation) i therefore 
existing generic alternatives 
cannot become expensive 
overnight after 2005. 
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The Hindu, Glaxo's ant~acid of the patients in developing 
drug Zantac costs 196$ for 100 countries who lack access to 
tablets in Chile, a third world essential drugs, many will die 
country where no generic before this becomes a reality. 
substitute to it exists. The price 
of the same amount" in India, 
where generic substitutes 
thrive, falls to a mere 2$. Since 
both countries fall into roughly 
the same economic bracket, 
pricing based on "affordability 
criteria" can be ruled out. 

Where generic competition 
exists it is fiercely opposed by 
patent producers. Indian drug 
manufacturer; Cipla, discovered 
that its production of cheaper 
AIDS drugs in Africa, stirred up 
a controversy with MNC players 
in 2001. 

In this world of free trade, 'the 
people' become a nameless, 
faceless entity. Their needs 
become secondary to the needs 
of the shareholders. In a free 
market, has health become just 
one more free choice? 

Inka Dama 
Adele DePenha 
Priyanjali Ghose 
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M mmmmm munching on 
crispy fried potato chips, 

and not even feeling guilty? .... 
In fact you are pleased with the 
idea that these chips are actually 
giving you more protein and less 
fat than the chips you had a few 
years ago. Then go ahead and 
indulge yourself. Give into those 
succulent red and juicy vitamin 
A enriched tomatoes, succumb to 
rice so fine grained and packed 
with vitamins and all the 
goodness to enhance your 
immune system, tantalise your 
tongue and let the exuberance of 
golden sweet corn satiate your 
daily diet of carbohydrates. 

Welcome to the world of GM 
foods, the fruits of 'cutting-edge' 
technology where all your 

. groceries are genetically modified. 
The apples- firm, re'd and sweet, 
oranges are huge round and 
bright, bananas are long and a 
sunny yellow, carrots firm, sweet 
and enriched with vitamins, 
strawberries are big red and fleshy. 
A world where every fruit is the 
perfect fruit. It aims at being of 
the best quality and packed with 
the maximum nutrients ever. 

GM foods or genetically modified 
foods are technically those plants 
which are modified by inserting 
an exact genetic input in order to 
yield a certain specific trait from 
the plant. The technology · 
involves isolating specific genes 
and moving them from one 
organism directly into the DNA 
of another, thereby moving genes 
between species across what is 
known as the species barrier. 
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GEM OF A CROP? 

The highly polarised debate over 
GM foods is directly linked to 
questions of livelihood and 
sustenance of millions of people 
worldwide. The agro-biotech 
companies, a substantial part of 
the scientific community and 
governments feel GM crops will 
help developing countries 
increase food production, reduce 
environmental damage resulting 
from farm inputs like fertilizers & 
pesticides, provide more 
nutritious food & promote 
sustainable farming. They claim 
that people in the US have been 
consuming GM foods since the 
past five years without showing 
any worrying effects. 

India 
Tran~gcnll' L'IOp~ hL'lng dc\cl(lpcd - 66 

01 tilc'>c. onl) 3 1m nutritional \ aluc 

In opposition stand social, 
environmental, and consumer 
rights groups who feel the agro
biotech companies control most 
of the GM seed across the world 
and hence are only interested in 
profits and would exploit the poor 
farmers of developing countries. 
They counter stress that the long 
term effects of GM crops on 
health, biodiversity and the 
environment is still unknown and 
that five years is too short a time 
to assess this. Bittu Sehgal, noted 
environmentalist and editor, 
Sanctuary magazine, reiterates 
this same sentiment saying that 
'playing God' is not a wise idea; 
further, safeguards against GM 
foods need to be implemented 
worldwide. The information now 

available is not enough to raise a 
whole generation on GM foods. 
The implications of consuming 
such foods over a long period of 
time have to be ascertained 
before GM foods can become a 
norm and their policies laid out." 

In India alone, about 46 
transgenic crops are under 
development in public 
institutions and 20 in private 
sector companies. Of these only, 
rice, potato and mustard are 
being developed for nutritional 
qualities. 

Dr. Samuel N amdas - Head of the 
Department of Life Science and 
Biotechnology, St. Xavier's 
College, Mumbai, affirms that the 
consumption of GM foods is not 
harmful. He says that "GM foods 
increase productivity and the 
nutritive value of crops. But, 
precaution should be taken in the 
way that it is cultivated, 
safeguards must be made so that 
pests and weeds do not mutate 
and spread widely without 
control, thereby devastating 
beneficial insects." Dr. Sheela U. 
Donde of the same Department 
says, "There are several 
misconceptions regarding GM 
foods, considering the advantages 
far exceed the disadvantages. 
Mainly discreet rules and 
regulations regarding policies and 
frameworks should be properly 
enforced so that GM foods can 
be monitored effectively." 

Vijaya Venkat of The Health 
Awareness Centre in Mumbai 
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believes that all the nutrients 
required by humans come from 
fruits, vegetables, nuts and 
sprouts in the raw, seasonally and 
regionally available form, 
engineered by nature through the 
process of evolution. "The 
delicate balance between 
organism, habitat and food source 
is best not tampered with - in the 
laboratory or the kitchen." 
Greenpeace further explains that 
Genetically Engineered (GE) 
foods have illegally entered the 
Indian marketplace. Greenpeace 
provided evidence of two popular 
products - Pringles Potato Chips 
and Isomil Baby food containing 
genetically engineered 
ingredients. The tests were 
conducted by an independent 
laboratory - Hong Kong DNA 
Chips, which very specifically 
showed the presence of 
Monsanto's GE Roundup Ready 
crops in both the products. 
The Indian law states that it is 
illegal to import or sell any 
genetically engineered food 
products without the prior 

approval of the Genetic 
Engineering Approval 
Committee (GEAC), under the 
Ministry of Environment and 
Forests. "Not only are these 
companies unashamedly violating 
the laws of the country, they are 
deceiving an oblivious public", 
stated Michelle Chawla, 
Greenpeace's Genetic 
Engineering Campaigner. 
India's lax regulatory system of 
GM crops under the 
Environment (protection) Act of 
1986, which was revised in 1989, 
includes toxicity, allergenicity, 
and the environment. There is no 
permanent secretariat to monitor 
them, only ad hoc committees 
exist. A three - tier regulatory 
system that relies on the 
interaction between various 
committees, ministries and 
departments of government, 
renders the system inefficient. 

The company Navbharat released 
illegal GM seed varieties of the 
Bt cotton in Gujarat 2001 where 
action was not taken to eliminate 

the crop but strong protests were 
held in favour of it, hence India's 
first experiment with a GM crop 
has been a disaster in every way 
- a result of not having a clear 
policy and a well thought out 
regulatory system. 
According to Mr Darryl 
D'Monte, an environmentalist, 
"The correct path in all such 
controversies would be to adopt 
the cautionary principle and call 
for a moratorium on the 
introduction of these species till 
all claims were put to irrefutable 
scientific tests, like those imposed 
on drugs and foods." However we 
are experiencing quite the 
converse today. 
The battle to control the global 
food chain is raging on. The pros 
and cons need to be calculated, 
policies and frameworks need to 
be implemented and only when 
beneficial and free of all biological 
consequences, should GM crops 
be brought into the market. 

Rithika Rajachandran 
Nazia Vasi 

Witfi best compfiments from 
YL We[[wisfzer 
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DESTITUTES IN THE NEW WORLD 

G Gokhale road, Prabhadevi. 
11 :00 a.m. Rows of 

unemployed labourers stand 
around waiting for work. 
Apparently the 'booming' Indian 
economy has not catered to these 
aliens in a new age world. 
A world order called 
globalised capitalism, an old 
equation in new garb, a 
market where unsuspecting 
workforces are traded for 
higher productivity. 

In 1996 Ashok Kothe, an 
electrical technician with a 
major power company was 
given the 'right sizing' 
treatment. A man in his 
early 40s with ' a family to 
support, today, he works as 
an electrician. On a good 
day he earns Rs 700 to Rs 

India is in the process of coming 
full circle. 

What Harvard Business School 
Professor Schumpeter has called 
"creative destruction", might be 

Rising from the graves 800, but such a windfall is 
usually followed by two to three 
months of joblessness. "We've 
been reduced from skilled, loyal 
workers to beggars," says a 
frustrated Kothe. This is no stray 
case. In fact it may be the shape 
of things to come. 

A fire is spreading within the 
unorganized sector in India. A fire 
so rapid and all consuming that a 
new class of destitutes has been 
born. When the British enslaved 
Indians in the pre~independence 
era, they did so indirectly. Farmers . 
and workers were forced to work 
on cash crops and raw materials 
to be exported to the western 
world. Work was extracted at 
extremely low wages. Fast forward 
to the present day scenario and 
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just that. Stemming from the 
structural reforms of 1991~92, 
capital intensive technologies 
have grossly reduced the overall 
demand for labour, putting 
labourers at the receiving end. 
Competition in the global market 
results in pressure to reduce 
labour costs by neglecting 
necessary working conditions. In 
addition, wage payments are 
made sporadically and casual 
labour is preferred and exploited 
there on. Workers are 
discouraged from forming trade 
unions and if anyone raises a 
voice he/she ends up getting fired. 

The suicide attempts by former 
Tata workers on October 3rd this 
year have once again brought into 

focus the draconian "hire and 
fire" policy pursued by 
multinational companies. As 
mentioned by a Tata 
spokesperson the services of the 
workers ceased on the completion 

of projects being worked on in 
1996. He went on further to state 
that these employees on cessation 
of the projects were demanding 
permanent employment with 
Tata Power. Retrenched workers 
however have an entirely 
different story to tell. According 
to them their appointment letters 
never specified whether they were 
'temporary' or 'permanent' 
workers. The contracts simply 
stated 'You are employed'. No 
time period, no project and 
certainly no safety nets were 
specified. On losing their jobs, 
Anant Dalvi and Akhtar Khan 
both former employees of Tata 
Hydro Power Company, were in 
heavy debt. The desperation 
drove them to immolate 
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technology 'and gov~roment: 
policies, which are leading 
to heavy curtailment of . 
work. 

F 

Labeur " exploitation 
through contracts is just one 
end of an entire scope of 
labour issues emerging 
through the trend of 
globalisation. Mr'. Ashok 
Sinha, felt~l:lat "it's wrong 
and it's sad that people have 
to suffer in spite'of working 
so hard: We need to make 
amends towards this issue 
by bringing contract 

~==~~~~ labourers at par with 
Closing the doors on labour 

themselves. And the 
government's comment? "Suicide 
is always an unfortunate thing. 
We are not in the' picture." said 
Mr. Ashok Sinha, Secretary for 
the ministry of labour. 

'~ worker who has put in 15-30 
years of experience in a company 
cannot be called a contract 
laborer," claims Ashok Shinde, a 
former worker in the Tata 
Hydropower project. 

are paltry. sums in comparison to 
those of the permanent workers. 
"When a contract js found to be 
exploitative of the labourer, as-in 

, when it is not made ke~ping his 
personal and professional safety 
in mind, then it can be deemed 
illegal and void in the eyes oflaw," 
said Advocate S. Jhadev when 
approached about the issue. But 
when asked about why such 
contracts are becoming the order 
of the day his only comment was 
- "Nowadays companies don't 
want to obligate themselves to 
anyone. They want things on 
their own terms." The irony is 

penhaneut labourers in 
terms of n;munenltion." 
However, he. was particularly 
evasive abo,ut any reforms or 
amends required to imp'mve the' 
condition of casp~l labour. "I 
agree that the scen~rio is not too . 
bright but what can we9<?? We 
can only advise the corp orates to 

pay their workers according to the 
kind of profits they make." Th~ 
"We'" is hard to miss here. Our .,. 
policy makers need to come out 
of their sheltered cocoons and 
cross the increasing chasm 
between reality a,nd their 
perception of it. 

The crux of the problem lies in 
the interpretation of the term 
'contract labour'. Contractual 
labour does not include any 
medical benefits, traveling 

painfully clear. ' - Restructuring and " ~ - re-

money, provident fund or funds .. -Vivek Monteiro, General 
for children education. All of Secretary of CITU (Center for 
which are a part of the package Industrial Trade Union), believes 
handed out to a permanent ' that although trade unions have 
worker. The only compensation tried in the past to regularise the 
a contract worker receives is the temporary workers, they have 
House Rent Allowance which in become more insecure about 
any case is deducted from his/her their own jobs right now. This 
salary. Contract labourers' wages insecuritY arises from changes in 
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implementation of labour laws ' 
will not make an impact unless 
Export Processing Zones (EPZs) 
and Special Economic Zones are 
held accountable to an authority 
for their exploitative labour 
practices. At SEEPZ (Santacruz 
Electronics Export Processing 
Zone), for instance, the workers 
earn an average of Rs. 1500 per 

35 



month. While carrying out 
research on the SEEPZ situation, 
Priyanka Kakodkar, the then 
news correspondent for Outlook, 
found that 90% of the workers 
there were women. Many of them 
suffered from severe menstrual 
and cervical disorders because of 
the working conditions which 
involve long hours of continuous 
bending at work tables without 
any breaks. An even more 
disturbing case in point ,is the 
illegal export industry operating 
in Bhiwandi, on the outskirts of 
10umbai. Mr Kedar Rao, senior 
planner at the Mumbai 
Metropolitan Regional 
Development Authority, was 
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shocked to see illegal labour 
activities like bonded labour 
being carried out openly at 
Bhiwandi. "There are cosmetics 
and chemical factories operating 
there, and the working conditions 
are ghastly. It's a classic example 
of how international pressures 
can go wrong." said Mr. Rao. 
What is even more chilling is that 
the Government of Maharashtra 
is aware of the illegal trade taking 
place. 

In a world where labour has 
become an attractive incentive 
being offered to foreign investors 
and where indigenous industries 
have to face international 

competItIon for survival, 
labourers will always be at the 
receiving end. At the end of2001 
-44,19,739 unemployed workers 
were registered in Maharashtra's 
Employment Exchanges. 
Moreover, this is not just India's 
problem. Mexico, China, 
Thailand and countless other 
developing countries are facing 
the same dilemma. What then 
does globalisation signify if not 
returns for the powerful and 
deprivation for the powerless? 

Rukmini Barkataky 
Sasha Gusain 
Ankita Hooda 
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OvER THE GREAT WAll, INTO OUR BACKYARD 

Six year old Mathew feels that 
his dada is the best, as he 

presses the buttons on his toy cell 
phone and delights over the 
different ring tones. Maurice 
Almeida, his grandfather, spent 
Rs 3000 on toys for him this 
Christmas. "I got a great deal. I 
bought a toy keyboard, racing 
cars, robots and other toys," he 
says. 
All these toys are battery 
operated, snazzy, innovative and 
cheap. And they are made in 
China. 
Whether it is a stroll into 
Bombay's most elite supermarket, 
or on the sidewalks of Grant 
Road, Colaba, or Fort , millions 
of hawkers sell goods at rates that 
could only be dreamt of a couple 
of years ago. 

Chinese toys that are hipper, and -
are reasonably priced, have 
captured the fancy of parents and 
children. In this colourful toy 
game the India toy Industry has 
obviously lost out. Indian 
manufacturers and labourers 
have been left in the lurch. Rauf 
Patel, earlier a toy manufacturer 
in Dharavi, he is now on the verge 
of closing his unit down. He 
explains, "It is because of the 
arrival of the imported toys, that 
no trader is willing to buy our 
product. From last year, the 
decrease in my sales has been 
80%." 

The huge contrast in cost~ratios 
spells doom for the Indian Toy 
Industry (ITI). A toy mobile 
phone that is manufactured 
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within the state costs Rs. 25, 
while its Chinese counterpart is 
sold at a tempting Rs. 10. 
Additionally, its ring tones are 
popular tunes that children 
delight in all the time ~ 'chaiya, 
chaiya' and 'who let the dogs out?' 
This is the case with practically 
every product, whether it is a 
dancing doll, a spinning car, a 
robot, or a musical toy. Mr. Faisal 
Khatri from 'Souvenirs' at Colaba 
says, "The percentage of contrast 
in Chinese and Indian toys is 
almost a difference of 30%." He 
added that this is proving to be 
extremely detrimental to the 
industry here. 

The toy industry of India has a 
long history. Traditional Indian 
toys were made of wood and jute. 
These, along with puppets 
produced for children are today 
considered suitable only as show 
pieces. As Mr Raghav Narsalay, 
economist with NGO 'Focus' 
says, "Traditional toys have very 
little room in a westernized 
society. But it's not as innocuous 
as it sounds. Entire industries 
have been wiped out like the tin 
toy industry at Tarapore and the 
wooden toy industry near Nasik." 
He feels that the industry has not 
been able to innovate to keep up 
with today's trends. "If we were 
blown by the first wave of Chinese 
goods coming in, may be we were 
never competent enough to begin 
with. Many Indian toys were not 

-safe for the children, so we can't 
bla?le parents for opting for 
Chinese ones." However, 
Kalpana Sharma, deputy editor of 

Hindu argues that the toy 
industry ofIndia is not capable of 
meeting the challenge for 
different reasons. 

"Small scale industries in India 
are largely unorganized. 
Labourers have no collective 
rights. And the toy industry 
suffers because it is a labour~ 
intensive industry." N arsalay is of 
the opinion that the toy industry 
has not worked hard enough for 
the rights of the labourers. The 
opinion is shared by Vibhuti Patel, 
Professor of Economics and 
researcher at the Bombay 
University. "The conditions in 
Indian factories are so dismal that 
it is extremely difficult for workers 
to survive, let alone produce a 
product that transcends 
mediocrity." Despite repeated 
attempts to obtain an explanation 
from the Toy Industry 
Association of India, they 
remained reluctant to comment. 

The government also takes no 
responsibility for the woes of the 
labourer. An official at the 
ministry of Small Scale Industries 
in the Mantralaya put it 
eloquently, "We want 
competition for our small scale 
industries. We should be able to 
fight back and produce quality 
products ourselve,s." 

The question that arises now is 
how can the industry brace itself 
to fight the onslaught in the era 
of globalisation? Zahir 
Gabbachiwala, a toy 
manufacturer at Reay Road has 
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managed to survive by switching 
, to the manufacturing of 
educational toy~ like b~ilding 
blocks, ,electronic construction 
sets etc from that af cars and 
dolls. "Chinese toys are mainly 
battery oper~ted, so I improvised 
to this niche of educational toys, 
an area yet untapped by China." 

, Vibhuti Patel feels- strongly about 
promoting traditional Indian toys. 
"These toys have a certain 
market, which is different from 
the electronic toy market. They 
have an appeal and must be kept 
alive. It would also offer 
employment to sJilled labour." 

potential might generate 
employment for labourers 
an:d ke~p the industry alive," 
says N arsa1ay. . 

Organisations . like 
'WASM~E ' (World 
Association of Small and 
Medium Enterprises) work 
for .the rights of small scale 
industry labourers but their 
contribution is yet minor. ' 
The ' Toy Industry 
Association e>f India was 
recently allotted 5 acres of 
land at Noida, New Delhi to 
promote the' development 

of the 550 crore industry. 
Raghav N anislay bdie'yes the 
answer lies in ,better managerial 
conditions and ' joint '\'entures. 
"China works ort, the principle of ' 
'~conomies of Scal~' · '~hich 

The Indian Toy Industry, seems to 
have ftnally woken up to the 

means the cost of production pe( threat of the Chinese ' illvasion. 
unit falls when goods are mass ' l)nless it adapts itseif to the 
produced'. Joint ventures could ' changing demands, the fate' of 

. probably make such a 'situation ' two million labourers remains at 
possible in India." stake . . 

Western trends in popular 
consum€rism have led to 
children, desiring soft toys. In the 
production of soft toys, India has 
beaten' China. "Identifying and 
tapping other areas that have .' 

Renu Deshpande 
.. .. Aditi Ja.ykar 

Payal Raj 
Supriya Thanawala 

Witli best comp [tme nts from 
5t[thare 'Enterprises 
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REALm CARE, WHO CARES? 

" K huda pe chhod diya tha, 
aur kya karta?" All Rafiq 

could do was wait for the neta 
babus to help him with the money 
even as his son was dying a slow 
and painful death. Rafiq is a 
ragpicker in Dharavi who earns 
Rs. 100 a day. His son Hussain 
had a hole in his heart, which was 
more than burning a hole in his 
pockets. ~" 
Hoping for ' \\' 
help he 
wrote to 
various 
dignitaries 
asking for . 
Rs. 15000 
and waited. 
And waited. 

Close to two , .
mill ion ~,..---

have one or more vacancy. At 
times even a qualified medical 
practitioner is needed. Besides 
the ratio of health posts to the 
number of people is 1: 75000 - it 
does not meet the recommended 
ratio of 1: 50000. Dr. Kathuria, 
the Executive Health Officer of 
the Brihanmumbai Municipal 
Corporation (B.M.C) explains, 

children die 
Hussain with his mother 

every year in India almost the 
same number as 40 years ago and 
most of these deaths are 
avoidable. More than 50 years 
after Independence, ill health and 
inadequate facilities continue to 
devastate the lives of several 
millions economically and 
emotionally. 

It is the state's responsibility to 
create, maintain and hold 
together health amenities for the 
weak and deprived sections of 
society. The right to health 
involves among other things a 
primary healthcare system that is 
accessible, responsive and 
affordable. The health care 
system in Mumbai is in dire 
straits. Almost all health posts 
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"Due to the paucity of funds, 
there were few health posts and 
we were unable to recruit doctors. 
However in the next three 
months, we will start the 
recruitments" . 

Patients can access treatment at 
these health posts and municipal 
hospitals only after filling in the 
forms available between lOam 
and 1 pm Jabru, a resident of 
Dharavi complains, "Beemar 
padega to ek baje ke pehle padne 
ka . ....... wama doosre din tak mar 
jaane ka". (If one has to fall ill, 
one must fall ill before 1 pm 
....... or die till the next day). 
Often they are forced to resort to 
private medical help. Jabru adds, 
"30 rupaye mein davaa aur sui dete 

hain ..... jaldi se theek ho jaata hai. 
Udhar municipalty mein 10 rupaye 
mein sirfgoli dete hain aur tapas te 
nahin ham ..... . khaali peeli idhar se 
udhar aur upar se neeche bhagate 
hain". (At the private hospital for 
Rs30 I get medicines and 
injection that help me to recover 
faster, but at the municipal 
hospital after paying Rs 10 they 

only provide us with medicine 
without any checkup) 
Dr.Arun Bal, President of 
ACASH (Association for 
Consumer's Action on Safety 
and Health) says, "The user 
fee, (the amount to be paid 
for accessing the facilities of 
the health post or dispensary) 
is a post liberalisation concept 
and a blanket user fee which 
is to be paid by all irrespective 
of the capacity of the person 
to pay makes health 

inaccessible to those who cannot 
afford it, leaving them to die". 
Another striking feature of 
globalisation is private-public 
ownership. Health posts and 
hospitals are given over to NGOs 
and other private hospitals to run, 
like the Zorvekar municipal 
hospital in Pune given over to the 
Poona hospital. This is a form of 
backdoor privatisation where the 
state is abdicating its 
responsibilities. 

Developed nations like the 
United States have state support 
for their health services and those 
very same nations are now 
advocating otherwise to the 
developing countries like India 
where we have seen poverty 
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increasing in absolute numbers. 
This forces the marginalised 
section to compete in unfair 
conditions more so since 
globalisation has displaced 
traditional occupations. In India 
the share of the Government 
sector in the financing of the 
health sector is 21.7% where as 
the Private sector is already 
78.3%. 

In a country where the primary 
health care needs of the growing 
population are not being met, 

profitable Dr. Arun Bal explains, 
"One must understand that it is 
essential to focus more on 
preventing a particular disease 
rather than curing it after it . has 
arisen. If we anticipate the growth 
of diabetic patients in the country, 
we must not just go about 
producing insulin. Doctors and 
drugs only form a part of the term 
health". Industry figured it long 
ago that there is more money in 
curative medicine, which benefits 
the pharmaceuticals and 
equipment manufacturers. 

healthcare facilities, the right 
views citizens as legal claimants 
of healthcare and not as passive 
recipients of doles from the State. 

According to Dr. Amita Pitre, 
research analyst of CEHAT 
(Centre for Enquiries into Health 
and Allied Themes) "Health 
must be linked to other vital 
aspects of development like clean 
water, sanitation, poverty 
alleviation, compulsory primary 
education, food and nutrition, 
greater public awareness and 

efforts are 
being made 
to lure 
international 
patients in 
the name of 
medical 
tourism. The 
Apollo group 
and National 
Union of 
Seafarers 
I n d i ~ 
introduced 
the city's first 
hospiotel 
facility An untreated common cold left this child with a painful rash 

participation 
in health." 
Health for 
all requires 
amongst 
other things 
a continuous 
increased 
political 
participation 
of citizens at 
the 
community 
level. Dr 
Arun Bal, 
however 
feels that 

containing bar, lounges and 
Jacuzzis under the same roof as 
cardiograms, X ray machines and 
pathology labs, at Panvel. The ClI 
(Confederation of Indian 
Industry) wants a much bigger 
role for the private sector, which 
includes lifestyle~related disease 
like diabetes, asthma and cardiac 
problems. This involves hospital 
care, specialists and higher 
profits. On the other hand 
dealing with problems like 
malaria, tuberculosis calls for 
more spending and is not so 
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Health care is no longer a human 
right but has become a 
commodity for those who can 
afford it and money is being 
preferred over peoples' dignity as 
human beings. Article 12 of the 
International Convention of 
Economic, . Social and Cultural 
rights (World Health 
Organisation) to which India is a 
signatory states the right to the 
highest attainable standard of 
health. Women like J abru, who 
earn less than Rs. 100 per day 
cannot even dream of the basic 

health has to become a political 
subject, only then can primary 
health care improve. It is the duty 
of the government to work to 
fulfil the needs of the people and 
not its own greed. Only then can 
people like Rafiq and Jabru treat 
their children and survive the 
tidal wave of globalisation. 

Divya Rao 
Shraddha Shah 
Gigil Varghese 
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N ine Hundred and Ninety 
Four state-owned 

godowns with a storage capacity 
of 5.38 lakh metric tons. Yet the 
endless wait for subsidized food 
grains continues for numerous 
families in the state of 
Maharashtra. The Prime Minister 
of India proudly proclaims "India 
faces a dilemma of food surplus." 

This peculiar dilemma is not out 
of over production but as a result 
of decline in consumption. This 
is due to the government policy 
of phased withdrawal of food 
subsidies by targeting the Public 
Distribution System (PDS) since 
1991. The World Bank 
introduced this interesting 
phenomenon of 'targeting' to 
identify who constitutes the poor. 
This policy is the scientific 
approach by the government to 
weed out the 'moderately poor' 
and serve the 'poorest of poor'. 
This means any household whose 
annual income is more than 
Rs.50,000 is above the poverty 
line (APL). Simply put, the 
question many families have to 
find an answer to is whether they 
are hungry or starving. 

Sonya Gill, Joint Secretary of All 
India Democratic Women's 
Association, Maharashtra, says, 
"Targeting in this respect is not 
to guarantee food to the people, 
but to exclude large majorities of 
them." She adds how the 
government is merely playing a 
game of classifications. Within 
the class of BPL families there is 
another tier called 'Antyodaya', 
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FOOD FOR THOUGHT 

who are eligible for rice and wheat 
at Rs. 2 and Rs. 3 a kilogram 
respectively. The other BPL 
households have to _pay more 
than double that price for wheat 
and at least two-thirds more for 
rice. 

Shakuntala Naidu, fondly called 
Sakhubai, lives in a single room 
crammed with ten family 
members at the Matunga labour 
camp. With only two working 
members, their monthly income 
is Rs.3500. Of this, 60% is spent 
on food, bought from the open 
market, leaving no money to 
attend to other needs. Her 
eardrums are damaged and she 
needs to undergo an operation 
costing Rs.2000. Her choice is 
very clear ... she prefers no to tell 
her family. 

Yet it is in the last three years that 
ffhe government has been holding 
unprecedented amount of 'excess' 
stock of grains and prefers to 
dispose these, not to those who 
need it, but to those who can 
export it or sell it in the open 
market for profit generation. This 
dramatic shift in the economic 
policies since the '90s has seen 
the government focus on 
expenditure reduction which has 
taken priority over public welfare. 
This explains the continued 

. neglect of the PDS. 

The city of Mumbai does not 
even get subsidized food grains. 
It is in fact facing the growing 
shortage of kerosene supply. Reti 
Prabhakaran, aged 48 years, is a 

resident of the Matunga labour 
camp. Hers is a BPL household. 
She complains of the growing 
shortages of kerosene which are 
compelling her to use a gas 
cylinder that costs Rs. 225.The 
kerosene that the ration shop 
supplies isn't enough for her 
family of two as four litres of 
kerosene doesn't last more than 
20 days .In Mumbai kerosene 
allotments have come down to 
68% leaving most women with 
only one choice ... reaching out to 
the black market. The kerosene 
supply is released twice in a 
month to a PDS outlet. The first 
quota comes in the first 10 days 
of the month and the second 
quota is released from 15th to 22nd 

of the same month. In this 
duration the ration shop keeper 
sells kerosene in black for Rs16 
per litre. This means if one is 
ready to buy the kerosene in 
black, there is neither a shortage 
nor a long period of wait. This 
raises a serious question for other 
families like Sakhubai's. 

A logical question then is why are 
there cutbacks in kerosene? The 
government wants to create a 
market in liquid petroleum gas. 
Hence more and more gas 
connections are being approved 
by the central ministry to state 
owners. This becomes clearer 
when viewed in the light of 
privatization of petroleum. Thus 
a market is being created where 
there is larger purchasing power. 
So the government simply 
chooses to ignore that most BPL 
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families cannot afford gas 
cylinders. 

From 6 am the serpentine queue 
for kerosene is formed. For 
working members of the family, 
it means taking leave to stand in 
the line. Interestingly, the line 
does not have any people. It has 
stones to represent where each 
would stand when the shop 
opened. "There have been times, 
when the police had to be called 
to contain the fight over 
kerosene," recalls Reti 
Prabhakaran. 

A mute spectator, the 
government documents less than 
1 % of Mumbai's population as 
BPL which is a merely 65 lakh 
people. Innocent and unaware 
Mr. Rajneesh Kamath from the 
Ministry of Food and Civil 
Supplies boasts of having 
successfully reached out to 4.52 
lakh people across the state of 
Maharashtra. 

Clearly the system of targeting is 
too clinical for a country like ours. 
"Food is a basic human right as 
laid by our constitution. Thus the 

answer lies not in targeting 
but in universalizing the 
PDS," says Sonya Gill, 
Joint Secretary (AIDWA). 
A poverty line is not just 
an imaginary line that 
divides society or just some 
numbers for government 
document. In this respect, 
Reti Prabhakaran and 
Sakhubai are only two 
names among millions who 
don't know where their 
next meal is coming from. 
The bureaucrats at the 
state level and the Central 

Monitoring Agencies have to be 
made accountable for this mess. 
An increase in the malnourished, 
the epidemic of farm suicides are 
screaming for the government's 
attention. 

Nikita Dhond 
Swastika Mehta 

"When elephants fight, it Is the grass that suffers." 
- African proverb 
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CAN Buy ME LOVE ......... ? 
Samir: Arreyman, what should I 

get her? She likes perfumes 
.... But which one? 

Nimit: Hey did you see that Hugo 
Boss ad ... whoa it was 
really sexy... Boss is really 
happening; get her Boss 
Red na ... 

T he scene: Samir and Nimit, 
college buddies are at the 

perfume section of a swanky high 
end department store in Mumbai, 
to buy Neha a gift. 

Samir: "Today it's cool to get your 
'gf' a really cool gift, it says a lot 
about you and your 
relationship" (he adds, as an after 
thought). 

The post 1991 liberalisation 
brought into our lives better jobs, 
higher per capita income, a wide 
variety of goods, easy availability 
of credit and a greed. 

There is now a whole section of 
middle class consumers who have 
shed their apprehensions and 
plunged uninhibitedly into 
shopping till they drop. This new 
breed of Indian consumers has 
begun to associate pleasure and 
enjoyment with money power 
because it is a fact, that today 
contentment can be bought. 
Department stores and malls are 
sprouting up everywhere, ready in 
waiting to satiate the insatiable 
desires of modern man. 

The good old street corner kirana 
store to whom the Indian 
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consumer was for a long time 
loyal to, are slowly melding into 
oblivion. At first it was tough for 
developers to take on these little 
guys as they provided 
personalised services and credit 
facilities, but things are slowly 
changing. Organised retailers are 
quickly adding economy of 
purchase the hitherto, missing 
link of organised retail in the 
country. Thus the age old bond 
that the local bania had with the 
people of his community is being 
replaced by the artificial 
pandering of a faceless 
corporation. Says Mrs. Kulkarni, 
a Sociologist, "In an Indian 
society kirana stores, often run by 
residents of the area bear a certain 
flavour of the locality. With the 
arrival of identical looking malls 
which are a very alien western 
concept, we run the risk of losing 
our uniqueness." 

At Crossroads in Mumbai, India's 
first truly international mall, the 
sky lit ceiling, futuristic chrome 
and glass interiors leave the 
average Anil with a sense of awe. 
"Bilkul Phoren jaisa hain, apun ko 
aisa lagta hai jaise hum America 
mein hail" says Bharat from 
Darbhanga who has come to 
enjoy his holidays in 'Bamhai~ A 
large number of the window 
shoppers are individuals from 
small towns' or villages coming to 
see the wonder that is a shopping 
mall. On their best behaviour in 
this 'phoren jaisa' place, they are 
still required to be questioned 
when they enter. Crossroads has 
only recently done away with 

their insensitive regulation which 
needs visitors to display a credit 
card of cellular phone (proof that 
you have a reasonable purchasing 
capacity) so that they may go 
through. This was the most 
obvious sign that our society has 
evolved from discriminating 
individuals because of the caste 
they belonged to, to doing so on 
the basis of their class. 

A whopping majority of the 
'visitors with effective demand' 
encountered at the malls declared 
that they would be most likely to 
spend their money on luxuries 
like clothes, cosmetics and shoes 
that have become a necessity in 
today's world where who we are 
is defined by the brands we buy. 

Says aspiring actress N atanya 
Singh, "I go shopping around 5-6 
times a month. I mostly shop for 
clothes from Mango and 
cosmetics from L6real. I change 
my styles often because it's boring 
to be the same. After all who 
would look at Kareena if she wore 
the same stuff all the time?" 

According to Veena Premjani a 
sales executive at Pyramid at 
Crossroads, "Clothes are the most 
obvious means of making a style 
statement. People don't mind 
paying exorbitant prices only for 
the brand names." 

For all the hype associated with 
the huge Rs. 60,000 crore 
opportunIttes waiting for 
organised retail in the country, 
one has to stop and ponder about 
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what this is doing to the 
consumer's psyche. "Information 
overload and .----
significant 
m e d i a 
pressures 
have resulted 
in people 
being driven 
by the 
pleasure 
principle. 
Early and 
instant 
gra tifica tion 
is the name 
of the game. 
Given the 
unlimited 
wants of a human being, when set 
into play, it can be safely assumed 
that his expectations will never 
be met as then nothing is ever 
enough. This in tum can lead to 
serious stresses due to inferiority 
complexes and the like," stated 
Dr. Ajita Rane Psychiatrist at Nair 
Hospital. 

On a physical level, if India and 
other dev~loping nations were to 
consume as much energy and 
resources as the industrialised 
nations do today, we would need 
ten worlds, not one. As it is only 
20% of the world's people in the 
highest income countries who 
account for a whopping 86% of 
total private consumption 
expenditure while the poorest 
20% consume a miniscule 1.3%. 
Rising consumption is exhausting 
the very resources on which 
consumerism depends. The rate 
at which we are devouring and 
polluting nature is unsustainable. 
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But little care has been taken to 
curb its environmental impact. 

William Rees, an urban planner 
at the University of British 
Columbia, estimated that it 
requires four to six hectares of 
land . to maintain the 
consumption level of the average 
person from a high-consumption 
country. The problem is that, 
worldwide there are only 1.7 
hectares of ecologically 
productive land for each person. 
He concluded that the deficit is 
made up in core countries by 
drawing down the natural 
resources of their own countries 
and expropriating the resources, 
through trade, of peripheral 
countries. In other words, 
someone has to pay for high 
consumption levels. 

While a privileged few over 
consume, the consumption 
options of millions are so limited 
that they are confined to a hand
to-mouth existence, they are 
society's 'disappeared'. 

Agricultural growth rates, those 
affecting two-thirds of our 

population, 
are lower 
than at any 
time in the 
1980s. The 
1 9 80s 
average rate 
of growth of 
agricultural 
production 
was 3.54 per 
cent and in 
the 1990s 
that was 
1.74, almost 
falling to 

~- half! While 
the purchasing power of hundreds 
of millions has sharply fallen, the 
minority of urban elites are 
presumptuously proclaiming an 
India wide consumer explosion. 
The gap between the rich and the 
poor within and between 
countries continues to grow. The 
$ 8 billion that consumers spend 
on cosmetics each year is $2 
billion more than what is needed 
to provide each and every child 
in the world with access to basic 
education. Such disparity points 
to the dangerous income
concentrating tendencies of the 
current economic system. The 
shift towards more sustainable 
and equitable consumption 
patterns requires, among other 
things, fostering a culture that 
gives people opportunities and 
values them for what they are, not 
for what they possess. 

Shalini Nair 
Tanvi Patel 
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With best compliments from 

Jain Marbles 
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