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10 Top Ideas to
delight your clients

this Christmas
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10 top ideas to attract, surprise
and delight your clients and

prospects over the festive
 period

Unless you are selling gifts that people will buy as
presents or food items for the Christmas period,
retaining customer attention for your small business
can prove a little more difficult during the festive
period.

Therefore, start to think creatively of ideas to engage
with your customers, clients and future  prospects
 during this time.

Below are my Top 10 ideas for attracting attention to
your business over the festive period and create
potential sales for the New Year.
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1. Send a small gift to your top customers and
clients.  This doesn’t have to be expensive.  It
could be something as simple as a bookmark
printed with your company details.  You then
have a reason to make contact in the New Year to
ask which book they read and used the bookmark
with.  This can strike up a conversation where
you can then promote any new products or
services you have to offer.

2. Send a Christmas card to prospects with a
discount code for your product or service for use
in the New Year.  This can be an online card
which will save money on postage.

3. Offer an incentive for any purchases over the
Christmas period.  This could be free gift
wrapping and gift card for products or if you are
a service provider, you could offer a couple extra
hours one to one support or an out of hours
contact number.
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4. If you offer online subscriptions promote a free
one month trial over the holiday period.  Recipients
may fall in love with your offering and subscribe to
fully paid clients once the trial has finished.

5. Update your social media and website to a festive
theme.  Consider a competition such as ‘how many
festive changes can you spot on the page’ to win a
prize.

6. Create gift vouchers and promote as the perfect
Christmas gift.  This is easy for products but can
work just as well for service providers.  If you are a
life coach for women, promote your vouchers to the
male market to buy for the woman who has
everything.  Get creative!

7. Run a competition where existing customers post a
photo of themselves on your chosen social media
channel using your product.  This will help gain
reach for your page and open you up to the eyes of
new prospects.
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8. Create a freebie in exchange for an email address
of festive advice and top tips to get new prospects to
sign up to your mailing list.  If you are a hairdresser
give tips on hairstyles for Christmas parties.  An
interior designer could give tips on how to decorate
the home for Christmas.  A life coach could provide
tips on how to survive family feuds.  And the list
goes on ….

9. Do you get referrals to your business?  If so, take
your top referrers out for a drink if possible to show
your appreciation and retain their loyalty.  If they
are not local, send them a gift as a thank you.

10. Get creative with your marketing message.  You
could take a well-known Christmas carol and
change the words to make it relevant to your
business to grab attention.  How about a marketing
message such as ‘Our customers are for life, not just
for Christmas’ to cut through all the promotions
that they will be bombarded with over the festive
period.
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And finally

Make sure you set expectations for your existing
customers and prospects. 

Clearly communicate your opening days and
hours and if necessary, provide an emergency out
of hours number.

But most importantly, make sure you get time to
spend just with your family and friends.  Relax and
enjoy some well earned time off.

Remember to make memories as well as money!

Angie x

Merry
Christmas


