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Cooking with Fortnum’s

They invented the scotch egg, defined the English picnic 
experience and perfected afternoon tea. So it seems odd that 
Fortnum’s hasn’t yet released a cook book. Luckily, they’ve 
rectified the situation with The Cook Book, a collection of three 
centuries of food history printed and bound with a top 
hat-wearing lobster on the cover. The recipes promise to be 
accessible to the cooking enthusiast and, conveniently, foraging 
through a litany of supermarkets is not on the cards – 
all ingredients are available in the Fortnum’s food hall. 

fortnumandmason.com
@fortnums

Aquascutum Makes an Aquascuttle

Aquascutum’s first store was established on Regent Street in 
1851. Two years later founder John Emary patented the first 
waterproof wool and renamed his store “Aquascutum,” which is 
Latin for “water shield.” The historic rainwear maker with royal 
approval has just made a hop from its previous location to an 
even bigger and better location down the road at 106 Jermyn 
Street for a new menswear flagship.

aquascutum
@aquascutum

Litter Bugs!

High treason! The Royal Parks agency has recently announced 
that one in five people litter in their parks. This includes our fine 
St James’s Park and Green Park, along with parks Hyde, 
Richmond and Greenwich. The study by Keep Britain Tidy also 
revealed that 41 per cent of all litter in St James’s Park could 
have been recycled. But we know the readers of this publication 
would never dream of so carelessly tossing aside their rubbish? 
Thought so.

royalparks.org.uk
@rpfoundation

In The Club

For the occasional spot of networking or boisterous boardroom 
debate, The Clubhouse on St James’s Square is a fine new option 
for a venue. The brand new members’ club offers workspaces, 
boardrooms, event spaces, and more pressing requirements 
such as a café, restaurant, and bar. A fine addition to the square, 
especially for those who are unenthused by the moustachioed, 
flat-white-slinging of other workspace alternatives.

theclubhouselondon.com
@tchlondon

 

Might as Motherwell

Abstract expressionism is having a moment on Piccadilly. 
The Royal Academy is hosting its lauded retrospective, 
but across the road a smaller exhibition lives up to the hype. 
Bernard Jacobson, a gallerist who has quite literally written the 
book on Robert Motherwell – a key artist associated with the 
abstract expressionist movement – will be hosting an exhibition 
at both his namesake gallery and at Frieze. These works signify 
a point of tremendous creative change in America fuelled by 
midcentury optimism, marking the shift from war-ravaged 
Europe to America as global artistic capital.  

jacobsongallery.com
@jacobsongallery

Barbecoa is a Go-er

Where there’s smoke there’s fire, and where there’s fire there’s 
likely a wood-fired oven slowly roasting a gorgeous cut of meat. 
That’s how the idiom goes, anyway, at Barbecoa, a mecca to all 
things barbecue at a scale that can only be pulled off by Jamie 
Oliver. The two-storey, 9,000 sq ft mega-restaurant in the 
historic Prince’s House has space for more than 300 hungry 
guests, with a carnivorous menu of fine steaks, Flintstonian 
ribs, and an extensive cocktail list. Opening 2017.

barbecoa.com
@barbecoa_london

A Mixed Bag

What do you get when you mix British design, Norwegian 
sensibility, Italian leather and recycled Japanese weatherproof 
fabric? All roads of this menagerie of global provenance lead 
to the Norwegian Rain x Ally Capellino collaboration, 
an exceptionally handsome rucksack that doesn’t weather 
with the weather. Like all Norwegian Rain pieces, the hi-tech 
is hidden, something that this bag wears especially well. 

norwegianrain.com
allycapellino.co.uk

Société Générale Goes Big 

Brexit Schmexit, the Evening Standard recently reported of this 
French financial services company and its decision to expand to 
an 8000 sq ft outpost on St James’s Square. A bold move that 
doubles the size of its St James’s offices.

societegenerale.com
@societegenerale

VILL AGE NE WS

EDITOR ’S LE T TER

The Art of Viewing Art
Our hunger for sun has been quenched for the time 
being and meanwhile a new hunger emerges. As we 
slowly peel ourselves from our seaside, pool-side or 
park-side perches, we realise that in these languid 
summer months we’ve been slightly neglectful to 
the spoils of the city’s cultural offering.
 And so London does what it does best: 
it overwhelms. The hazy slumber ends quite abruptly 
with the onslaught of a rampant cultural calendar, 
and the alphabet of activity that awaits. LDF, LFW, PAD 
(London Design Festival, London Fashion Week and 
Pavilion Art and Design, respectively), as well as Open 
House, Frieze and Frieze Masters all on the docket. 
Many brands and galleries of St James’s will be 
represented at these esteemed events, and we cannot 
wait to see what they have in store.
 In the spirit of hopping on the bandwagon, we are 
pleased to present the autumn issue of the Correspondent, 
aptly focused on art and design. It certainly wasn’t a 
particularly difficult issue to fill, if only painful to 
decide what to leave out. 
 Legendary auction house Christie’s is celebrating its 
250th anniversary. Since its humble beginnings on Pall 
Mall, it’s since sold millennia-old meteorites, Marilyn 
Monroe’s most iconic dress, a rare Leonardo da Vinci 
notebook (to Bill Gates in 1994 for $30.8 million) and, 
most notably, put a price on works of art deemed 
priceless. From centuries-old institutions to ones yet to 
move in, we meet architect David Croft whose work for 
Swedish art dealer Per Skarstedt is yet another gallery 
he’s designed in St James’s.
 We stroke our chins thoughtfully as we consider 
the merits of Norway, an unsung hero of Scandinavian 
design, with the midcentury modern furniture and 
exquisite tailoring at Norwegian Rain, a new concept 
store on Piccadilly that raises the dapper quotient in 
St James’s, just when we thought it couldn’t go any 
higher. Back on this side of the Nordic Sea, we head to 
the John Smedley factory in Derbyshire to see what 
“Made in Great Britain” really looks like. 
 A little closer to home, a new public arts programme 
is taking shape in St James’s Market. This is truly a 
labour of love for the area, one that combines 
illustration, narrative-driven furniture, an 18th 
century ballad and an underlying fixation with food. 

In 1849, Edward Coke needed a new hat. The brother 
of the 2nd Earl of Leicester was tired of top hats 
falling off the heads of his gamekeepers as they 
galloped about his Norfolk estate. They required 
something sturdy for the day-to-day, because, as it 
turns out, top hats and low-hanging branches do not 
mix. And so Coke went straight to St James’s to meet 
with the head hatter at Lock & Co, a fellow named 
Thomas Bowler. 
 Once presented with the first bowler hat, 
legend has it Mr. Coke threw it to the ground and 
started jumping on it. The resilient little hat passed 
the stomp test and the two agreed on a price of 12 
shillings, unaware of the extent to which the bowler 
hat would become engrained in the sartorial culture 
of Europe, America and beyond. 
 For the rest of the Victorian period, the bowler 
was the hat of choice for manual labourers in 
Britain and soon crossed the pond to the wild 
American West. Here it surpassed the cowboy hat, 
stetson and sombrero as the “hat that won the west,” 
worn famously by the notorious train robber Butch 
Cassidy. An American newspaper article in the 
1950s suggested the biggest hoax of our imagination 
is to assume that the hat of the Wild West was 
anything other than the hat of “Old Bond Street.”
 But perhaps the most curious dissemination of 

the bowler has been to Bolivia. In the 1920s, bowler 
hats arrived with the influx of British railway 
workers, but somewhere a shipment carrying hats 
too small for the mens’ heads was peddled to the 
locals and caught on. Indigenous Aymaran women 
absorbed these hats into what evolved into, and still 
is today, their traditional dress: a full, ruffled skirt, 
a patterned shawl, a generous helping of jewellery, 
all topped off with a bowler. It is said the angle in 
which the hat is worn indicates marital status.
 Back in London, the bowler became a benchmark 
of the City banker’s uniform and remained in place 
until the 1980s. In popular culture, the hat came to 
symbolise 20th-century icons: Charlie Chaplin had 
one firmly planted on his head, while the Monty 
Python gang didn’t dare walk silly without one. 
Add a fake eyelash and we’re drawn into Kubrick’s 
Nadsat-spewing world of A Clockwork Orange. 
From the dystopian to the surreal, observe how 
heavily the bowler features in the paintings of 
Belgian artist René Magritte. 
 On this side of the century, bowler hats have 
waned in ubiquity, but certainly not in significance. 
Heritage hatters, including Lock & Co. continue to 
craft in St James’s, and the Earl of Leicester still 
buys one for every gamekeeper to celebrate their 
first year of service.  

FROM THE ARCHIVES

Bowled Over

Top right:
Robert Motherwell 
The Studio, 1987, Acrylic 
and charcoal on canvas, 
152.4 x 182.9 cm Courtesy 
Bernard Jacobson Gallery

Opposite:
Illustrations by 
Elena Boils



06 07

ST JAMES ’S CORRESPONDENT

PHOTOGR APHY 

Josh Shinner

RIGHT AS R AIN

A three-way collaboration between 
Norwegian Rain, T-Michael and Modern Tribute 

brings us tailoring, mid-century furniture and 
raincoats from Europe’s rainiest city.  

RIGHT AS RAIN

When asked if Norwegians are a well 
dressed people, T-Michael dramatically 
clears his throat, laughs, and chooses 
his words very carefully. 
 The city of Bergen, where two of the 
three men behind the new Norwegian 
Rain concept store on Piccadilly reside, 
is wedged between the North Sea and 
seven mountains. It’s also one of 
Europe’s rainiest cities. “Let me phrase 
this properly,” says T-Michael, just before 
his business partner Alex Helle chimes 
in with “it’s very practical.” 
 “We like tailoring. Sharp suits, cut well, 
great cloth,” he says. “For me, it’s about 
how comfortable can it get in this cloth. 
So the cut is very important, the cloth is 
important. It’s a uniform.And I think that 
may be the difference between British 
tailoring and Scandinavian tailoring, 
because in Scandinavia it should work 
in everyday life. It’s utilitarian, and that 
plays into everything we do.” With that, 
T-Michael has neatly summarised his 
approach to tailoring, and successfully 
dodged our question. 
 Norwegian Rain is a three-way 
collaboration between Modern Tribute, 
a collection of midcentury furniture, 
T-Michael’s own line of tailored 
menswear and the eponymous 
Norwegian Rain, gorgeous rainwear that 
is deceivingly functional. The shelves are 
lined with men’s jackets, leather goods 
and accessories, the signature rainwear 
and Scandinavian furniture, home 
accessories and jewellery. The three 
brands co-exist seamlessly, evoking a 
sense of Norway that is worldly, dreamy 
and utterly well designed. 
 T-Michael grew up in Ghana and 
moved to London when he was 14. 
He took up tailoring when he moved 
again to Bergen with his Norwegian 
then-wife in 1989. “Moving to Norway 
was just that grounded-ness that I 
needed,” he says, “It gave me the 
opportunity to shave off all that noise 
and just focus on the wholesomeness 
of life. That helped me build up the 
utilitarian approach in my tailoring.” 
He set up the T-Michael shop and filled 
it with the knickknacks and objets d’art 
that he’s collected along the way. 
 In 2007 the shop attracted a 
discerning young master’s student with 
an idea. Alexander Helle walked into 
T-Michael’s store and asked if he’d be 
interested in this rain project. “He very 
elegantly asked me to leave,” Helle jokes. 
Up until that point, T-Michael worked 
with fine wools and cashmere, not rubber 
or rainwear. When they eventually sat 

down to talk it through, they were 
sketching out raincoat concepts before 
formally even agreeing to work together. 
 If there’s anything that bestows 
authority upon the Norwegian Rain 
trench, it’s the small city of Bergen. 
In July, the city broke a 45-year record 
with 26 out of 31 days of rain. The coats 
are made from recycled Japanese 
polyester, each design element has a 
function for comfort, warmth or utility. 
They are waterproof and water repellant, 
with removable hoods or warming flaps. 
Some coats are sealed with magnets at 
the neck to alleviate the chore of numb 
hands trying to fasten up in the cold. 
What’s important to T-Michael and Helle 
is that the coats last their owners a very, 
very long time, and that’s how Modern 
Tribute fits into the equation.
 “Look at what we’re sitting on,” says 
Helle of an exquisite ’50s Norwegian sofa, 
part of the Modern Tribute collection. 

“This is almost 70 years old and it’s more 
beautiful than ever. Today they don’t 
make things like that. They make it so it 
lasts just for a limited period so you can 
buy a new one, but we don’t like that.”  
 Modern Tribute was founded by Eric 
Beugnet six years ago. After studying 
antiques at Sotheby’s in London and a 
brief stint in Paris, he found himself 
working at a Danish furniture auction 
house in Oslo and that’s where he began 
building up his now encyclopaedic 
knowledge of midcentury design. His 
shop specialises in Scandinavian design, 
but includes works from Italy as well. In 
London, it’s mostly Norwegian pieces 
with a few from Denmark. They are 
elegant pieces, mostly made from wood 
and natural materials, and look like 
they’ve been pulled right off the set of 
Mad Men. He spends much of his days 
touring markets, auctions and fairs 
sourcing his collection. According to 
Beugnet, the key to success lies in 
developing an eye. “With most pieces, 
you find them in poor shape. But after a 
while, you can start to see what the piece 
will look like after it’s been restored,” he 
says, “The more you know, the more you 
can buy. When you sell a piece at what 
you think is a high price and a dealer 
buys it right away, then you know you’ve 
made a mistake. That’s how you learn.”
 The collaboration with Norwegian 
Rain was yet another story of Helle 
walking into a store with an idea. 
He bought some tables and chairs from 
Beugnet, they got talking and not long 
after did their first retail concept, 
a pop-up shop in Los Angeles. The shop 

was a success and a proof point that they 
were on to something. If you can pull off 
selling raincoats in Southern California, 
you can sell them anywhere. 
 The next step then was obviously 
London. “For us London has always been 
the place you go to check out new styles. 
The energy of London is bar none. Berlin 
is cool, Tokyo is nice, but London has 
this special thing about it. So obviously 
it would be the best place to have a store,” 
says T-Michael. Their shop is in one of the 
most British of the British parts of the 
city. Fortnum’s is around the corner, 
BAFTA house is right on top. To the south 
is Jermyn Street and to the north, Savile 
Row. London, unlike Los Angeles, is a 
city whose inhabitants really do need 
raincoats. But it’s also a city, unlike Los 
Angeles, with centuries-long heritage 
of rainwear makers like Burberry and 
Aquascutum. To T-Michael and Helle, 
the central St James’s area is where they 
want to be, where amidst the heritage of 
British tailoring, where their 
Scandinavian tailoring with Japanese 
edge can bring something new to the 
strip. They’re nestled between the posh 
streets of Mayfair and the boisterous 
lanes of Soho, and intentionally didn’t 
pigeon-hole themselves by opening shop 
in East or West London. “It’s the perfect 
match, really,” says T-Michael.

Norwegian Rain 
193 Piccadilly, W1J 9EU 
norwegianrain.com 
@norwegianrain

 
“London has always been the place you 

go to check out new styles. The energy of London 
is bar none. Berlin is cool, Tokyo is nice, but 

London has this special thing about it.”
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Above left:
T-Michael and 
Alexander Helle at their 
shop on Piccadilly

Below:
In store: T-Michael’s tailored 
menswear, Modern Tribute 
furniture and accessories 
for the home. T-Michael’s 
magnificent horn sunglasses.

Below left:
Modern Tribute midcentury 
Scandinavian furniture and 
knickknacks.

Below right:
The serene landscapes 
of Bergen, Norway’s second 
largest city and home of 
Norwegian Rain.

 
“The rain and the mountains help you 

cleanse yourself. If it rains, you go inside 
and create. It’s sunny, you go outside 

and enjoy the mountains.”

BERGEN: CREATIVITY AND THE RAIN

The creative climate in Bergen, a city of 250,000, 
is extremely collaborative. Norwegian Rain’s co-founder, 
Alexander Helle, is frequently asked how the dynamic differs 
between Bergen and Oslo, Norway’s larger capital city. 
“In Bergen it’s us against the rest. We help each other, we 
want each other to succeed. We’re together.” 
 And the landscape certainly helps. The combination of 
mountain, ocean and rain has created the city’s moody 
disposition, which T-Michael indicates as something that 
propels his inspiration. “The rain and the mountains help you 
cleanse yourself. If it rains, you go inside and create. If it’s 
sunny, you go outside and enjoy the mountains. I keep saying 
to people you need to feel it.” 
 
WHY DO WE KNOW SO LITTLE 

ABOUT NORWEGIAN DESIGN?

For the laymen, Scandinavian furniture design brings to mind 
two things: masterful pieces of Danish modernist provenance 
and IKEA. In the 1950s, Norway’s own furniture industry was 
building up steam, but soon became overshadowed.
 When Norway discovered oil in the 1960s, the government 
shifted its focus on energy at the expense of other industries. 
In the years that followed, many workshops began to disappear, 
and more furniture was imported, primarily from Denmark.
 If there are two things the Danes had on the Norwegians, 
it was the volume at which they produced furniture, and the 
volume with which they publicised it. “The Danish were really 
good at promoting themselves,” says Modern Tribute’s Eric 
Beugnet. “They were at the fairs, in Milan, at all the expos.” 
 Today, there is a resurging interest in Norwegian furniture. 
“Now that the economy is good, people are starting to reflect as 
to why things are the way they are,” says Beugnet. There are very 
good design schools and new workshops, and a shifting focus 
towards craftsmanship and quality of materials. “The people 
realised they had something to offer other than oil.”

RIGHT AS R AIN
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Nina Conti:  
In Your Face
7–17 September 
Criterion Theatre 
218-223 Piccadilly, W1V 9LB 

A fistful of fun awaits with the 
latest from BAFTA-nominated, 
British Comedy Award-winning 
ventriloquist queen Nina Conti. 
Her uproarious routine – which is 
entirely improvised – has already 
been given the thumbs up by the 
Telegraph, Evening Standard and 
the Guardian. You have to hand it 
to her, only a dummy would miss 
this one. 

Tel. +44 (0)20 7839 8811 
criterion-theatre.co.uk 
@critheatre

The Ritz 
Big British 
Birthday Bash
23 September, 7.30pm 
The Ritz 
150 Piccadilly, W1J 9BR 

The Ritz London is turning 110 
and what better way to celebrate 
than with the BBC Big Band, a 
17-strong collective of musicians 
that has, in varying forms, been 
associated with the broadcaster 
since the late 1920s. As is to be 
expected of The Ritz, the mouth-
watering menu for the evening 
borders on hedonistic: seafood 
stations, whole suckling pig, and 
signature canapés by Executive 
Chef John Williams MBE. 
A theatrical flambé of a dessert 
bar is to follow with another 
generous helping of live swing jazz. 

Tel. +44 (0)20 7493 8181 
theritzlondon.com 
@theritzlondon 

RA: Abstract 
Expressionism
24 September–2 January 
Royal Academy of Arts, 
Burlington House, 
Piccadilly, W1J 0BD 

The New York art crowd 
of the ’50s – think jazz and 
beat generations – has been 
romanticised within an inch of its 
life, and yet no major institution 
has hosted a retrospective of that 
time since 1959. And so the Royal 
Academy steps up to the plate 
with this highly anticipated show. 
Pollock, Rothko, Kline and de 
Kooning are among the roster of 
fabled artists who will have works 
exhibited. Postwar optimism and 
cerebral large-scale works to 
get lost in. 

Tel. +44 (0)20 7300 8090 
royalacademy.org.uk 
@royalacademy 

Reading the 
Booker Books 
1969 – 2016
4 October – 8 November 
Waterstones Piccadilly 
203–206 Piccadilly, W1J 9HD 

A common gripe about book 
clubs is their lack of discipline. 
What begins as a group teeming 
with excitement at the prospect 
of pontificating about literature 
nearly always dissolves as 
participants fail to complete the 
prerequisite of actually reading 
the book. But this is one we highly 
recommend committing to – 
a six-week reading group/seminar 
hybrid in which book critic 
Lucy Scholes guides the group 
through 50 years of the Man 
Booker prize, taking one book per 
decade per week and ending in 
tandem with the announcement 
of the 2016 winner. 

Tel. +44 (0)20 7851 2400 
waterstones.com 
@waterstonespicc 

Fluorescent 
Chrysanthemum 
at ICA
4 October–27 November  
ICA, Fox Reading Room  
The Mall, SW1Y 5AH 

As part of its 70th anniversary, 
the ICA is meandering down 
the path of self-reflection and 
everyone is invited. Fluorescent 
Chrysanthemum was a 1968 
show of Japanese fluorescent 
sculptures, abstract cartoon 
films, posters, kites, and 
miniatures, marking one of the 
first exhibitions of experimental 
Japanese art in Europe. Nearly 
50 years later, the ICA revisits this 
iconic exhibition to delve into its 
legacy and impact.  

Tel. +44 (0)20 7930 3647 
ica.org.uk 
@icalondon 

Berry Bros. 
& Rudd: Blind  
wine tastings
26 October, 2, 9 and 16 November 
Berry Bros. & Rudd 
3 St James's Street, SW1A 1EG 

A four-part blind wine tasting 
series explores the world of 
wine with eyes wide shut – 
or rather, served without the 
participant seeing the label. 
By concealing the name and 
provenance, participants aren’t 
privy to preconceptions, and 
are encouraged to forge their 
own opinions. Three flights of 
the same (or similar) variety are 
served from different climates. 
The taster then gets a sense 
of the different nuances that 
different regions have on the 
end product, and will receive 
a certificate to boast this 
oenophilic achievement. Close 
your eyes and drink deeply.  

Tel. +44 (0)800 280 2440 
bbr.com 
@berrybrosrudd 

Asian Art  
in London
3-12 November 
Various galleries around  
St James’s 

An entire continent comes 
together at this ten-day 
celebration of Asian art in 
London. Dealers, auction houses 
and leading museums participate 
in this series of exhibitions, 
auctions and lectures in St 
James’s, Mayfair and Kensington 
Church Street. Art from India, 
China, Japan, the Middle East, 
and all geographies in between 
will be represented in this 
fascinating celebration. 

Tel. +44 (0)20 7830 9788 
asianartinlondon.com 
@asianartlondon 

Opening 
Exhibition: 
Cindy Sherman 
and David Salle 
at Skarstedt
Skarstedt Gallery 
8 Bennet Street, SW1 1RP 
Opens 30 September 

Swedish art dealer Per Skarstedt 
is moving his gallery from Mayfair 
down to a sumptuous new space 
in St James’s (see more on page 
16). The opening exhibition, a nod 
to the history of St James’s, is 
a body of work from the 1980s 
featuring Cindy Sherman’s 
history paintings and David 
Salle’s tapestry paintings. 

Tel. +44 (0)20 7499 5200 
skarstedt.com 
@skarstedtgallery
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CHRISTIE’S AT 250

Christie’s knows a universal truth: that we create, covet, 
steal, copy, and imagine beautiful objects. From the smallest 

trifles to our greatest treasures, the things we surround 
ourselves with are inextricable from who we are. That’s why a 
look at Christie’s history will have you rethinking the world’s 

most successful auction house today.

Christie’s at 250

TWO CHAMBER POTS, THREE 

PILLOWCASES, AND AN IRON. 

This is how it all started. The date, 
5 December 1766. The location, Pall 
Mall, in first-floor exhibition rooms 
shared with the Royal Academy of Arts 
in its infancy. The man, James Christie, 
a Scot and ex-midshipman of the Royal 
Navy, who, after a stint at Covent 
Garden auctioneers Annesley’s, then set 
out on his own. The wares were mainly 
household goods, and some livestock. 
His second sale details a pig, poultry, 
and even a coffin. But these were 
different times and this was no 
ordinary man.
 Tall, smart, and eloquent, Christie 
had a reputation not only as a successful 
salesman but as a raconteur and a great 
entertainer, with crowds coming to 
listen to his legendary auctions. An early 
sale of books, jewellery and furniture 
belonging to the French transgender spy 
Charles de Beaumont attracted 
particular attention.
 Christie also managed to turn his 
auctions from average to era-defining 
with astonishing speed. To find out how 
he did it and understand the bigger 
picture, we spoke with Nic McElhatton, 
who having started as a porter in 1984, 
is now the Chairman of Christie’s 
South Kensington.

BUY IN THE NOW

Firstly, McElhatton states “the realisation 
of selling art from contemporary 
artists – Christie was the first to do that.” 
Friends with painters Reynolds and 
Constable, his focus soon moved towards 
fresh and original works – an approach 
McElhatton says has not changed since. 
The sale of the contents of the studio of 
portrait painter Joshua Reynolds, for 
example, reached £25,000 in 1795 – 

“an absolutely extraordinary sum.”

BE THE OPPORTUNIST

Secondly, “the French Revolution made 
him.” As the aristocracy fled from Paris 
to London fearing for their lives, they 
brought with them their goods and the 
world’s most important art market. 
Notably, Christie would sell the jewellery 
collection of Madame du Barry – chief 
mistress of Louis XV – who as a victim 
of the Reign of Terror was beheaded in 
the Place de la Révolution. The sale of 
the smuggled jewels was so large that 
the proceeds were used to fund an entire 
military campaign.
 
SECURE THE DEAL

Thirdly, Christie’s headed up the sale 
of the estate of the first Prime Minister 
Robert Walpole – an awe-inspiring 
collection that included Van Dyck, 
Poussin, Rubens and Rembrandt. 
The government failed to purchase the 
collection for the nation, and Christie 
instead reached a private agreement 
with Russia’s famous empress Catherine 
the Great for £40,500 – “that’s like a 
billion quid!”– of which 120 works 
still make up a significant portion of 
St Petersburg’s grand gallery, 
The Hermitage.
 By the time Christie died, in his 
rooms on Pall Mall, his son, another 
James Christie, had already upgraded 
the business to a new site on King Street 
in St James’s where they remain 
headquartered today. And they had 
entered “the period of the great house 
sale”, when the Industrial Revolution 
saw the end to many grand family 
dynasties. Most famously was the sale 
of the Duke of Buckingham’s Stowe 
House, which was so comprehensive 
that it lasted 40 days.

FLING OPEN THE DOORS

Quickly fast-forwarding to the 1970s, 
and the arts and antiques trade was a 
closed-off affair. McElhatton recalls 
mahogany tables stacked one on top of 
the other to create deep canyons within 
Christie’s main rooms, and catalogues 
with elaborate “almost poetic” 
descriptions to make up for the very few 
illustrations of items for sale. And no 
computers; “but, I joke not, rows of boys 
and girls writing in leather-bound 
ledgers.” This was the domain of the 
dealer, who picked up pieces here to sell 
to private collectors. Still with “a house 
sale a week,” dealers could visit 
Christie’s daily 300-lot specialist 
auctions for “silverware, Japanese items, 

rugs, or whatever.” The ratio of 
dealer to the interested individual 
was nine to one. “But then the 
Internet changed everything.”
 The market has now reversed. 85 per 
cent of purchases are individual buyers, 
with 75 per cent of online bids being 
from completely new people to 
Christie’s. With live bidding and access 
to information on particular works, 
such as their price history and recent 
comparisons, McElhatton says 

“everyone has become an expert.”

THE STRANGE TRUTH OF CHRISTIE’S NOW

Here’s the thing. Christie’s has 
consistently reached the highest prices 
for works of art for the last twenty years, 
from, most notably, the sale of Van 
Gogh’s ‘Sunflowers’ for $39.9m in 1987, 
to the more recent block buster ‘The 
Women of Algiers’ by Picasso for 
$179.4m – the highest price reached for 
a work of art ever. But of their 22,000 
annual lots, the average sale price is 
just £4,500. 
 The Internet has started to peel back 
the velvet curtain. “A lot of people still 
don’t realise that it’s accessible. But the 
Internet’s the ideal platform. Christie’s 
can seem an intimidating place, and so 
it’s helped break down that barrier.”
 “Christie’s also discovered marketing. 
We started curating room sets. Or 
photographing candlesticks actually 
on tables.” Indeed, they have become 
masters of the sell, showing how these 
one-off objects can easily be part of a 
lifestyle. When we suggest to him that 
people now buy what they like the look 
of, rather than what they understand to 
be purely valuable, McElhatton replies 

“Treating art as a commodity – it’s a 
dangerous thing to do. Art goes in and 
out of fashion. You can get burnt. People 
always ask me what to buy and I always 
say to buy what you really love; what 
touches you, engages you. My collection 
is such a pleasure. It has an entity, and 
with everything I collect it changes. 
Why go in for all the usual retail, when 
you can come here and buy unique items 
that are tangible stories: be different.”
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Christie’s is celebrating its 250th 
year with a series of events, 
including the Defining British Art 
exhibition, a special edition of the 
Out of the Ordinary sale on 14 
September, and the publication of 
a book ‘Going Once’ by Phaidon, 
available online. 

Christie’s 
8 King Street, SW1Y 6QT 
christies.com 
@christiesinc

 
“Treating art as a commodity – it’s a 

dangerous thing to do. Art goes in and out 
of fashion. You can get burnt.” 

13

P
ho

to
: T

ia
n 

K
he

e 
S

io
ng



14

ST JAMES ’S CORRESPONDENT

15

SPITFIRE P9374 FROM THE BATTLE OF BRITAIN

Sold 2012, £1.2m
McElhatton describes this iconic lot as “the most amazing sale 
of my time at Christie’s. It’s the story of pilot Peter Cazenove. It 
was his first mission into enemy territory when the poor chap 
was shot down. A bullet in the engine and the plane came down 
and belly-landed on Calais beach. Amazingly, he escaped alive 
but was then captured and became a part of the Great Escape 
story. Later, the plane reappeared when they dredged the sand 
at the port and was bought by American entrepreneur Thomas 
Caplan and restored to full working order. When a friend was 
later killed in a gliding accident, Caplan decided to sell the 
plane and donate the proceeds to the RAF Benevolence Fund in 
his honour.”

‘THE WOMEN OF ALGIERS ( VERSION “O”)’ 

BY PABLO PICASSO

Sold 2015, $179.4m
This is the most expensive painting, or artwork, ever sold at 
auction. Christie’s had estimated the work at $39.6 million less 
than the final figure, which was taken over the phone by broker 
Brett Gorvy, with exclaims of ‘well done, Brett, well done’ from 
the floor. The painting was completed on Valentine’s Day, 1955, 
shortly after the Nationalist uprising in Algeria against French 
rule, and the “Version O” relates to the fact that is one of a series 
of 15 – “O” being the fifteenth and final work. The 1.14m x 1.47m 
work was bought by the former Qatari Prime Minister Hamad 
bin Jassim bin Jaber Al Thani.

METEORITE

Sold 2016, between £188 and £92,500
On 20 April this year, Christie’s held a meteorites sale with a 
piece “a third as old as time itself.” The sale included the Wold 
Cottage meteorite, which was instrumental in persuading the 
scientific community that rocks could indeed fall from the sky, 
as this one did in 1795 in Yorkshire. One of the Murchison 
meteorites fetched £23,750. From a shower over southern 
Australia in 1969, these rocks set the world alight when it was 
revealed they contained amino acids – the building blocks of 
protein – and thus supported the Panspermia Theory of Life, 
that life on Earth may have come from an extraterrestrial 
source. The only recorded meteorite to be fatal was also up for 
sale – it beheaded a cow in rural Venezuela. The cow became an 
unexpected steak dinner, while the meteorite was used as a 
doorstop until it went under the gavel for £5,250.

CHARLIE CHAPLIN’S VIOLIN

For sale 2016, estimate £70,000-100,000 
This is the violin as featured in ‘Vagabond’ – Chaplin’s silent film 
masterpiece about a fiddling homeless man who trips, falls and 
somersaults into many a scrape and jape, from bar brawls with 
competing buskers to rescuing a fair(ly bedraggled) maiden 
from a caravan of Gypsies. The interior has a hand written label 
from the maker Cecil E. Reynolds reading ‘To my dear friend 
Charlie Chaplin, who by much suffering attained to great 
wisdom and feeling.’

‘SUNFLOWERS’ BY VINCENT VAN GOGH

Sold 1987, $39.9m
Compared to recent contemporary sales, this just-shy-of-$40 
million record breaker looks almost modest. But this was a 
defining moment for the art market as McElhatton, Chairman of 
Christie’s South Kensington, describes; “We had no idea that it 
would go for that. No work had ever sold for that – it was the sign 
of new times. Profits were distributed to the staff – we got £500 
each – because it was a real celebration of this new stratospheric 
level. After that, we had works left, right, and centre.”

MARILYN MONROE’S “HAPPY BIRTHDAY 

MR PRESIDENT” DRESS

Sold 1999, $1.3m 
Slinking onstage in a skin-tight sheath-of-a-dress, all sparkles 
and slightly skittish, Monroe’s legendary version of Happy 
Birthday is an image that will be forever held in the public 
consciousness. Later, the historic dress was bought through 
Christie’s by Robert Schargen – the company president of the 
original garment’s manufacturer, aptly named ‘Gotta Have it!’.

PELÉ’S 1970 WORLD CUP SHIRT

Sold 2002, £157,750 
“Being on the rostrum selling Pelé’s shirt – perhaps the best 
known footballer in the world at the time – that I’ll never 
forget.” The famous yellow and green No. 10 jersey worn during 
Brazil’s 4-1 victory over Italy was expected to reach £40,000, but 
beat previous record breaker Geoff Hurst’s 1966 shirt with a 
flurry of late bids. “I was later gutted though,” McElhatton 
recounts, “as there was a great picture taken of me – pointing my 
gavel, and with a lady holding up the shirt standing by – but my 
eyes were shut! And that was the picture that was used around 
the world!”

VISUAL EFFECTS MINIATURE OF 

THE STARSHIP ENTERPRISE-D

Sold 2006, $576,000
“This catalogue is my prized possession.” The boxed catalogue 
of the 40 Years of Star Trek sale comes with a CD. “The stuff in 
here went for extraordinary prices. We had all the uniforms, 
phasers, furniture, weapons, alien costumes, models.”

Opposite page:
White gloves and bidding 
by phone: scenes from the 
Christie’s auction floor.

250 YEARS, 9 SALES, 1 AUCTION HOUSE

 
Headline-grabbing as they may be, 
priceless Picassos are just one small 
part of what Christie’s sells every year. 
Chairman Nic McElhatton takes us 
through some of the auction house’s 
most historic lots, the crazy and the 
colossal, to the ancient and extraordinary. 

CHRISTIE’S AT 250
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Director of Skarstedt, Bona Montagu, 
explains why the move south of 
Piccadilly and shares a personal 
connection with the building.

WHY HERE? WHY NOW?

It was very much about the space. You fall for a space. It was 
elegant and suited us as secondary market dealers – especially 
with this star roll call of galleries, and being across the way 
from Christies’s. The gallery there before – Portland Gallery – 
also represented my mother as an artist, so when it came up 
it immediately clicked, “that space is perfect for us”. Divided 
into three rooms, it has a wonderful flexibility. And it’s not just 
a cement white box, it’s more like showing work in a grand 
home, which helps people see how works can work.

WHY THOMAS CROFT? AND WHAT WAS YOUR BRIEF TO HIM?

We chose Tom because his aesthetic is aligned to ours. 
You feel like you don’t have to brief him – you’ve chosen what 
it will be by choosing him. He’s also known for his ability to 
create historic buildings with a modern feel. To bring out 
the best in a subtle, contemporary way.

WHAT ARE YOU MOST EXCITED ABOUT WITH THE NEW SPACE?

The huge doors that connect the spaces, and emphasise 
the height of the space. And I love the oak floors by Dinesen. 
We were slightly nervous about the curved corners, but that 
sense of never-ending space really adds something. The office 
spaces are light and generous, which is very rare, and you 
don’t feel like you’re downstairs in the what Americans call 
“an English basement” with its wraparound light well.

WHAT DOES THE FUTURE OF THE GALLERY LOOK LIKE?

We’re very excited to move in, and the gallery will be open 
to the public from 30 September with the show of tapestry 
paintings by David Salle and the history portraits of Cindy 
Sherman – chosen as a nod to historical St James’s. Both from 
the same three-year period in the ’80s, and play with that 
mixture of old and new. They seem very appropriate for this 
moment. Per has a very special relationship with his artists, 
which is rare for a secondary dealer, and, because of the 
significance of this opening exhibition, both artists will 
be coming to the private view.

WHAT’S THE IMPORTANT OF SKARSTEDT’S 

DIFFERENT APPROACH TO DEALING?

Per brings artists to the attention of the public, and very 
few galleries do that outside of museums. He is able to take 
a comprehensive look, and give context to new works. It feels 
more like a foundation – something we’re exploring. He is also 
an extremely considerate person, so the new gallery wasn’t a 
“we want a big space and now what do with it” approach. After 
some time in London, we now have a keener sense of what we 
want to achieve. The new gallery allows us to develop the 
shows we want to start putting together.

It’s important to note that Per Skarstedt 
deals differently. The Swedish-born 
collector, who splits life between New 
York, a holiday home in The Hamptons, 
and apartments off Piccadilly, isn’t a 
primary dealer. That is to say, he doesn’t 
represent artists and their newest works 
directly. Instead, he prefers to amass 
works by an artist from a particular era 
in order to create a truly definitive show, 
worthy of a national gallery. This will be 
the case when the gallery opens on 30 
September with a 20-year squirrelling-
away of Cindy Sherman and David Salle 
works from the late ’80s. It’s so clever 
because, holding all the cards, he can 
curate the experience – create a buzz and 
an anticipation, and build a new 
appreciation of that little-seen oeuvre. 
This positive effect on the market is 
salesmanship of the highest order – 
so, really, when deciding to create a new 
London gallery, the space had to match. 
Enter Thomas Croft.
 “The previous space had these sort of 
holes in the walls, which is very bad 
gallery mantra.” Silhouetted in the large 
French doors of his West London studio, 
Croft describes the design of the 
near-completed gallery with a 
symmetrical, almost classical 
arrangement of a central London gallery 
and two slightly smaller rooms at each 
end. “There has to be a minimum of fuss, 
and inevitably with galleries there are 
lots of fuss – the air conditioning, the 
lighting rigs, the wiring, and on it goes.” 
He talks through how the air 
conditioning grilles that maintain a 
perfect preservative temperature have 
been spray painted into disguise, and 
even the door handles have been powder 
coated the gallery’s very particular 
off-white white.
 The effect is to blank all that practical 
frippery from your mind. In fact, imagine 
that there aren’t even walls – as if the 

gallery had been quarried from a solid 
white mass. “We’ve given the gallery 
rounded corners so the space flows 
continuously, all around. The word for 
it is ‘pochet’ space, from the French for 
pocket.” There’s also a small recessed gap 
between the wall and the ceiling, creating 
a sharp line of shadow much like a pleat. 
It’s a neat trick and a subtle high spec 
tightening of the typical white box 
gallery approach – a format that isn’t 
as old or nearly as conventional as you 
might think.
 In 1982, a former textile factory on the 
banks of the Rheine in Switzerland was 
turned into a gallery, the Hallen für Neue 
Kunst – literally a hall for new art. Created 
for the large-scale and minimal works of 
modern American and European artists, 
it was conceived as a new model for the 
contemporary gallery. “But the idea of the 
typical gallery wasn’t really formed until 
the ’90s when the art trade suddenly 
became supercharged.” Croft recalls the 
original Saatchi Collection in St John’s 
Wood – famously filled with sump oil for 
an installation by Richard Wilson with its 
steel rafters reflected in the work’s dark 
surface – as a real turning point. 
“What was great about the design by 
Max Gordon was that it was a sort of white 
box, but it also had tonnes of character. 
People quickly clued onto not just white 
boxes, which can be quite dull, but white 
boxes in found spaces.” Later, the Tate 
Modern would become the poster child of 
this approach, “especially because artists 
started making works you couldn’t hang 
in a normal gallery. Someone like Donald 
Judd, his works are an anathema to 
old-fashioned gallery spaces.”
 So out came the white paint. 
The transformation of the gallery space 
came swift and total. “I remember 
working on a gallery with Rick Mather 
on Cork Street with concrete stairs. 
On the day of completion, the owner 

Leslie Waddington decided the stairs 
had to go: it was too sculptural and it 
competed with all the artworks. He then 
hired Max Gordon to encase it all in white 
plasterboard. It was 
a salient lesson for me that the art is the 
star, not what we’re doing, so you have 
to tread quite a careful line.”
 Croft has completed other galleries 
in St James’s including David Gill 
Gallery on King Street with its 
signature sculpture-cum-furniture 
pieces. All concrete floors and huge 
floor-to-ceiling windows, it’s a space 
much changed from the previous 
“all red velvet and small marine pictures” 
incarnation: “my aunt and uncle, 
who were in their eighties, said how 
upset they were to see it go, 
but it was horrible. Just desperate.” 
 The white box’s popularity is both its 
ability to be easily recreated – “it doesn’t 
have to be something like Marcel Breuer’s 
Whitney, it can be simple: just paint the 
walls and the floors” – and also in its 
universality. All paintings look at home 
here. That’s also why the particular 
details in Croft’s design for Skarstedt 
are so strikingly important – they ground 
it in this building and in this location. 
“We’re not trying to subvert things, we’re 
making the interiors have a connection 
with the exteriors.” When we ask is the 
ubiquity of the white gallery space is a 
problem, he has a smart and perceptive 
response, “It’s the centre of the art trade, 
so now everywhere’s starting to look 
like London: it’s not our fault!”

Skarstedt Gallery 
8 Bennet Street, SW1A 1RP 
skarstedt.com 
@skarstedtgallery

The Big White Box
Architect Thomas Croft is creating a new gallery for big name 

dealer Per Skarstedt. As the walls come down and the windows 
brick up, Croft sheds carefully controlled light on the past, 

present and future of the gallery as the big white box.

Left:
The new Skarstedt gallery 
in St James’s. 
Photo: Tian Khee Siong

Above:
Bona Montagu next to Cindy 
Sherman, Untitled #205, 1989. 
Artwork © Cindy Sherman. 
Image credit Sofie Middernacht 
& Maarten Alexander.

THE BIG WHITE BOX
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Type of Place

If a picture is worth a thousand words, what can we 
say when the picture itself is of words? This photo essay 
turns the old adage on its head and explores the story 

of St James’s through its signage.
PHOTOGR APHY 

Tian Khee Siong

The typography found in St James’s, presented here in isolation from its wider context, 
strings together an intimate look at the area. Hand-painted numbers, the fanciful flourish 
of a serif, an epitaph chiselled into stone, or the way “Hosiers & Glovers” traces an arch of 
Turnbull & Asser’s facade, all express a kind of craftsmanship and care. At times riddled 

with wear and imperfection, at times gleaming with newness, the typography in this 
essay is more than a vehicle for narrative – it is the narrative itself.

T YPE OF PL ACE



Gallery Hopping 
in St James’s

Seven galleries and a drink: 
a walking tour. 
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WHITE CUBE

One of London’s most significant 
commercial galleries, and one of the 
early champions of Young British Artists 
like Damien Hirst and Tracey Emin. 

25-26 Mason’s Yard, SW1Y 6BU
whitecube.com
@_whitecube

ILLUSTRATIONCUPBOARD GALLERY

The illustrations from the picture books 
of our childhood always stay with us. 
They certainly did for John Huddy, 
who founded a gallery and bookshop 
that specialises in contemporary 
book illustration.

22 Bury Street SW1Y 6AL
illustrationcupboard.com
@illustrationcup

DAVID GILL GALLERY

This furniture and design gallery 
produced some of the earliest collections 
for Zaha Hadid and Mattia Bonetti. If you 
haven’t heard of the designers on show 
here, not to worry. You will soon. 

2-4 King Street, SW1Y 6QP
davidgillgallery.com
@davidgillgaller

COLNAGHI

This October, Colgnaghi will bring 
its generations of art know-how from 
Mayfair into a new, twice-the-size space 
in St James’s to house to the collection 
of old masters Colnaghi is known for, 
and has been since 1783.

26 Bury Street, SW1Y 6AL
colnaghi.com

CHRISTIE’S

Head to London’s preeminent auction 
house to bid on priceless works and 
historical relics or simply explore their 
rotating exhibitions. 

8 King Street, SW1Y 6QT
christies.com
@christiesinc

SIMS REED GALLERY

Sims Reed specialises in original 
prints and works on paper, capturing 
the intimacy of ink drawings and pencil 
sketches of esteemed 20th century artists.   

43a Duke Street St James’s, SW1Y 6QY
gallery.simsreed.com
@sims_reed

THOMAS DANE

Explore a wide range of media from 
a hit list of international contemporary 
artists. The inaugural exhibition in 2004 
featured the work of Steve McQueen, 
and it’s been non-stop ever since. 

3 & 11 Duke Street St James’s, SW1Y 6BN
thomasdanegallery.com
@thomasdaneLDN

SHENKMAN BAR AT 

THE ROYAL ACADEMY

End your cultured afternoon at the 
Royal Academy. If you can muster it, 
the Abstract Expressionism exhibit is a 
must. All art-ed out? Head straight to the 
bar. Have a cocktail at the Shenkman 
Bar at the Keeper’s House. 

Burlington House, Piccadilly, W1J 0BD
royalacademy.org.uk
@royalacademy

GALLERY HOPPING IN ST JAMES ’S

St James’s and Mayfair have a long history as 
an epicentre of the art world. On Thursdays, the 
champagne flows at openings and private views, 
but most days these galleries are welcoming 
places to see a vast array of works. The last 
years have seen numerous galleries move south 
of Piccadilly to St James’s: Bernard Jacobson, 
Skarstedt, Alan Cristea and Colnaghi to name a 
few. Here’s just one of the many ways to explore 
the concentration of galleries in St James’s.

Opposite page: 
Bernard Jacobson and 
Illustrationcupboard 
gallery and bookshop.
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SOUNDS OF SMEDLE Y

SOUNDS
OF SMEDLEY

John Smedley’s smart knitwear has “Made in 
Great Britain” proudly written on the label. 
We toured the 200-year-old factory to see 

what made in Great Britain looks like.

PHOTOGR APHY 

Emli Bendixen
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“Head of design Pip Jenkins is still 
considered a newbie. She’s worked here 

six years. When are you no longer a 
newbie? “Probably at 40 years!”

At the John Smedley factory in Derbyshire, 
every room has a name, a function and a noise. 
 The Fully Fashion room in the knitting 
department, named after its machinery, is the 
loudest and requires all who enter to pop in a set 
of neon earplugs. Inside, Ken Brierley is overseeing 
a long machine producing a navy blue jumper, 
an aisle of twelve identical sleeves is methodically 
emerging in perfect unison and lands in little plastic 
tubs. Some of the machines in this room date back to 
the 1950s, Ken and his colleagues refer to them as 
the “old ladies” because they don’t like the heat, 
they don’t like the cold and they tend to tire easily. 
But when they run, they roar, click-click-click, 
swoosh, and repeat. 
 Ken has worked at John Smedley for 47 years. 
His wife Pat, who works in the sewing room, has 
been here on and off for the last 45. He’s worked at 
the same machine since 1978 (“I won’t repeat what 
I call it sometimes!”), and points to another on the 
other side of the room, which is the one he worked 
at at the time he got married. They avoid moving 
around too much on the factory floor, Ken knows his 
machine’s every nook and cranny, its idiosyncrasies 
and its problem areas. When something is wrong 
with his old lady, he knows where to look.

 We’re a long way from the new shop on Jermyn 
Street, which opened this June in time for London 
Collections: Men. This was its third season at LCM, 
and it showed the relaunched womenswear for the 
Sping/Summer 2016 season at London Fashion Week. 
They’ve just introduced a unisex line of honeycomb-
knit basics, which is doing especially well. 
The exquisitely soft cotton, cashmere and merino 
wool comes together to form jumpers, cardigans, 
trousers and tees in uncomplicated silhouettes. 
According to the in-house archivist Jane Middleton-
Smith, much of the Jermyn Street store’s design takes 
its cues from the factory: a leather runner is inspired 
by one here that is used to muffle the sound of rickety 
old trolleys on wooden floors, replicas of chairs and 
lampshades are created based off the historic pieces 
in the archive. With the great heritage of British-made 
apparel along Jermyn Street, John Smedley, which 
produces everything here in Derbyshire, fits right in.
 Garments have been manufactured on this site by 
people like Ken and Pat since 1784, but the Smedley 
family was in the hosiery business well back into the 
18th century. They produced the long stockings 
gentlemen wore with their breeches, later moving 
into underwear in the Victorian era and ultimately 
jumpers, polos and outerwear in the 20th century. 
After John Smedley Sr founded the company, it was 
passed down to his son, John Smedley Jr, and despite 
a few lateral movements to cousins or sons-in-law, 
the business has remained in the same family line 
since its inception. The resulting sense of community 
is palpable at the factory. Employees from the area 
start here after they finish school and stay for 
decades, so do their husbands or wives and their 
children. Head of design Pip Jenkins, who knows 
the first name and nickname of nearly everyone in 
the 300-strong factory, is still considered a newbie. 
She’s been here for six years. When are you no 
longer a newbie? “Probably at 40 years,” she laughs.  

 
“Ken and his colleagues refer to 

their machines as the “old ladies” 
because they tire easily. But when 

they run, they roar, click-click-
click, swoosh and repeat.”

SOUNDS OF SMEDLE Y

Opposite page, above:
Scenes of garments 
being linked together 
in the sewing room.

Opposite page, below:
Pieces are sorted after 
they are treated, washed 
and dried. After years of 
textiles brushing against 
the table, its wood has 
taken on an ultra-
smooth texture. 

Above:
A spool on a Fully 
Fashion knitting 
machine. All yarn is 
dyed in-house.

Right:
Ken Brierley, at the 
machine he has worked 
at since 1978.
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ARCHIVING TWO CENTURIES

The advent of John Smedley’s 225th 
anniversary in 2009 brought with it the 
impetus to take a closer look at its history. 
Archivist Jane Middleton-Smith was 
hired to do just that. “We were collecting 
everything, but I don’t think anyone was 
really collating it and people didn’t 
necessarily know the whole picture,” 
she says. “Now it’s a lot more accessible 
for everyone to use.” 
 When she started, she went from 
department to department to collect 
the aging artefacts that were piling up. 
In one of the no-longer used buildings, 
she found pencils still on the desks and 
a 20-year-old calendar on the wall.
 Today, she has a robust archive in a 
beautiful lofty part of the factory, 
which people like Pip can turn to for 
inspiration. Fashion and textile 
historians have commented that this is 
one of the most comprehensive archives 
of any British clothing brand they’ve ever 
seen. Labelled boxes line the shelves, 
old furniture and sewing machines are 
displayed proudly. “It’s been a fantastic 
initiative,” she says. “For the first time 
we’re writing the company history.” 

1784

John Smedley commences production 
at the Derbyshire Mill. The main product 
is hosiery such as night caps or the 
stockings that men wore beneath their 
breeches to show off a shapely calf. 

1818

By this point, the company has been 
passed down to John Smedley Jr. 
Following the Napoleonic Wars, men 
switch from breeches to trousers and 
no longer need the hosiery being 
produced at the factory. As underwear 
evolves in the 19th century, the factory 
starts manufacturing long underwear 
and undershirts. 

1836

John Smedley is an early adopter 
of importing Australian wool.

LATE 19TH CENTURY

A board of trustees is running the 
company following the untimely death 
of John Smedley Jr’s cousin, to whom 
the company was left. The trustees looked 
after it until his son assumed control at 
21. One of their contributions was 
trademarking the jay bird as a symbol 
of the brand. “There are lots of jays in 
this valley,” says archivist Jane 
Smith-Middleton. “Quite naughty birds.” 

1914-1918

During WWI, production turns over 
almost entirely to making underwear 
for the military. 144 young men from 
the factory go to the front, the company 
supports them and their families by 
sending packages of food and hosiery.

1920-1930s

Fashion changes radically at this time, 
and so too does underwear design. 
John Smedley experiments with elastics 
and artificial silks. Swimwear, outerwear 
and leisurewear take off, and John 
Smedley as we know it today is born.

Opposite page:
Clean, contemporary 
knitwear from the 
Autumn/Winter 2016 
look book. 

Above left: 
A chair and pendant 
lampshade from the archive. 
Both pieces informed the 
design of the Jermyn Street 
location.

Above right:
Tags weren’t sewn into 
shirt collars until the 1930s. 
Before that, John Smedley 
demonstrated its seal of 
quality with the stamps 
seen here. 

Below:
Since Jane Middleton- 
Smith joined as in-house 
archivist, she has 
painstakingly catalogued 
the company’s history.

John Smedley 
55 Jermyn Street, SW1Y 6LX 
johnsmedley.com 
@johnsmedley

 It takes a garment about four weeks to move 
through the factory. Cotton is brought in from 
Peru or America and wool from New Zealand, and 
spun in Italy. Once it arrives, the yarn is dyed and 
then re-spooled to prepare it for knitting. Some of it 
goes to the Fully Fashion room, where we met Ken. 
Or it goes to the Trims Department, where the ribbed 
ends of a sleeve or collars are produced. Some of the 
oldest machines in the factory are in Trims. The long 
collar of the Isis polo shirt, which has been made to 
the same block (and name) since the 1930’s, can only 
be made on one 50-year-old machine. “We’ve tried 
it on newer ones,” says Jenkins, “but it’s just not as 
nice.” When that machine dies (and the on-site team 
of mechanics isn’t about to let that happen), 
so too does the Isis collar.
 The sewing room beholds a sea of mostly women 
leaning over their machines. They chat amongst each 
other, they listen to audio books on headphones as 
their hands move with agility and precision. They’ve 
decorated their sewing machines, on one cylindrical 
machine a woman has taped a photo of her daughter, 
which rotates in and out of view as she works. Here, 
trims are linked to sleeves and sleeves to the torso 
and collars to the neck. We meet Pat, Ken’s wife, 
who has a jumper stretched over a garmatic machine, 
two glowing bars that look like upwardly stretched 
light-up legs. She’s examining the jumper as part 
of its final inspection, making up just one of many 
quality control checkpoints in the process. 
 Down in the washing room, the men are a bit more 
boisterous, but that may be because we’ve caught 
them right at the beginning of their shift. 
Nearly-completed garments tumble down a chute 
from the upstairs sewing room. Here, tattooed arms 
toss garments into the drums of industrial washers, 
then into the dryers, then sorted on a long wooden 
table. After years and years of textiles brushing 
against the table’s surface, the wood has been 
softened to a velvety texture, which is one of Pip’s 
favourite things to show visitors. A machine used 
to turn inside-out shirts the right-side-in howls over 
the tinny rumble of the adjacent washers and dryers. 
 The factory exists quite remotely. With the 
exception of a cluster of cottages, mostly belonging to 
factory workers, there is little here. The doughy hills 
are covered with leafy trees and a single road runs 
through. A bus stop is labelled “Smedley Works,” but 
the bus doesn’t come that often. The sounds outside 
are of birds, voices loading and unloading trucks and 
a bustling stream, which provides the freshwater for 
the washing room. Every so often, when a bell 
brrrrings through the factory it means one of three 
things: a shift is starting, a shift is ending, or it’s time 
for lunch. But those who work here have worked here 
long enough to know exactly how far into their shift 
they are. With the 4 o’clock bell, they start to shut 
down their machines, brush off their hands, and step 
aside for the next shift to begin. 

From britches to polos: 
The evolution of 
John Smedley style
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Tess Hurrell
ST YLIST 

Poppy Waddell
GROOMING/MAKE- UP 

Thomas Silverman
& Louise O’Neill

ART DIRECTION 

dn&co.

Pumps and playsuits. Slouchy slacks. The unstructured jacket. 
There is a wonderful ease to womenswear in St James’s. A definite 

relaxing of the rules. Trousers are wide-cut and all laissez-flair. 
Patterns are having their moment – bold and brazen in bright colours 

and as big as possible. And colours too are grown up, no meek 
pastels but calmly assured blues and punchy yellows. 

Let this be the shape of things to come.

This blazer by Tiger of Sweden shakes off the cigar ash and dandruff 
vestiges of the last decade's pinstripe stereotype to emerge as a bold and 

modern expression of form – its white lines an animated drawing. Pair with 
striped long sleeve top by COMME DES GARÇONS at Dover Street Market 

and black body-cross bag by Osprey of London.
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With macro print in yellow, black, grey and rust red, 
the playsuit from Aquascutum and matching scarf is full of 
fun and has all the unabashed energy of urban camouflage. 

The black leather TUMI backpack is ready to go too.
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Casual cuffs and layering, the comfortably confident 
combination of turquoise, black and grey check coat by Tiger 
of Sweden, with light grey check shirt and dark grey check 

trousers by Jigsaw, puts the arty in smarty pants.

This baby blue jumper by Sunspel cleverly moves from near-sheer 
to a slightly denser woven pattern, and is a great example of a looser 

knit – the kind that intricately do-si-do their woollen threads into 
delightfully light oversized jumpers.



History has now come full circle at St James’s Market. After 
a quieter century or so, foodstuffs are making a triumphant 
return to this slice of the West End. One-off dining concepts 
from restaurateurs plucked from Copenhagen, Venice, New 
York and beyond will create a site of feasts fit for a king. Such 
unfettered eating enthusiasm may well call for a new, looser 
fitting wardrobe (pajama chic), for which new bespoke flagship 
emporiums will soon be at the ready. Although the majority of 
shops and restaurants are not due to open until late 2016, 
we simply cannot wait another moment to introduce the new 
neighbours. The only question now then, is where to start. 

ANZU

In Haggerston and Soho, prospective patrons queue outside 
Tonkotsu’s two locations for their highly slurp-able homemade 
noodles. The new dining concept in St James’s Market elevates 
the Tonkotsu approach to casual Tokyo ramen into a more 
upscale Japanese-style brasserie. Anzu promises us the same 
signature noodle dishes, as well as wagyu steak, lobster gyoza 
and black cod teriyaki. At lunch and pre-theatre, diners can 
order from a Teishoku menu, a meal set consisting of steamed 
rice, miso soup, Japanese pickles and a choice of a daily menu 
of tempuras, miso cured salmon or katsu curry.

AQUAVIT

In Midtown Manhattan, Aquavit’s Swedish fare has already 
reeled in a constellation of Michelin stars. The end-to-end 
experience at the new London outpost will be a fiercely 
Scandinavian affair: interiors are by Swedish studio Martin 
Brudnizki (who also dignified us with the plush interiors of 
The Ivy and Sexy Fish), uniforms by Filippa K, silverware by 
Georg Jensen, and a hanging textile by Olafur Eliasson. To 
which we say ‘Smaklig måltid!’ That’s ‘bon appétit’ in Swedish.

ASSOS

When a cyclist’s daily commute requires crossing bridges, 
navigating hills and dodging the occasional rogue diver, a 
cyclist’s daily wardrobe must perform accordingly. London’s 
first Assos flagship, a Swiss cycling apparel brand with a 
no-nonsense approach, will offer apparel for those who take 
life by the handlebars. Each garment is the product of countless 
hours of research – custom fabrics are engineered to contour 
}to the body, insulate and reduce muscle fatigue.

VENETA

Gondola rides along the canals, Titian nudes, exquisite 
carnival masks and food, glorious food! If a trip to Venice 
isn’t on the cards, then Veneta is an utterly pleasing alternative. 
This restaurant will channel classic Venetian grandeur, 
with glass-blown fixtures and a bespoke staircase. As these 
are the makings of the Salt Yard Group, expect scrumptious 
small bites, charcuterie, and an impressive wine list 
from Northern Italy.
 

JIGSAW, ST JAMES’S EMPORIUM

Jigsaw started as a little retailer with one London shop in 
Hampstead and another in Brighton, and is now all grown up 
with a string of boutiques around the UK, US and Australia. 
Clean, contemporary and exceptionally chic, we look forward 
to Jigsaw upping the style quotient with the St James’s 
Emporium. Coming soon: a 3,000 sq ft emporium of luxury 
mens and womenswear by classic outfitter Jigsaw, with one 
third by their multibrand sister store The Shop at Bluebird. 

SMEG

What is the kitchen if not the beating heart of the home? 
And should not its form celebrate its noble function? 
Italian home appliance line Smeg has stayed true to this idea 
since they exhibited their first cookers at the Milan World Expo 
in 1906. Their work since then can be described as many things, 
but nondescript isn’t one of them. Their ’50s-inspired 
collection, for instance, is a retro range of appliances fresh 
out of the American dream kitchen, while a collaboration 
with Dolce & Gabbana boosts the humble refrigerator into 
a work of Sicilian folk art.

OLE & STEEN

Between Swedish restaurant Aquavit, Norwegian Rain from 
Norway, and Danish duo Ole & Steen, St James’s is embracing 
the inner Scandi in us all. The esteemed Copenhagen bakers 
Ole Kristoffersen and Steen Skallebæk have conquered their 
home country with Lagkagehuset, a bakery that is as 
synonymous with heavenly baked goods as it is impossible to 
pronounce. Now they have their sights set on St James’s as the 
home of their first restaurant outside Denmark. Light fare, 
wine, beer, and single estate coffee are all on the menu, this one 
will be tough to avoid with the smell of freshly baked bread 
through the streets of St James’s Market.

INCOMING AT ST JAMES ’S MARKE TST JAMES ’S CORRESPONDENTST JAMES ’S CORRESPONDENT
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St James’s Market:
The New Neighbours

For butchers, wine merchants, goldsmiths and bakers 
in the 18th century, St James’s Market was the place to be. 

Although it was later moved and redeveloped, today, St James’s 
Market will be reborn as the West End’s newest – and dare we 

say most exciting – hub for fashion, food and art.

Left: 
Window vinyl at 
St James’s Market 
during construction
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St James’s has a new square. The first creation of public space in 
over fifty years, it is a huge triumph for the pedestrian. Created 
from side streets between Regent Street and Haymarket, with 
St James’s Market we are, quite literally, taking back the streets. 
But what happens when you reclaim the old taxi rat-run? When 
the shortcut is cut off? How do we fold these once busy streets 
back into our local life? One answer, is art.
 Importantly, the public square is designed for a different 
way of life. For a holidaying pace, where we meander and start 
to notice the small things – an old bit of shop signage never seen 
before, or the blooming spectacular hanging baskets outside 
the pub. Here, you take a seat, order a drink, and start to slump, 
relax. You listen to the chatter of other tables, and music from 
open-windowed cars builds and fades as they drive by. 
Was that even birdsong? 
 The Crown Estate too began to imagine this very scenario, 
of a new public square for St James’s. It was time to embrace 
vibrancy. To stitch that youth, vim and pep with St James’s 
notoriously high standard and love of the one-off. Before the 
launch of its seven new restaurants – which will open their doors 
between October and spring next year – St James’s Market is 
unveiling an ambitious art programme curated by cultural 
destination-makers Futurecity designed to turn old streets into 
a paved paradise – to slow you down, and make you stop, stand 
and stare. We meet the incredible artists and studios taking 
part, who tell us how their work’s details reveal St James’s 
Market’s surprising stories.

From a pavilion designed to reveal our secrets to the 
sculptural benches crafted from local stories, we meet 

the artists and designers turning St James’s Market from 
forgotten streets to a paved paradise.

A CASE 
OF PUBLIC 

SPACE

PHOTOGR APHY 

Polly Braden

Futurecity 
futurecity.co.uk 
@futurecityblog
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Studio Swine – Super Wide 
Interdisciplinary New Explorers – 
is no ordinary design practice, especially 
when it comes to public seating. 
Alexander Groves is an artist, Azusa 
Murakami is an architect, and video is an 
indistinguishable part of their design 
process. They have an eye for the 
under-utilised unremarkable material 
or the often-overlooked process – 
an ingenuity that will have you questioning 
why we value what we think we value. 
The works include decorative vases and 
spectacle frames made from hair and 
resin; mechanical vessels that are turning 
the Mid-Atlantic island of waste into 
usable and beautiful ‘sea plastic’; tropical 
modernist lamps made from recycled 
glass bottles; and aluminium table legs 
cast in the shape of cacti. And have been 
exhibited and lauded internationally by 
big hitters such as the V&A, the Museum 
of Art and Design New York, and the 
Venice Art Biennale. 
 All works too go arm-in-arm with 
a film. One example, ‘Hair Highway’ 
follows the production of hair extensions 
from the heads of Chinese women, 
through to the vats of peroxide used to dye 
the hair, to the mesmerising repetition of 
mass-production combing. “But our work 
for St James’s is the most ambitious and 
biggest scope film yet” says Murakami, 
adding that they are here editing 21 days 
of filming across 13 locations down into 
something that evokes the spirit of St 
James’s and its craftsmen.
 Their adventures led to the design and 
conception of four benches – Shirt, Tie, 
Pipe, and Shoe – and a brightly coloured 
collection of stools and chairs. 

“You feel history in such a tangible way 
here. We went into every shop on Jermyn 
Street, and started talking to the different 
people that worked there. We found about 
the amazing history and traditions, and 
then asked ourselves the question: how 
would it look if these crafts manifested 
themselves in a bench rather than a shirt 
or a pipe?”
 Think of these benches then as pieces 
of narrative – love songs to individual 
crafts. Look not only at the form of the 
benches, but examine their materials and 
read the details. Groves recounts their 
visit to shirtmakers Turnbull & Asser, 
“up close all the fabrics had this woven 
chevron pattern, so we took that.” Taking 
this observation, they have applied it to a 
zigzagging formation of reclaimed wood. 
“The wood of the benches also needs 
space for expansion and contraction 
through the seasons, so we were thinking 
about how the hardwood teak of boats 
use this special flexible caulking that 
allows the wood to change.” This practical 
solution and beautiful structure makes up 
the body of all the benches. But notice too 
that patches of the wood have been 
replaced with metal panels, which are 
bronze casts of the original fabric 
and its distinctive weave.
 With all the benches, the real fun is in 
the details. With the Shirt bench, there is 
a dashed line of stitching of inlaid cow 
bone. Murakami explains, “St James’s 
Market was a meat market – it’s where 
Wall’s sausages originated. They would 
use bone as a substitute to ivory to make 
fans, rulers, gambling chips – which were 
quite common in these parts – and collar 
stays. It’s a very versatile but hardwearing 
material – it’s why it lasts in the ground 
when we’re dead! – and it polishes 
beautifully. So we went to Smithfield 
Market to get our bone, and, yeah, 
we made lots and lots of stock!”
 The Pipe bench also has beautifully 
delicate legs made from ebonite – rubber 
that has been mixed with sulphur and 
linseed oil and burnt or ‘vulcanised’ until 
it’s very hard, dark, and, well, ebony-like. 

Groves recalls learning from 
tobacconists JJ Fox of St James’s Street 
that pipes are made on the lathe from 
briarwood – “the truffle of the wood 
world; they are a dug-up knots of roots 
that are exceptionally dense and full 
of intricate detail.”
 The gently curving Shoe bench 
looks ready to walk away on its metal legs 
shaped to the strange and idiosyncratic 
leather pieces of bootmakers John Lobb. 
Meanwhile, with the bright colour of tie 
silks, the Loom stools and chairs seem to 
be made of vibrant threads, and huddle 
together as in an intricate folk dance and 
generally make merry. They bring a zestful 
kick to the stately Portland stone square.
 For the Tie bench, they encountered 
a silk weaver so untouched by digital age 
that “a Victorian weaver could come in and 
get straight to work.” And on discovering a 
metal frame used for printing tie patterns 
in the cellar of Turnbull & Asser, Swine 
have recreated its intricate geometric 
metalwork with a Cornish foundry. 
“Everything’s been manufactured in 
the UK,” confirms Murakami.
 “We’ve even been to agricultural 
shows,” Groves adds, “to film prize cattle 
and sheep-shearing contests. We’ve 
followed the process and followed the 
narratives, and I think it’s resulted in 
something very St James’s looking – 
that’s like a product of the area. We hope 
people can come across the benches and 
get a feel for St James’s. But then if they 
discover the films, people that maybe 
don’t live in this country, can be 
immersed in St James’s too.” Visit the 
benches every day between dawn and 
dusk, or watch Studio Swine’s video 
online – either way prepare to find 
yourself lost in the world of St James’s.

Opposite page:
Alexander Groves and 
Azusa Murakami sit 
among the loom stools 
in St James’s Market.

Above: 
The Pipe bench can be 
recognised by its legs, 
which echo the mouthpiece 
of a classic pipe.

Right: 
The Pipe bench being 
crafted at the Studio 
Swine workshop. 

Studio Swine 
studioswine.com 
@studioswine

Four benches and 
the Loom stools: 
Studio Swine design 
seating rooted in the 
crafts, ancient and 
new, of St James’s.

A CASE OF PUBLIC SPACE
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In the corner of St James’s Market there 
was always something missing. A big 
chunk cut out of the building, it was just 
a large slab of evenly poured concrete 
with what looked like a little bus stop to 
nowhere – “People came down from their 
office to have a fag, and then disappear 
again. And, so, kindly, they put a 
polycarbonate shelter so people could get 
away from the rain.” Je Ahn from Studio 
Weave finishes off the bleak picture.
 In answer to a competition brief from 
The Crown Estate and Oxford Properties 
for an art space as the focus of the new 
St James’s Market, Studio Weave had 
the winning proposition. Namely, 
the creation of a pavilion to showcase 
the area to a new audience, while also 
architecturally completing the old 
streetscape. “We saw that as an 
opportunity to… not exactly heal the site, 
but complete the urban grain. So an idea 
was born that we should place something 
as if it was always there.”
 Their idea works on many wonderful 
layers. For example, their research found 
that the site was originally a safe deposit 
vault. “After the Great Fire of London, 
everyone realised they needed to protect 
their valuable assets and objects. And 
remember people didn’t have a bank with 
virtual money like these days, it was all 
paper.” On the outside then, the adjoining 
walls of black granite have been 
extended, squaring off this odd corner 
and turning it into a one big empty black 
case. Much like a big deposit box in itself.
 Inside, it couldn’t be more different. 
Sparkling with gold detailing, and 
deep rich walnut boxes stacked up with 
individual glass doors, it’s a huge cabinet 

of curiosities. “One of the most 
interesting things about safe deposits 
is you never get to see what’s inside. 
You never get to see everything 
together. But what if you had x-ray 
eyes? What would you see behind the 
rows of safe deposit boxes? So that’s 
why it’s glass-fronted; you’re there to 
see through.”
 Like those grand Victorian banks, 
or indeed the high level of St James’s 
architecture in general – “it’s a grandeur 
of architecture that’s assertive” – 
the design and finish of the interior is 
pitched to match up to its surroundings. 
It’s a real gem of a building. “We wanted 
the reflect the luxuriousness of this kind 
of architecture – with the amazing 
embellishments on the roof, of carved 
depictions of wheat all gilded in gold leaf. 
It’s a glare of luxury, almost like a golden 
field swaying in the wind, and then 
illuminated by the natural light 
perforating the ceiling through its 
eighteen large chimneys.”
 The ceiling tiles have been made by 
Tottenham firm Sands and Randall, and 
Ahn says it’s been an interesting process 
of collaboration providing these 
craftsmen new work. “They called their 
work ‘historic carving’ not just carving, 
as it has all became all restoration and 
copying from a pattern book. But we like 
working with them as creative 
collaborators, like how old church 
carvers would make their own work.” 
The original hand carvings then went 
on to be three dimensionally rendered, 
manipulated, and printed before being 
fixed into place and hand gilded.
 Whether it’s the colourful geometric 
ornamentation of perhaps their first big 
work ‘Paleys upon Pilers’, which recreates 
the original gatehouse of Aldgate as a 
beautiful complex wooden structure, 
or the design of large-scale and highly 
engaging public realm masterplans, 
we suggested to Ahn that decoration was 
a key element to them: “It’s a loaded term 
these days isn’t it. But the surfaces and 
the embellishments all represent a 

human quality. And we are fully aware 
it’s not just the junction details we need 
to worry about; it’s about how people 
experience the building.” And where do 
these embellishments come from? 
“Everything is bastardisation. We all see 
something nice and it goes into your 
brain and gets regurgitated. But we try 
to provide a logic, even if maybe it’s only 
internal. Because we’re a team, we all 
have to have an understanding why we’re 
doing certain things. So the ceiling 
becomes a wheat field because that was 
the form of currency when it was the 
market. Never just because, because. 
Oh, how I would love a project just 
because, because!”
 Perhaps leaving the most important 
question till last, we tentatively ask – 
so what is a pavilion anyway? “There are 
those that have quite straightforward 
simple functions like bandstands, 
banqueting pavilions, hunting 
pavilions – somewhere that provides 
shelter for a particular activity. And there 
are pavilions that are built for the pure 
enjoyment of its being – a folly. We built 
one called the Lullaby Factory for Great 
Ormond Street, because we’re interested 
in how we can help people to be more 
positive and happy. With the Safe 
Deposit, I want people to always have that 
nugget of the memory of finding it. Here, 
we’re providing a space as a holder of 
narrative, for the exhibitions and the 
stories of St James’s.”

Above left:
In the workshop at 
Studio Weave.

Below left:
The installation of the 
cabinets at the St James’s 
Market Pavilion. 

Above:
A look at the gold detailing 
of the historic carving.

 
“Sparkling with gold detailing, and deep rich 
walnut boxes stacked up with individual glass 

doors, it’s a huge cabinet of curiosities.” 

Studio Weave 
studioweave.com 
@studioweave

The Safe Deposit: 
Studio Weave creates 
a pavilion that asks 
what if you could 
see what St James’s 
keeps locked away?

A CASE OF PUBLIC SPACE
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TE AM ST JAMES ' S
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Introducing the newest member of Team 
St James’s, Assistant Asset Manager Ruth 
Kemp, who tells us what her job really 
means and why she just had to have it.

WE MAKE IT RELEVANT.

Everything has its lifespan, and that’s 
constantly what asset managers are 
assessing. They’re looking at the parts 
of the portfolio where they can expose 
potential that’s not being appreciated. 
And I think St James’s is probably the 
best example of this – it’s just so exciting 
that we can unlock that value and make 
it relevant for today.

I WANTED TO MAKE CHANGES.

I used to work in the sustainability team, 
but rather than just collecting data or 

hearing stories about the impact of other 
projects, I wanted to actually be making 
the changes in St James’s. But now, even 
as an assistant asset manager, I’ve still got 
my sustainability hat on because it means 
that I can take a holistic point of view, 
rather than being purely commercially 
driven. Commercialism is obviously what 
we do, but it’s also about delivering extra; 
it’s conscious commercialism. It’s about 
giving long-lasting value.

WE TRY TO GET YOUNG PEOPLE INTO 

THE PROPERTY INDUSTRY.

And people from different backgrounds, 
to try and mix up the industry more. 
I help coordinate a programme with the 
Reading Real Estate Foundation where 
The Crown Estate takes an intake of 
students every year. We make surveying 

relevant to the students by connecting 
over shops, and talking about how 
retailers choose where to open.  
We visit developments so they can 
see what we do from scratch. 

THERE’S SIGNIFICANT FOCUS 

ON MILLENNIALS.

On what future generations want and 
how office spaces will work. We’re 
spending quite a lot of time thinking 
about future-proofing our buildings. 
For example, knowing what the tenant 
would want for a reception area. Do they 
want to just walk in and sign the guest 
book, sit and wait? Or could it be 
something a bit more interactive? Could 
there be space to work collaboratively? 
So it’s all about knowing what the market 
wants now, and then what the market will 
want in ten years’ time.

WE’RE MOVING TOO SO WE KNOW 

WHAT IT’S LIKE.

The Crown Estate’s head office is moving 
to St James’s Market, and so we’re asking 
our own employees what will help to 
promote a high quality, highly driven 
workforce. It’s so important to get the 
space right. It’s good practice for 
us – relocating offices – because we’re 
experiencing what other people in the 
market are going through. 

I’VE FOUND SOMEONE TO LOOK UP TO.

I joined the same year that Alison Nimmo 
[Chief Executive, The Crown Estate] 
joined. She came from the London 
Olympic Delivery Authority, and I’d just 
written my dissertation on the Olympics 
and the regeneration of Hackney Wick. 
We both started in 2012, so it felt like a 
sign. I find her previous work really 
inspiring, and thought I could follow 
in her footsteps.

I JOINED AS THE ADMIN GIRL.

It was a proud moment – I knew it 
was a foot in the door of an exciting 
company. And if you’re driven enough, 
or want it enough, you carve your own 
way to whatever’s the top for you. So that’s 
kind of what I’m doing: I’m on a mission!

AND I HAD TO WORK REALLY HARD 

TO CONVINCE THEM.

I’m currently studying for a master’s 
in Real Estate at Reading University. 
And I’m also working towards my 
RICS professional qualification – so as an 
unqualified asset manager it took a lot of 
convincing to get a job on one of the best 
portfolio estates in central London. 
I had to work really hard and prove I had 
the right skills, and that I was willing to 
learn. The Crown Estate takes a long-term 
view, so I’m taking a long-term view of 
working for them.

TE AM ST JAMES ’S

Ruth Kemp

As the area around St James’s grew 
with increasing rapidity in the mid 17th 
century, a market was established to feed 
the burgeoning population. There’s been 
plenty water under the bridge since 
then – three centuries, to be exact – and 
the time has come to take a look back 
and explore the market’s history. 
Bermondsey-based creative agency 
dn&co dove into a research wormhole 
and didn’t emerge until they found The 
Handsome Butcher of St James’s Market, 
a ballad that until now was tucked away, 
if not forgotten, deep in the archives.  

MEETING THE HANDSOME BUTCHER

The Handsome Butcher of St James’s 
Market is a ballad assumed to be written 
around 1790. With St James’s Market 
as the backdrop, it’s a story about 
love, deceit, and upwards mobility; 
but most of all, it’s meant to be funny.

HOW THE STORY GOES

A well-to-do lady meets a dashing 
butcher. A secret romance blossoms, 
but once her belly starts to swell, 
her unassuming parents clue in. 
Her livid father confronts the pair, 
demands they marry while refusing 
a farthing of the dowry.

But it’s all a trick. The butcher and lady 
were already secretly married – her father 
would never knowingly permit his 
daughter to marry a lowly butcher – 
so when he finds out he hands out a very 
handsome dowry indeed. Everything 
went according to plan.

BALLADS FOR THE MASSES

Ballads were often linked to a time 
and place. They were popular at public 
executions and would often assume the 
voice of the one being executed. So the 
fact that this ballad was written about 
St James’s Market and available to 
purchase in St James’s Market would 
have tickled market-goers at the time, 
who would have likely bought a copy 
as a momento. With that in mind, the 
pavilion exhibition is not the first time 
the story of the butcher has been told 
at St James’s Market.

AT THE DRAWING BOARD

It requires a certain illustrative finesse 
to create forms that are simple enough 
to produce as 3D figures but expressive 
enough to tell a story. Illustrator James 
Graham, who has illustrated covers of 
Esquire and entire issues of the New York 
Times Magazine stepped up to the task. 

In a span of three weeks he created over 
250 illustrations that would go on to form 
the exhibition. 

PAPER THEATRE AND SIMPLE MACHINES 

Inspired by the charm and narrative 
power of 18th century toy theatre, each 
figure, market cat, and bushel of hay was 
laser cut out of plywood, and etched to 
achieve the same effect that makes 
Graham’s illustrations work so well on 
screen or on paper. Analogue movement 
of simple Victorian mechanics and 
pre-film animation techniques inspired 
the simple repetitive motion of the 
figurines. 

HE SAID IT BEST

When it came to narrating the poem, 
there could surely be no better voice 
than the gruff melodic crescendo of 
Stephen Fry. Ask and thou shalt receive: 
although it was an absolute gamble, the 
team put together a little package to send 
to Mr. Fry on the off chance we would be 
interested. And as it so happened, he was!

The aim of the 
exhibition in the 
St James’s Market 
Pavilion was to fit 
350 years of history 
under one roof. 
Simple right?

dn&co. 
dnco.com 
@dnco
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A  N E W  D E S T I N AT I O N  F O R  LO N D O N ,  W I T H 
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A N D  F L A G S H I P  R E TA I L .
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