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Why the 
Guardian

Award-winning football 
coverage

The Guardian is big in football.

We are the most widely read premium football 
publisher in the UK with 4.6 million monthly 
readers across our men and women’s coverage.

We’ve been supporting women’s football since 
2010.

We treat the game equally to the men’s, 
with in depth match reports and minute by 
minute coverage. Women’s football content is 
integrated with our men’s coverage and we are 
looking to extend our coverage. 

We’re in it for the fans - all of them: that’s why 
we’re not behind a paywall.



At the Guardian we believe that now is the time 
to take our coverage of the women’s game to 
the next level. Editorially this is a long term 
commitment, building on years of support.

It’s growing as the interest around the 2022 
Women’s Euros has proved, but women’s 
football as a sport is still underserved. 

So as the UK’s number one commercial 
podcaster we’ve extended our audio reach with 
Women’s Football Weekly during this 
summer’s Euros. 

In the end we believe that “women’s football” is 
… just football.

The women’s 
game 

From the Euros to the 
WSL



● Sponsorship of premium, editorial 
Women’s Super League content, 
including match reports, and live blogs, 
interviews and more.

● Player interactive at the start of the 
season (click here for our Women’s 
Euro 2022: complete guide to all 368 
players)

● Newsletter sponsorship: Moving The 
Goalposts provides weekly insight 
straight to the inboxes of our dedicated 
women’s football fans

● Sponsorship of the brand new 
Guardian’s Women’s Football Weekly 
podcast

The package 

Sept 1 - Nov 15
(Digital and print 
content)

Full season
(newsletter and 
podcast sponsorship)

https://www.theguardian.com/football/ng-interactive/2022/jun/29/womens-euro-2022-your-complete-guide-to-all-368-players
https://www.theguardian.com/football/series/moving-the-goalposts
https://www.theguardian.com/football/series/moving-the-goalposts
https://www.theguardian.com/football/series/theguardianswomensfootballweekly


Over 1m+ digital 
display imps. 

Exclusive 
sponsorship of 22 
episodes of 
Women’s Football 
Weekly.

Ownership of our 
WSL print supp 
and our Moving 
the Goalposts 
newsletter

For costs please contact: 
advertising.enquiries@theguardia
n.com 

Guardian Fabric TOs on all 
premium ‘WSL’ content 
including liveblogs, player  
interactives, match report on 
theguardian.com 

A ‘Supported by’ message and 
brand logo across all 
platforms. For the opening 10 
weeks of the season.

Sponsorship of our new 
‘Moving the Goalposts’ 
newsletter for the opening 10 
weeks of the season.

Brand metrics study and 
detailed PCA.

Exclusive, 100% SOV pre-roll 
/ mid-roll sponsorship of our 
new women’s football 
podcast, Women’s Football 
Weekly for the entire season. 

This includes 22 episodes 
and the opportunity to 
support our industry leading 
podcast. 

Digital Audio

10 x FP ads in Guardian / 
Observer Sport over the 
opening 10 weeks of the 
seasons.

Print

The package 

mailto:advertising.enquiries@theguardian.com
mailto:advertising.enquiries@theguardian.com

