
How to create 
a successful 
and popular 
fundraiser?



Why is it important to you? 
Don’t be afraid to be per-
sonal. Share your attitude 
towards the cause.

What do you expect from 
the co-fundraisers/audi-
ence? Be direct: “Instead 
of a gift please donate to 
my birthday fundraiser. It’s 
important to me and you’ll 
make me happy.” Or “We 
organize this event so that 
we could have fun, but at 
the same time be able to 
help someone…”

Why did you choose such 
an amount to be raised? 
Convince others that to-
gether, you can do it. You 
may promise some kind of 
a surprise if you manage to 
achieve your goal.

Prepare  
description
If writing is not one of your strong 
skills, you can use our pre-prepared 
materials, but adding at least   
a few sentences of your own gives 
a personal touch to your piece:

You can find more 
info on Polish Medical 
Mission’s projects at 
www.pmm.org.pl



Attach the link to the in-
vitation - in whatever form: 
printed, e-mail, of a Face-
book event, YouTube video, 
local press article. 

Create a QR code with the 
link in a free generator and 
then print micro-posters to 
put up so that every partici-
pant can scan the code with 
their smartphones.

If the event is bigger or pub-
lic, inform about the fund-
raiser while on a stage. Ask 
a person you can trust to 
host the fundraiser. 

Decide how long should 
the fundraiser last so that 
as many people as possible 
could participate.

Encourage to 
participate
Invite your supporters and start 
your preparations. What should you 
remember about? Mainly to make 
sure that the link to the fundraiser 
is easily accessible and visible. 

Useful tools:
 - Online graphic  

design platform 
www.canva.com

 - QR code online  
generator

 - Social media,  
Facebook events



Make the first donation to 
encourage others or look for 
a public figure/company that 
could do it. 

Inform about the progress 
at all of the stages. Motivate 
your supporters by a surprise 
you have promised. Reward 
the engagement.

If you are thinking about 
a challenge, post a story on 
social media (Facebook, In-
stagram, Youtube, LinkedIn)  
about preparations, show 
your own efforts and encour-
age others to make a dona-
tion. Keep them updated on 
your involvement.

Make sure to end on a pos-
itive note. Any result is 
a good one! 

Build    
engagement
Together you can achieve more! 
Make sure everybody remem-
bers that. A fundraiser is the 
most successful when it becomes 
a shared experience.



Thank you 
for joining 
the Mission


