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Welcome and Housekeeping
• Welcome!

• Introductions

• House keeping

• It will last an hour 

• Recording

• How to raise a question or make a 
comment

• Get involved!
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GREENWASHING
Deliberately 
misleading or 
simply 
misguided?

With Sarah Duncan, 

Author of The Ethical Business Book



Jay Westerveld, an American environmentalist and researcher, in 1986.

Adoption of a reusable towel service at a beach resort in Samoa that was 
sold as a way to help the environment.



• Greenwash: to make people believe that your company is 
doing more to protect the environment than it really is.

• Whitewash: an attempt to stop people finding out the true 
facts about the situation.

• Brainwash: to make someone believe something by 
repeatedly telling them that it is true and preventing any 
other information from reaching them.





Out of these examples, which do you think 
is the worst offender?

a. BP

b. Happy Egg 

c. Chevron

d. L’Oreal

e. McDonalds

f. BMW

g. Ryanair

h. H&M

i. Shell







Greenwashing Index

• Misleads with words.

• Misleads with visuals and/or graphics.

• Makes a green claim that is vague or seemingly unprovable.

• Overstates or exaggerates how green the 
product/company/service actually is.

• Leaves out or masks important information, making the 
green claim sound better than it is.



Who do you think is mostly to blame for GREENWASHING?

a. Marketing

b. C-suite / Board

c. Product Development

d. Third party agencies or consultancies

e. Everyone

f. Don’t Know



Symbolic Corporate 
Environmentalism?

Selective transparency



Overly Enthusiastic Miscommunication
Marketing ‘stuck in the middle’





“Marketers have helped to create a culture of 
materialistic excess that has led to a cancer of 
overconsumption.

And even today marketers are all too often 
guilty of ‘greenwashing’ or ‘brandwashing’ –
marketing their brands and corporations as 
paragons of virtue while ignoring insidious 
practices and reprehensible behaviour behind 
the scenes.”

Good is the new cool / Market like you give a damn

Aziz & Jones



Conscious Consumerism

“Every pound spent is a vote for 
how we want to live.” 

Mary Portas



Conscious consumerism is no longer a 
niche market (Campaign Jan 2021)



The Conscious 
Consumer’s 

shopping aisle



Competitive Advantage

ETHICAL 
CLAIM



CHECK, CLARIFY, 
CHALLENGE, CHANGE





Storydoing + Datatelling



Jessi Baker, Founder and CEO -
Provenance

“If every single advert was a true story, I 
think we would have a better planet.”



THANK YOU

Sarah Duncan

sarah@sleepinglion.co.uk

ethicalbusinessblog.com



Thank you!
Morag.Robertson@jacobs.com
Sarah@sleepinglion.co.uk


