
HOW TO
FORMAT YOUR
Blog Post



Now we start with the main text. Make sure this is easy to read. Is the font too small?
What does it look like on a mobile device? 

Keep your paragraphs short. This increases the ‘white space’ and makes your blog
appear uncluttered and easy to read. 

In your opening paragraphs, include a 'hook' ie something that will pique their
interest and curiosity. Introduce the topic and let the reader know what they will gain
from reading more. Make it compelling.
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HOW TO FORMAT YOUR BLOG POST

Start with your main heading H1. (Include a keyword where possible)

Use sub-headings H2 

When people read a blog, they often skim the whole blog before deciding to read it.
They also will only read the sections that catch their eye. Using subheadings really
helps the reader skim the page and find what they’re interested.

You may want to break down into smaller subheadings (H3). I do this when I write a
blog that includes a list, like 5 ways to do something. Numbering makes it easy to
title the post, as ‘X ways to do something’ is always going to be popular!

Make your blog look more visually appealing (H3) 1.

It helps to make a point 
It highlights different options 
It makes things very clear

Talk about thing one. Feel free to expand and give lots of information. 

Consider using bullet points to break up the text: 
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2. Make a tips or quote image (H3)

This brings interest to the page, and you can share these on social media to get your
blog seen more.

3. Use bold and italics (H3)

Other simple ways of creating interest in your blog formatting are to use the bold
and italics functions. 

I always say ‘use italics to denote a quote or speech’, or if something is extra important,
highlight it by making it bold and it’ll stand out more. Use sparingly though,
highlight too much, and nothing stands out. 

4. Make your links stand out (H3)

I highly recommend linking to previous posts you’ve written, and then also going
through previous blog posts and linking to your new one.

Make your link stand out and be an obvious link by making it bold and underlining it.
Use a branded colour too to make it look extra professional. 
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Finish with a conclusion (H2) 

Always finish your blog post with a conclusion to wrap up the blog briefly
going over what they have learned.  

And right at the end, include a CTA (Call To Action) to let people know
what you want to do next. 

I’m Jane Travis and I help counsellors and therapists
to attract more clients, more easily.

I was a counsellor for 14 years and now I've helped
hundreds of therapists to ditch the overwhelm and
start attracting clients - not with a 'one size fits all'
approach - by helping you find the right marketing
activities for you.

The Grow Your Private Practice Club, which is THE place to be if you want to
kickstart your business,
The Grow Your Private Practice Book, available now on Amazon
And through The Grow Your Private Practice Show, my weekly podcast.

I do this via:

Or connect on Instagram or LinkedIn just find me and say hi! 

https://growyourprivatepractice.co.uk/
https://amzn.to/38SmcqO
https://www.janetravis.co.uk/podcast/
https://www.instagram.com/growyourprivatepractice/
https://www.instagram.com/growyourprivatepractice/
https://www.linkedin.com/in/janetravis/
https://www.linkedin.com/in/janetravis/

