
 

housing.org.uk/comms @natfedevents | #NHFComms

SAVE  
£75
Book by  

15 January 

Programme preview

5–6 MARCH 19, MANCHESTER



 
 

 
 
                                                                                                                                           
                                                                                                                                                                                          

 

 

Visit: housing.org.uk/comms | Email: events@housing.org.uk | Call: 020 7067 1066 
Please note all sessions are subject to change 

 

The Comms Event – Programme preview 
 

5-6 March 2019, Victoria Warehouse, Manchester 
 

Day one – Tuesday 5 March 2019 

 
17:00 

 
Welcome drinks reception and human bingo 
Discover surprising facts – both professional and personal – about your peers. Mingle, have a chat, 
and find the colleagues who fit the descriptions in your bingo sheet.  
 

18:00 Fail fast, win faster: stories of professional failure 
Hear entrepreneurs share their real-life stories on what failure has taught them, and understand 
why failure is something we shouldn’t be afraid of.  
 

18:45 Visionary talk 
A brand expert will help you drive divergent thinking to visualise your objectives from a new 
perspective.  
 

19:30 Networking drinks   

Day two – Wednesday 6 March 2019 

08:30 Option one: 
Yoga  
Start your morning with a sun salutation.  
This session will bring your body into 
balance and prepare you to act with 
confidence and clarity throughout the day. 

Option two:  
Media training best practice 
Learn how to confidently get your organisation's 
message across in this hands-on workshop.  
 
Cobb PR 

09:25 Chair’s opening remarks 
Rhys Moore, Head of Media, Campaigns and Public Affairs, National Housing Federation 

09:40 Panel debate 
Reputation management: what does it mean to be a housing association in 2019? 
It’s time to take control of your organisation’s – and our sector’s – story and define what it means to 
be a housing association in a modern and uncertain world.  
 
James Clench, Head of Entrepreneurs and Business, PHA Media 
Mandy Pearce, Head of Public and Partner Relations, Plymouth City Council, and Chair of CIPR 
Local Public Services Group 

10:25 Networking break 
  

Media training best practices 
Learn how to confidently get your organisation's 
message across in this hands-on workshop.  
 
Cobb PR 
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10:55 Breakout sessions – please select one option 

Workshop: Surviving the first 
hour of a comms crisis 
Choose your own scenario, 
and navigate through a high 
profile, evolving scandal. Will 
your decisions end the crisis 
or make it worse? 
 
Patrick Olszowski, Founder, 
Outrageous Impact 

Innovative internal 
communications tools  
Get the latest tips and tricks 
for grasping the attention of 
hard to reach employees. 

Advita Patel, 
Communications and 
Change Specialist and CIPR 
Inside Chair 

The social media lab 
Join us for a session on how to 
experiment, test and analyse in 
the world of social media. This 
session focuses on working with 
limited time and resources. 
 
Liam Smith, Digital Marketing, 
Yorkshire Wildlife Park 

11:50 Breakout sessions – please select one option 

Think fast, measure smart 
Are you still using traditional 
tools to measure the success 
of your comms and 
marketing? It’s time to branch 
out and gain new tools that 
keep up with your fast-paced 
team. 
 
Tanya Edwards  
Communications Specialist, 
Jigsaw Homes Group 

What is the best way to 
reach residents digitally? 
Digital platforms provide 
great potential to reach more 
of your residents than ever 
before. This sector case 
study will talk you through an 
example that has engaged 
and empowered residents.  

GDPR drop-in clinic  
A year on, GDPR still raises some 
tricky questions for comms and 
marketing teams. Use this drop-in 
clinic to get your questions 
directly answered by a data 
protection expert. 

12:35 Networking lunch 
  

Media training best practices 
Learn how to confidently get your organisation's 
message across in this hands-on workshop.  
 
Cobb PR 

13:35 Breakout sessions – please select one option 

What does the Social 
Housing Green Paper mean 
for your team? 
Tenant engagement was a big 
focus of the Green Paper, with 
the Government making 
several recommendations for 
change. Hear from policy 
experts on what this means for 
your team going forward.   
 
Catherine Ryder, Head of 
Policy, National Housing 
Federation 

Strategic communications: 
driving forward sector 
priorities   
Acquire the skills to build 
stronger relationships with 
your stakeholders to get a 
seat at the table and the 
voice of the comms and 
marketing team heard. 
 
James Allen, Marketing & 
Communications Manager, 
Salix Homes 

Workshop: Surviving the first 
hour of a crisis 
Choose your own adventure, and 
navigate through a high profile, 
evolving scandal. Will your 
decisions end the crisis or make it 
worse? 
 
Patrick Olszowski, Founder, 
Outrageous Impact 

 

14:20 Networking break 
  
 

Media training best practices 
Learn how to confidently get your organisation's 
message across in this hands-on workshop.  
 
Cobb PR 
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14:50 Keynote: Building a campaign with heart: lessons from the NHS70 campaign  
 
To mark their 70th birthday, the NHS ran a national campaign, NHS70. The campaign emphasised 
the continuing public affection for the health service despite considerable criticism, and helped 
secure additional government investment and support.  
 
Simon Enright, Director of Communications, NHS England will discuss the ambitions behind 
NHS70, how to empower stakeholders to help deliver the key messages, and how to ruthlessly run 
and deliver a successful national campaign across numerous channels.   

15:25 Panel discussion 
Future-gazing: what will your job look like in 10 years? 
Tech is expanding 2.6 times faster than the rest of the UK economy. So what will comms and 
marketing teams look like in the future? 
  

16:00 Chair’s closing remarks and end of the conference 
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