
BRAND MANUAL
INSTRUCTIONS FOR USING OUR NEW BRAND



There are three variants of the Army Cadets logo (each 
available in two versions – plain or with a dark background 
and ‘reversed out’ text).

Army Cadets – name only. This version is suitable for a 
wide range of materials and for all audiences.

Army Cadets – with strapline. Use this version for 
publicity materials when you’re going to talk in more detail 
about how the Army Cadets goes further in the challenges 
and development opportunities it offers.

Army Cadets – with URL. Use this version for publicity 
materials and when you would like your audience to look for 
more information on the website.

OUR LOGO

Our logo (one of the three variants) must appear on all Army Cadets’ materials



This logo consists of three components: the crest, our name 
and the arrows. The elements must never be separated. It 
should never be redrawn, digitally manipulated or altered.

The logo must always be reproduced from a digital master 
reference. This is available in eps, jpeg and png format. 
Always use the appropriate artwork format.

Logo file formats 
Eps: Use this format for all professionally produced 
applications. It is compatible with all design programmes: 
InDesign, Illustrator and Photoshop. Eps formats are vector 
based and can be enlarged for large format applications 
without affecting the quality.

Jpeg: Use this format for Microsoft programmes, such as 
Word and PowerPoint.

Png: Use this format for your website and email footer.

Colour 
Where possible, the logo should appear in our core green 
on a white background. A reversed out white version of 
the logo is also available for dark backgrounds. Always 
ensure the logo has maximum contrast and visibility on all 
backgrounds.

One of our core logos must appear on all Army Cadets’ materials

OUR LOGO - VARIANT ONE



This logo consists of four components: the crest, our name, 
strapline and the arrows. The elements must never be 
separated. It should never be redrawn, digitally manipulated 
or altered.

The logo must always be reproduced from a digital master 
reference. This is available in eps, jpeg and png format. 
Always use the appropriate artwork format.

Logo file formats 
Eps: Use this format for all professionally produced 
applications. It is compatible with all design programmes: 
InDesign, Illustrator and Photoshop. Eps formats are vector 
based and can be enlarged for large format applications 
without affecting the quality.

Jpeg: Use this format for Microsoft programmes, such as 
Word and PowerPoint.

Png: Use this format for your website and email footer.

Colour 
Where possible, the logo should appear in our core green 
on a white background. A reversed out white version of 
the logo is also available for dark backgrounds. Always 
ensure the logo has maximum contrast and visibility on all 
backgrounds.

One of our core logos must appear on all Army Cadets’ materials

OUR LOGO - VARIANT TWO



This logo consists of four components: the crest, our 
name, website address and the arrows. The elements must 
never be separated. It should never be redrawn, digitally 
manipulated or altered.

The logo must always be reproduced from a digital master 
reference. This is available in eps, jpeg and png format. 
Always use the appropriate artwork format.

Logo file formats 
Eps: Use this format for all professionally produced 
applications. It is compatible with all design programmes: 
InDesign, Illustrator and Photoshop. Eps formats are vector 
based and can be enlarged for large format applications 
without affecting the quality.

Jpeg: Use this format for Microsoft programmes, such as 
Word and PowerPoint.

Png: Use this format for your website and email footer.

Colour 
Where possible, the logo should appear in our core green 
on a white background. A reversed out white version of 
the logo is also available for dark backgrounds. Always 
ensure the logo has maximum contrast and visibility on all 
backgrounds.

One of our core logos must appear on all Army Cadets’ materials

OUR LOGO - VARIANT THREE
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COLOUR

Our core colour is dark green (Pantone® 3305). This is 
supported by our distinctive palette of seven colours.

Our colour palette can help you add variety, navigate and 
colour code your materials. Tints are also permitted.

Accessibility 
When choosing your colour it is important to consider 
the best options from the palette that will project your 
information clearly, effectively and complement any chosen 
images. Ensure there is good contrast between text and 
the background colour. Dark colours on a white or very pale 
background are the most visually accessible. White or pale 
colour type should be used only on a very dark background.

Colour reproduction 
Accurate colour reproduction is vital. Always match the 
Pantone® or CMYK reference indicated. RGB references 
should be used for on-screen purposes. The Pantone®, 
CMYK and RGB references for the colours are shown  
next to each colour swatch.



NEO SANS BLACK
NEO SANS BOLD
NEO SANS MEDIUM
NEO SANS REGULAR
NEO SANS LIGHT

ARIAL BOLD
ARIAL REGULAR

TYPEFACES

These are the two ACF typeface options for all our 
communications. No alternative typefaces are permitted.

Neo Sans 
This is our primary ACF typeface. Neo Sans is available 
in a variety of weights and can be used across all levels 
of our communications. Neo Sans must be used for all 
professionally designed materials.

Neo Sans has great impact when used in the Bold and 
Black weights, which makes it suitable for headings and sub 
headings.

Neo Sans Light and Regular offer the clarity and accessibility 
needed for larger amounts of information and body copy.

Arial 
When producing PowerPoint slides, Word documents, 
website text and such like, Arial can be used. 

Arial is a standard font within Microsoft Windows, 
PowerPoint and many other software packages.

Neo Sans typeface weights

Arial typeface weights



ARROW PATTERN

Our arrow and patterns are designed to highlight and add 
texture to our materials. They are inspired by our values.

The arrow and patterns are versatile and easy to use. They 
work alongside our strapline, messaging and images to 
promote and signpost our organisation. They can be used 
for quotes, a texture, details or a background pattern. Each 
arrow pattern is available in a selection of styles and colours.

Usage 
The arrows are designed to be used on all communications.

The repeated arrow patterns should not be  
combined with the camouflage pattern on the same 
page or screen.

File formats 
Eps: all professionally printed applications.

BECOMING 
AN ARMY 
CADET WAS 
THE BEST 
THING I’VE 
EVER DONE
Simon has been an Army Cadet since 2009

It’s all about 
having fun 
and working 
together

“I’VE GAINED 
 A LOT OF
 QUALIFICATIONS
 THROUGH ACF.”

JOIN US
ARMYCADETS.COM

CLIMB
HIGHER.
BECOME
A CADET.

Examples of the arrow and pattern applied to our materials

Arrow patterns

GOING FURTHER
Strapline



CAMOUFLAGE

Our camouflage graphics are inspired by our uniforms and 
surroundings. They symbolise our variety of activities and 
teamwork.

They allow us to customise our communications and 
establish a distinctive look and feel. Our camouflage graphic 
is versatile and easy to use. It can work alongside our logo to 
promote and signpost our organisation.

The camouflage graphics are available in a selection of 
colours.

Usage 
The camouflage patterns are designed to be used primarily 
on communications targeted at cadets. They should be used 
sparingly or not at all on volunteer communications.

The camouflage patterns should not be combined 
with the repeated arrow patterns on the same page 
or screen.

File formats 
Eps: all professionally printed applications.



GOING FURTHER

GOING FURTHER

EXAMPLE MATERIALS

STATIONERY

Holderness House 
51-61 Clifton Street
London EC2A 4DW
Telephone: 01234 567890
Mobile: 01234 567890 
name@armycadets.com

A N Other 
Company name
Street name and number
Town or city
County
POSTCODE

28 October 2014

Dear Anyone

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidun at vero tut 
laore dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation magna ullam 
corper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore dolore euor
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum feugait zzril 
delenaugue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing dol elit, sed 
diamnonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet doming id quod mazim possim situn  
placerat possim assum. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam non ummy euis mod 
nibh euis mod un tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam euisquisn
ostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore autem 
euorfeugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum ametat 
zzril delenaugue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing duis elit, 
sed diamnonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Yours sincerely 

Sender’s name
Position

www.armycadets.com

Holderness House 
51-61 Clifton Street
London EC2A 4DW

Telephone: 01234 567890
Mobile: 01234 567890 
name@armycadets.com
www.armycadets.com

Name Surname
Job title

GOING FURTHER
Two designs are available for 
the back of business cards



EXAMPLE MATERIALS

STATIONERY - CUSTOMISABLE BY COUNTY 

GOING FURTHER

GOING FURTHER

Two designs are available for 
the back of business cards



EXAMPLE MATERIALS

DIGITAL

Mauris placerat sit ame, facilisis id bibendum 
id lorem donec justo tellus consectetur 
eu ultricies auctor molestie non nulla. 
Pellentesque quis est sit amet nibh dictum 
vehicula morbi enim justo. 

Aliquam eget, ultrices sit amet, pulvinar eu, 
nulla nam egestas integer. Maecenas risus 
turpis, hendrerit sit amet aliquam ac posuere 
ac, odio aliquam metus ligula cursus non 
posuere quis, molestie sed augue quisque 
porttitor lacus in convallis condimentum.

TEXT PAGE HEADING
Sub-heading

TEXT PAGE HEADING
Sub-heading

Morbi tellus mauris placerat sit ame, facilisis id bibendum id lorem donec 
justo tellus consectetur eu ultricies auctor molestie non nulla.

• Suspendisse non nulla non tellus vulputate euismod vivamus sodales. 

• Pellentesque quis est sit amet nibh dictum vehicula morbi enim justo. 

• Aliquam eget, ultrices sit amet, pulvinar eu, nulla nam egestas integer. 

Maecenas risus turpis, hendrerit sit amet aliquam ac posuere ac, odio 
aliquam metus ligula cursus non posuere quis, molestie sed augue quisque 
porttitor lacus in convallis condimentum.

ARGYLL AND SUTHERLAND HIGHLANDERS  
BATTALION ARMY CADET FORCE [EDIT WITH YOUR NAME]

TITLE OF 
PRESENTATION 
PRESENTER NAME
ADD DATE



EXAMPLE MATERIALS

PRINT 

Customisable leaflets are available from the Brand Centre



Working together 
If the ACF and ACFA logo need to appear together 
they should be the same visual size. Use the crest 
height to determine this.

Joint branding 
When the ACF works in a joint relationship, but the 
partner has strict guidance refer to the partner’s 
guidelines on logo size and relationship. In other 
situations it should have the same visual presence.

Partnership branding 
When the ACF works in a partnership with another 
organisation, use the appropriate rectangular (arrow 
height) or square (crest height) relationship. 

COMBINED BRANDING

PARTNERSHIP

LOGO

PARTNERSHIP

LOGO Shorter square logo aligned with crest height

Longer rectangular logo aligned with arrow height



COMBINED BRANDING

YOUTH OUTREACH

YOUTH 
OUTREACH

Sub branding 
The Youth Outreach sub brand uses the ACF 
typeface Neo Sans bold in capitals. The logo can  
be set in a single line or stacked and should occupy  
the same visual space as the ACF or ACFA logo.

Stacked sub brand ACFA or ACF logos occupy the same 
visual space as the sub brand

Single line sub brand

Multiple branding 
When the ACF sits alongside multiple organisations, 
use the full ACF logo as shown opposite.

Supported by



For further information and to download 
files from this document please visit:

www.armycadets.com/brand-centre

ACF Marketing and Communications  
Holderness House, 51-61 Clifton Street, London EC2A 4DW

T: 020 7426 8377  E: marketing@armycadet.com


