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About alcohol harm and Alcohol Change UK 

Alcohol harm is widespread, serious - and completely avoidable. 

Too many of us fall into the trap of believing that alcohol harm is something limited to a small proportion of so-called ‘alcoholics’. While there are, indeed, hundreds 

of thousands of people with a severe alcohol dependency who deserve our help and support, alcohol harm also affects many millions more people: whether 

through a diagnosis of cancer, an early death from liver disease, a deepening of mental health problems, a childhood scarred by a parent’s drinking, or street 

violence or domestic violence. 

In fact, over 10 million people in the UK are drinking at levels that are risking their health or affecting others. Alcohol harm costs the NHS at least £3.5bn and our 

police, courts and prisons at least another £4bn. All of us are currently affected by alcohol harm. 

But none of this serious alcohol harm is inevitable. 

Alcohol Change UK exists to eliminate the harm from alcohol by working to create five big changes in the UK: 

• Better policy and regulation 

• Healthier drinking cultures 

• People taking control of their drinking before they require specialist alcohol treatment 

• Driving up access to and the impact of specialist alcohol treatment  

• New knowledge to ensure that our work and the work of everyone who seeks to reduce alcohol harm is based on the best available evidence. 

 

Our vision: A world free from alcohol harm. 

Our mission: To significantly reduce serious alcohol harm in the UK. 

Our values 

Truthful:  We seek and tell the truth. 

Compassionate: We care deeply about everyone seriously harmed by alcohol, whoever they are. 

Ambitious for change: We are optimistic and determined.  
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Marketing and Communications at Alcohol Change UK  

 
This is an incredibly exciting time to be joining Alcohol Change UK. We are into the fourth year of our ambitious, five-year impact-led strategy. Our Marketing and 
Communications team is at the heart of Alcohol Change UK’s impact and this role will help to actively prevent and reduce alcohol harm. You’ll work to reach diverse 
audiences across multiple channels, developing bespoke audience-centred marketing, messaging and content.   
  

Marketing and Communications at Alcohol Change UK  
While we all work as ‘one team’ at the charity, in this role you will be part of our brilliant Marketing and Communications team. At Alcohol Change UK, our 
Marketing and Communications team explicitly drives impact. By that we mean that the team uses communications to actively reduce alcohol harm, not just to 
communicate the charity’s work. Through our website, award-winning blog, dynamic social media, and our work with radio, TV and newspapers we reach millions 
of people a year, helping us all to think differently about the role of alcohol in our lives. Our behaviour change programme offers an extra level of support to people 
who may be struggling to change their drinking.  
  

This role 
This role will work closely with our Digital Marketing Manager to deliver social media across our multiple channels (Twitter, Instagram, Facebook and LinkedIn) and 
dual brands (Alcohol Change UK and Dry January®) and supporting them to deliver wider digital marketing. Working with our wider team to gather and develop 
content, you’ll be responsible for planning, delivering and creating the content across our social media channels. You’ll work closely with the Digital Marketing 
Manager, and every other team at Alcohol Change UK to ensure that our content is balanced, and we are telling our full brand story across each channel.  

 

You will work across the organisation to implement and evaluate a social media strategy that consistently builds our brand awareness, our channel reach and our 
impact. Key to this role will be working on all the charity's digital channels and developing engaging content on this most fascinating of topics, alongside supporting 
the digital marketing capabilities of colleagues.  
 
 

Who we’re looking for  
You will have experience of delivering social media preferably for a charity. You’ll be creative about content and able to work quickly and reactively across our 
channels.   
  
You’ll like staying up-to-date on the most effective techniques for managing social media channels, communities and paid campaigns. You’ll also love team-
working. 
  
Finally, you’ll look at the list of requirements below and, if you haven’t got all of this, you’ll apply anyway; because you’re excited about the role and you know you 
can learn any elements that you’ve not done before. We’ll support you all the way. We encourage applications from people who meet most but not all of our 
essential criteria.   
  
We strongly encourage applications from people who are disabled, from minoritised groups, who have personal experience of alcohol harm or who have 
experienced any other form of societal discrimination that has previously held you back. At Alcohol Change UK we know that, to be truly compassionate and 

ambitious for change, we need the most diverse perspectives.     
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How you’ll fit in   
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Digital Communications Officer 

Role description, June 2022 
 

 
Reports to: Digital Marketing Manager 

Direct reports:   None 

Location: Our well-equipped office is in Kings Cross, London, WC1X 9NW. We encourage staff to work where they wish, at home or in the office, within the 
limits of the role and taking into account personal circumstances. 

Status:  Permanent 

Hours:  Full-time 

Salary:  £28,733 to £30,170; possibly more for an exceptional candidate. 

 

Role Summary 
This position will bring hundreds of thousands of people into contact with Alcohol Change UK, helping to connect them and us, and building a positive relationship. 
You will support our Digital Marketing Manager (DMM) to deliver our digital marketing strategy with a particular focus on social media. You’ll plan and deliver our 
proactive social media, creating multimedia content and adapting it across our channels. You’ll monitor our social media channels ensuring the right level of 
interaction with followers across each one. You’ll work closely with the Digital Marketing Manager to improve our digital output across multiple other channels 
including email, web and paid for. Each year you’ll work closely with the rest of the Marketing and Communications Team to play a key role in our flagship 
campaign Dry January®. 
 

Key Tasks and Responsibilities  
Social Media  

1. Lead the development and delivery of our social media strategy to ensure the reach and impact of our social media is growing and developing consistently 

2. Manage Alcohol Change UK’s (Twitter, Instagram, Facebook and LinkedIn), Alcohol Change UK Wales (Twitter) and the Dry January® (Twitter, Instagram 

and Facebook) social media accounts and other potential channels. 

3. Proactively plan social media content ensuring that all areas of ACUK’s work are effectively represented on relevant channels. 

4. Create engaging multimedia content (either in-house or outsourced when necessary) across multiple platforms. 

5. Support colleagues across the organisation to deliver the social media elements of multichannel campaigns, making recommendations on both organic and 

paid activity. 

6. Work closely with the Fundraising & Engagement team to effectively advertise fundraising initiatives (organic and paid). 

7. Work closely with the Behaviour Change Communications Officer who manages our support-focused Facebook communities. 

8. Monitor, track, analyse and report monthly on performance on social media platforms using tools such as Google Analytics and Facebook Insights, share 

with relevant internal stakeholders and act on these insights to ensure all activity is optimised. 
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Digital Marketing 

9. Work with the Digital Marketing Manager to implement our multi-channel year-round digital marketing growth strategy. 

10. Support with the delivery of email marketing campaigns (DotMailer) ensuring we retain and improve on our stats and outcomes.  

11. Support with the improvement and development of digital user experience. 

12. Act as key point of contact and expert advisor for colleagues across the organisation in all elements of social media. Provide training to colleagues on new 

tools (or tools that are new to them) when required. 

 

Content 

13. Work with the wider Marketing and Communications team to develop and deliver a multimedia content strategy. 

14. Produce and develop content in-house using Adobe Suite and Canva. 

15. Manage the development of the blog section of our website. 

 

Other duties  

16. Support the wider work of the Marketing and Communications team as necessary. 

17. Undertake other work as requested by your line manager or the CEO. 

18. Continually develop your knowledge and skills. 

19. Know, embrace and actively uphold the values of Alcohol Change UK at all times. 

20. Act as a positive ambassador for Alcohol Change UK at all times.  



7 
 

 

Digital Communications Officer 

Person Specification, June 2022 
 
 

 
 
 

Category Essential Desirable 

Knowledge, 
Qualifications 

1. Strong knowledge of social media channels and the tools to manage 
them 

• Knowledge of agile project management 

• Knowledge of alcohol harm and the 
challenges faced by heavier drinkers 

Demonstrable 
experience of 

2. Creating and delivering social media and content that create change or 

shift public opinion, in the charity or health sector 

3. Managing a complex and diverse workload 

• Brand management 

• Working with senior stakeholders 

Skills and abilities 4. Excellent copy writer 
5. Highly creative 
6. Strong organisational, planning and time management skills 
7. Strong interpersonal skills, including good listening skills 
8. Ability to work under pressure and deal with fluctuating workloads 
9. Advanced MS Office 

• Ability to use Dotmailer, MailChimp or similar 

• Website management 

• Ability to use Adobe Suite and Canva 

• Video editing skills 

• Ability to produce monitoring reports and 
analyse statistical data 

Personal attributes 
and values 

10. Excellent attention to detail 
11. Excellent aptitude for team-working and creating ‘one team’ 
12. Self-motivated, proactive, hardworking and willing to take the initiative 
13. Willing to develop personally and professionally 
14. High level of integrity 
15. Interest in the mission of Alcohol Change UK 
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Working at Alcohol Change UK 
 
 

 

Hours of work 35 hours per week. There are no fixed start and end times to the day. All staff can open/close the office. 

Flexibility We love flexibility. We currently offer flexible start and end times each day around core hours of 10.00am to 3.00pm, with extra 
flexibility possible by arrangement, for example for childcare arrangements. Time off in lieu is provided where staff work significant 
extra hours or weekends. All staff can be required to work some hours over Christmas and New Year to manage the Dry January® 
campaign and this post will have particularly heavy requirements over the period early November to mid-February. 

Place of work Our modern and well-equipped office is located at 27 Swinton Street, Kings Cross, London, WC1X 9NW. We encourage staff to 
work where they wish, at home or in the office, within the limits of the role and taking into account their personal circumstances. 
There will be expectations for this role to attend the office regularly. We encourage team members to meet face-to-face with 
colleagues at least once a week to ensure good team relationships and we require attendance at all staff away days (currently 
once a month). 

Working culture We are a small, friendly team but we think big: we’re highly professional and we’re ambitious to reduce alcohol harm for as many 
people as possible, as rapidly as we can. We work together, as one team, and are supportive of each other. We encourage a 
culture of ‘experiment, fail, learn, and experiment again’ and actively encourage team members to speak out if they see something 
that can be changed or improved. We have frequent team meetings, away days and informal socials. We are an anti-racist 
organisation and welcome applications from people who are disabled, from minoritised groups, have personal experience of 
alcohol harm or who have experienced any other societal discrimination. 

Development There is a healthy budget for training and development and staff are strongly encouraged to make use of opportunities to stay at 
the cutting edge of their field, to learn new skills and knowledge, and to gain new experiences. 

Holiday 25 days’ holiday plus bank holidays, rising to 28 days after 3 years’ service and 30 days after 5 years’ service. We also offer the 
ability to buy or sell annual leave. 

Pension 

 

Excellent employers’ contribution of 6% towards your pension scheme, with a salary sacrifice scheme option. Staff must contribute 
at least 2% to their pension (subject to statutory pensions rules) to receive the employers’ contribution, or may choose to opt out. 

Life Assurance We offer Group Life Assurance equivalent to the value of three times gross annual salary. 

Employee Assistance 
Programme 

We offer confidential support 24 hours a day, 7 day a week for employees covering a huge range of areas, including legal support, 
relationships advice, health and wellbeing, etc. 

IT Our IT is up-to-date. Remote working is well-supported on work-provided devices. 

Probation and notice Most posts have a six-month probationary period, during which the notice period is one week. Probationary periods may be 
extended if necessary. After successful completion of the probationary period, the notice period rises to one, three or six months, 
depending on the seniority of the role. This role will have a three-month notice period. 
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How to apply 

We encourage applications from people who meet most but not all of our essential criteria. And we encourage applications from people who are disabled, from 
minoritised groups, have personal experience of alcohol harm or who have experienced any other forms of societal discrimination.  

Any questions?  

If you have any questions about the role or would like an informal discussion about the role, you are welcome to email Emily Hamilton, Director of Marketing & 
Communications, at emily.hamilton@alcoholchange.org.uk  

Your data  

Before you apply, please read our privacy notice for details on how we use your information: https://alcoholchange.org.uk/privacy-notice  

How to apply 

• Use our online form here: https://form.typeform.com/to/WGiDUsPQ  
• Upload your CV (max 3 page, including two referees) to this online form in MS Word, Google doc, or Adobe .pdf format (no image files please).  

We only accept applications on our own application form and will not accept applications in any other way. For example, cover letters emailed to us will be 
discarded. If your access requirements mean that you are unable to use the online version of the application form, please contact us on 
jobs@alcoholchange.org.uk and we will supply the form in another format.  

 Deadline for us to receive your application: Strictly 9am 27 June 2022. The online application form gives a date and time stamp to all applications.  

We will aim to get back to you by: 28 June 2022. All applicants will receive a response.  

Interviews: 1 July 2022. Please save this date! 
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