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INTRO

If you downloaded this eBook, I’m guessing you want to increase your 

following on Twitter and are exploring ways in which you can do that? 

There are many different articles, videos, infographics and eBooks similar 

to this one that all have ideas about how to do this effectively. 

Most of them are just theory and not actionable in the real world. 

To be clear, this eBook is specifically written for those who have a small 

business or work for a small business. 

I’m not saying it won’t work for others, but the overall message and theme 

is to help small businesses get wider exposure for their product or service, 

whilst interacting and engaging with a small targeted community on 

Twitter. 

A targeted community that is in the same niche or seeking out products 

and services that are in this same niche. 
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INTRO

So, why increase your following on Twitter? 

To be frank, the more eyeballs on the content that you tweet, the better. 

Let’s get straight to the point: Facebook and Instagram organic reach is at 

an all-time low. It’s never been harder to get your content seen for free 

(without paying for ads) than it has been recently. 

Unless you’re a YouTube whizz, that’s probably out too. ! 

Linkedin is great for networking but not the best for publicising your 

business to the world - it works best on a personal level. 

Snapchat is a great tool to build a personal brand, but not the best to 

publicise your products and services. 

So, what’s left? 
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INTRO

Twitter! 

Now, before you go off and start promoting the hell out of what you’ve 

got, there’s a right and wrong way to use Twitter and shouting from the 

rooftops and being the loudest just doesn’t work anymore. 

It now takes a bit of care and finesse and most importantly, engagement. 



In fact, you’ll hear me talking a lot about interaction and engagement - 

this is the key to doing well on Twitter. 

If you’re not ready to be social, Twitter is definitely not the place for you. 



To be seen, heard, respected and have your content shared is no easy feat. 

Luckily enough, I’ve got a few tricks up my sleeve that is working for our 

clients and today, I’m going to share them with you. 



Let’s get started… 
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1. Make sure you utilise your LinkedIn and email connections 

If you use either Gmail or Outlook for your email service provider, you can 

quickly and easily browse through your contact list to see who is also on 

Twitter. This is hands-down the fastest way to increase your following in 

one fell swoop. 

How do you do this? 

Click on your profile picture > scroll down to “settings and privacy” > click 

on “find your friends” and then follow the Twitter instructions. 

Note: This will also improve the Twitter algorithm of “Who to follow” 

suggestions. 

Did you know that if you have a Linkedin account, you can dramatically 

increase your following on Twitter just by leveraging the connections you 

already have on Linkedin? 

The fact that you're being followed on Linkedin means there’s a pretty 

good chance the exact same people will follow you on Twitter, too! 

If you've garnered a great relationship on Linkedin, why not send them a 

message, speak to them and ask if they want to connect on Twitter? 

You can do this by finding a follower you already interact with and sending 

them a message. 

There’s also another way… 
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Back in the day, you used to be able to do the same as I suggested with Gmail and Outlook, but Twitter removed the Linkedin option, meaning you 

now have to use a rather crude workaround. 

How? 

You can grab a list of all of your followers on Linkedin and export them into 

a CSV file (fancy name for Excel sheet), then use this list to follow the very 

same contacts on Twitter. 

The best way to do this is by going to your Linkedin contacts page and 

select settings > that should then give you the option to export your 

contacts into a csv file > which can then be uploaded to your email 

accounts address book. 

Here are a few links that show you how to do this: 

Import contacts with Outlook 

Import contacts with Gmail 

If you are not using Gmail or Outlook, I’m afraid you will need to go through 

the list one by one and follow them manually… 

Very soon you'll have a nice list of people you can add, from people you 

already have contact with. 
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2. Schedule Your Tweets 

If you didn't know this already, you can schedule your tweets to go out at 

set times. 

The idea of Twitter is to post as much content as you can which is relevant 

to the audience you're trying to serve. 

The best way to do this is to schedule your tweets to go out at a time when 

you know that your readers are going to be on Twitter. 

I use a tool called Followerwonk to find out when my readers and my 

followers are on Twitter - this allows me to schedule my tweets to go out at 

specific times of the day. 

Posting at the right time of day means more of your target market will see 

your tweets at the exact right time they are on Twitter, which increases the 

chance of you being followed tenfold. 

The main tools I use to schedule my tweets are Buffer and Hootsuite for 

different reasons (too many to list for this eBook) but, if you're just getting 

started I recommend using Buffer because it has a nice content curation 

function that allows you to draw in content from other feeds of blog posts. 

This will give you a nice, steady stream of content that's relevant to your 

readership. 

Accounts on Twitter generally seem to have better engagement, the more 

content that is being shown to their followers and their readers. That's why 

I recommend scheduling your tweets. 

Try to tweet, I'd say, at least 15 -20 times a day. If you do this, you'll find 

you'll get a lot more followers in the long run. 
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3. Join Twitter Chats 

Every week on Twitter, people come together to chat and they use specific 

hashtags to chat with other people. You don't need to pay anything to join 

these groups, it's completely and totally free. 

You don't need an invitation, either - you can literally just jump into a 

conversation, as long as you use the appropriate hashtag. 

By talking and engaging with others within this community, it gives you an 

opportunity to meet new people within your niche. You need to “play the 

role” of an industry insider, whilst at the same time learning valuable 

information about this community. 

You can find different Twitter chats  here. 

4. Use the Twitter Mobile App to Tweet on-the-go 

Like me, you're probably busy and find it really difficult to find the time to 

sit down and chat with people on Twitter at different times in the day. One 

of the best solutions is to  download the Twitter app. 

This allows you to tweet, reply, and like any tweet by using the app in real 

time. 

The best time to do this is if you’re travelling on the train, bus or cab/Uber. 

This is also ideal to do this whilst you are out of the office and not at your 

desk. 

5. Tweet Motivational and Inspirational Quotes 

The vast majority of people on Twitter prefer to see inspirational and 

motivational quotes within their feed. 

It's all well and good having lots of content within your niche but, 

sometimes people just need a little pick-me-up. 

Inspirational and motivational quotes help a lot when you need it, 

especially if you spend a lot of time on social media. 
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If you're stuck and you don't know where to get some of these quotes 

from? 

Just do a simple Google search for these quotes and you'll have a lot of 

websites to choose from. Or, just click on the images tab, if you're on 

Google and it will show you a nice, long list of images with great quotes 

that you can use. 

Now, if you use a quote, make sure you include the person's name and use 

the hashtag “#quote”. Quotes next to their name just gives them the 

respect and accreditation that it is their quote. 

What I have done is go that one step further and used quotes from my own 

blog posts and post these on Twitter. The same way I use someone else's 

quotes, I'll put my name next to it with the same hashtag #quotes, etc. just 

so people know it’s a quote from me. 

There’s no reason you can’t do the same… 

You can also produce images of something similar. The same quote in the 

text can be made into an image. People like to share and “like” these. The 

best way to do this is to use free software like  Quotescover.com. 

What's really funny is, you'll find a lot of people will engage and interact 

with you, as well as like and retweet these tweets - they'll also speak to you 

within these tweets. It's a great opportunity to meet new people and 

engage with them. 

You'll normally find if someone is having a really bad day, they'll start 

engaging and interacting with these tweets and, if you reply, you can have 

a nice little conversation, where you'll also find other people jumping in 

and joining in within these tweets, which is really great. 
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6. Follow Users Who Follow Your Followers (ideally same niche) 

Now, there are many different ways of following new followers on Twitter. 

One of the best ways I've found is actually following people that follow you 

– it’s always a good idea to follow people who are within the same niche as 

you. If you do this, their followers are then more likely to like and retweet 

your content as well. 

There's a great tool you can use called Twitonomy. 

Twitonomy has both a free and premium version. 

Even with the free version, you can get some great stats on who follows a 

particular person, who they mention the most, who they engage with the 

most – it’s a great tool to follow new people who are in the same niche as 

you. 

There are several other tools that do this, but I just found this site to be the 

best and the most accurate. 

7. Stay On-Topic and On-Trend 

When Twitter users first come across your account, they're interested in a 

specific type of content and it's your job to give it to them. 

Make sure you share content that is very similar to your niche, better still, 

produce content in your niche. Mix this up with the motivational and 

inspirational tweets and you should have a Twitter account people would 

like to follow, like and retweet. 

You don't always have to have produce own content. You can use other 

people's content too! I use a website called Feedly. 

Feedly allows you to curate content that you can share on Twitter and 

other social media platforms. 

This content is updated daily so there's always something you can use 

within your feed with one of these articles or blog posts. 
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Try not to stray too far from your niche and keep on topic, though - I see a lot of political tweets, funny tweets and cat/dog tweets. This is fine, if 

you're a teenager, but if you're using Twitter for business, you really need to 

stay on topic and tweet about things that you know and that your followers 

will like. 

8. Respond to Tweets from Influencers 

Where possible, try to follow influencers within your community or people 

within your niche on Twitter. Don't be scared to engage and interact with 

these people. 

They don't often do it, but they are sometimes forced to, if you engage with 

a tweet they tweeted. Do this as regularly as possible and what you'll find is 

that people will start to engage, like and retweet your comments. 

This is a great way to be seen as a thought leader and someone prominent 

within your industry. Don't just tweet anything…! Make sure you give it a lot 

of thought and make sure there's no spelling and the grammar is correct, 

before you reply to somebody's tweet. 

9. Thank People Who Engage With You 

If there's one rule I think you should follow, it is engaging with people on 

Twitter - I just don't see this enough. People have gone crazy now they can 

automate their content on social media. 

They post loads of tweets but they don't engage with people and this is a 

problem… 

They wonder why they don't get any more likes, retweets or engagements. 

So, if somebody engages with you, thank them within the tweet by hitting 

the reply button. 
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Now, I'm not saying you need to do this on every single tweet that 

somebody likes and shares but try to build a list of people who are 

regularly liking and retweeting your content. Go into the notifications tab 

on Twitter, you'll get to know who the people and accounts are that are 

liking and sharing your content - use a Twitter list! 

The more you engage, the more they are going to engage with you and the 

more they share, the more likely they are to follow you, as well. 

10. Tweet Those You Quote 

If you decided to tweet somebody's blog post, make sure you use the @ 

mention symbol followed by their Twitter handle within that tweet as well. 

You do that, they get a notification each time their name is mentioned. 

This will go a long way in building relationships with people within your 

niche. You’ll also find that their followers will in turn like and retweet that 

tweet, as well as other tweets you have posted. 

This is a massive thumbs-up for them. They love people who use their 

content and also mention them. 

11. Embed Tweets into Blog Posts 

This is something people used to do in the early days of Twitter, but I don't 

see it so much now, for some reason… 

If you have a blog, make sure when you've written a blog post and shared it

on Twitter, that you embed the tweet in your blog post as well. 

Click on the link below: 

How To Embed A Tweet On Your Blog Or Website 
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12. Install Twitter Buttons, Widgets and Apps 

In the last example, we talked about embedding tweets into your blog 

posts. 

What you should also have is Twitter buttons and widgets on your blog 

posts - position these within prominent areas of your page, either on the 

right-hand side, within the post or at the bottom of the post. 

Here's a list of the widgets and apps you can use: 

Dev.twitter.com/web/overview  

13. Host a Follower Giveaway 

If you've written a book or eBook, why not host a giveaway? A giveaway is a 

powerful marketing tool to grow your email list. 

With this list, you can keep in touch with them by sending out a series of 

emails that are both informative and helpful. You can also direct them to 

other blog posts, videos, promotions and even tweets. 

When you post a tweet, make sure you pin it to the top of your profile. 

You don't need to give away the whole eBook, you can giveaway chapters 

of that book and within that eBook, make sure you have a link to the paid 

version. 

The giveaway gives people a taste of the sort of content they can expect 

from you in the paid version. 

Make sure it's a time-limited offer too! 

No more than 7 to 10 days, just so you can get some interaction - this gives 

it time for everyone to see it. Remember, not everyone is on Twitter at the 

same time - some use it daily, some weekly… 
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The best way to do this is to write a tweet with a link to download the eBook. You can either take them to a landing page, which is a page that 

collects email addresses, allowing you to email that content or you can 

send them directly to a download link. 

14. Include Hashtags in Tweets 

Now, I've mentioned hashtags quite a lot throughout this eBook. The 

reason I really like hashtags is the specific keywords related to the tweet or 

the content you are posting. 

Now, what's great about these hashtags is, when you use them in your 

tweet, a lot of people search for content around those hashtags, which are 

keywords or phrases related to your niche. 

The more people who are interested in the hashtag, the greater exposure 

your tweet is going to get. More exposure means more likes, retweets and 

in the process, more followers. 

One word of advice, though: Don't use them too much. I wouldn’t use any 

more than 2 or 3 hashtags in your tweet. Anything more than this is just 

overkill and instead of following you, they may just ignore you… 

15. Promote Your Twitter Handle 

If you're on several social networks, one of the best ways to get people to 

follow you on Twitter is to post your Twitter handle within the content of a 

post. 

This is a great way to get your existing followers to follow you on a different 

platform. Use this sparingly, though - don't do this with every single post - 

maybe every 10 or 15 posts. 

If you are sending out emails or newsletters you can also include any links 

that are going to your social media channels - one of these being Twitter. 

Make sure if you've got an email signature that you place your Twitter link 

as a point of contact - this will get you additional followers. 
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16. Remain Active 

If you have the time, try to follow as many people as you can every single 

day. When I say “every day”, what I really mean is Monday to Friday. I’d 

suggest following no more than 10% of the followers you already have - if 

you have 1000 followers, try not to follow any more than 100 people every 2 

or 3 days. 

Back in the day, you were able to be a bit more aggressive and follow a lot 

more people than this, but Twitter has changed their policy and no longer 

want mass following and un-following. 

If you've got the time, every new person that you follow (if they're in the 

same niche), like and retweet their content and the chances are increased 

of them following you. 

17. Make Retweeting a Habit 

There are so many accounts on Twitter that never retweet other people's 

content, they just tweet their own… Now, unless you're a major influencer 

with hundreds of thousands of followers, it's really impossible to do this 

and I wouldn't recommend it. 

The word “social” should be at the forefront of everything you do on social 

media. That means sharing other people's content. The best way of doing 

this is retweeting as often as you can, the people that retweet you and 

others in your industry, especially influencers! 

Make a note of the people who are retweeting you and start a new list - 

make it a habit of retweeting them. Don't go too overboard, you don't need 

to be doing this every single day with the same people - just rotate them 

on a regular basis… The key is to be consistent. 

18. Pay Attention 

I've mention Twitter lists a couple of times in this eBook and for good 

reason. It's one of the most powerful techniques you can use to get more 

engagement on your tweets and get more followers. 
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The reason why is this: you are being strategic in who you like, retweet and follow and the best way to do this effectively is to produce separate lists for 

different people/for different things. 

For example, if somebody keeps retweeting your blog posts instead of your 

promotional tweets, this is gold in your eyes and you should place these 

people in a separate list (I have one named “Guys that retweet”). 

I'm not saying people that are liking and retweet your inspirational tweets 

aren't important - I'm just saying that the ones who are sharing your own 

blog posts on Twitter are more important to your business. 

It's not only getting your name out there, it's also publicising your content 

to others on Twitter. 

19. Keep Networking and Engaging 

If some of the people you tweet about and engage with on Twitter are 

within your local area, take things offline and start networking with them 

offline as well, or even on other networks. You can even go to similar 

networking events and presentations hosted locally. 

This way you're building up strong relationships and there's more chance 

that they're going to like and retweet your content in future. 

As I’ve said, the more engagement, the more followers! 

20. Showcase Your Skills and Personality 

If you have certain skills and/or talents, why not publicise these on Twitter? 

It's all well and good just posting content, writing blog posts to share, etc. 

but these followers actually want to Know the “real” you. 

This is a great way to show them your life and your personality - it's actually 

a form of storytelling. Take pictures of you, your business and any special 

events happening at the time. 
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21. Engage with Other Users in a Meaningful Way 

When you're writing a reply to someone in a tweet, try to write something 

thoughtful and meaningful, don't just write “thanks” or “great article” with a 

smiley face or a thumbs-up. 

Take the time to think about something you can write that will mean 

something to this person who has tweeted. This seem to be something very 

few people do and it will make you stand out from the crowd. Do this 

enough times and you'll be seen as a thought leader in your niche. 

It just shows that you're real, you’re human and it shows that you care. 

Coupled with all the things that I've mentioned in this eBook, it makes you 

and your account very recognisable within your niche. 

22. Watch for Trending Topics to Find Out What Your Users are Talking 

About 

On Twitter, you may or may not have noticed on the left-hand side or right- 

hand side you'll see a list of trending topics. 

Below those topics, you'll see the people you follow (you'll see their names 

at the bottom of those trending topics). If this is the case, click on the 

trending topic or hashtag and start engaging with these people that you 

follow. 

Again, don't go too overboard with this - I would advise to do this a couple 

of times a week, that should be enough… 

It shows those who don’t follow you that you are relevant and up-to-date 

with trending topics of the day. 

23. Thank Others When They Mention You 

From time to time, you're going to get people thanking you for being a 

“high-value member in the community” or one of “top influencers in the 

community”. 
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If this is the case, thank them - they really do appreciate it. If somebody appreciates you, you in return appreciate them - a source of reciprocity. 

One thing you don't want to forget to do is mute the conversation. 

Especially if they've mentioned a few other people in the tweet…! 

Sometimes people mention 4, 5 or 6 different accounts and what happens 

is, if you don't mute that conversation, you'll see several notifications each 

time that tweet gets engagement, which you don't really want or need to 

see. 

24. Make Sure Employees Have Accounts 

If you run a sizable business that has anywhere between 5 and 100+ people, 

try to encourage some of your key employees to have Twitter accounts too 

- specifically Twitter business accounts. 

These will have their name and/or position they hold in the company and 

the only things they tweet about will be company-related content, that 

way,  several people within the company will be liking and retweeting each 

other's tweets and it will encourage others outside the business to do the 

same. Also, there's more chance of people following you and your business, 

if you have multiple accounts on Twitter. 

Lastly… 

25. Optimize Your Twitter Bio 

A bio is a place where you describe what it is you do and what it is that you 

represent for your business and the sort of job that you do. 

This also a great way to tell people how you can help them in your niche. 

I've also seen others include hashtags, which is great - I don't personally 

use a lot of them, but you can use these in your bio. 

Just make sure the bio has a “what's in it for me"-type sentence, at the 

same time explaining what it is that you do. 

Did you want a more in-depth strategy for your Twitter marketing? 
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I HAVE A BOOK! 

“Explode Your Twitter 

Marketing Small 

Business In 30 Days" ► 

Bit.ly/2mlIKty 
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