
 

 

Tourism Intelligence Update – September 2020 
 

The provisional data for hotels shows a 25% decrease in hotel occupancy vs September 2019, however 
the average room rate has only decreased by a slight 2% - thanks to the government’s support scheme 
allowing hospitality businesses to reduce their VAT from 20% to 5%. This is also an improvement from 
the past couple of months, especially in terms of ARR. September 2020 has also continued the 
downwards trend in terms of room nights sold, with a 25% decrease vs September 2019. Year to date 
all of the metrics continue to show a decline, which is due to the spring lockdown and further 
restrictions.  

Big attractions have had 52% less visitors in September vs same month last year, while small 
attractions have seen a decrease of 78% in visitors. This is due to big attractions operating at a reduced 
capacity with pre-booked visits only and many small attractions deciding not to re-open in 2020 after 
the lockdown was lifted. Year on year data is representative of the recent months and shows a 68% 
drop for big and a 54% decrease for small attractions when compared to 2019.  

The number of visits using York Pass is significantly down (-82%) compared to September 2019, which 
is due to a reduced number of visitors travelling to York. 

Sessions on visityork.org have decreased (-22%) vs September 2019, which is potentially due to no 
Christmas markets announcements going out this year as usually happens every September. In terms 
of social media, number of new followers is 208 less vs September 2019, with impressions also being 
down by a slight 9%. This is also potentially due to the lack of festive announcements.  

City centre footfall is down by 26%, when compared to September 2019, which looks to be a trend as 
the last three months of 2020 report on the footfall being equivalent to the 75% of the 2019 numbers. 
Year to date the numbers are down -43%. Footfall into the Visitor Information centre has decreased 
significantly (-60%) vs September 2019. 

 

Summary of tourism performance indicators: September 2020 
Hotel room occupancy (provisional) 64.53% 
Average hotel room rates (provisional) £107.30 
Hotel room nights sold (provisional) 20,657 
Visits to attractions 120,199 
Visits to attractions by a York Pass holder 1,881 
Sessions on www.visityork.org (desktop and mobile sites) 131,164 
New followers across Visit York social media channels 915 
Impressions on social media 763,684 
Customers through the Visit York Information Centre 10,966 
City Centre Footfall 708,282 

 

 

 
Find out more about the profile of visitors to York and consumer sentiment here 

 


