
 
 

 

Tourism Intelligence Update – January 2020 
 

January 2020 attractions results show a slightly negative trend with -1% less visits to the big 
attractions and a decrease of -7% in visiting the small attraction in York vs January 2019. The 
decrease of footfall, January being historically a more “quiet” month for the tourism business and 
visitors not spending as much money on travel could have potentially contributed to the lower 
visitor numbers. However, visits to the attraction using York Pass have seen a significant increase of 
50% with more than 600 extra visits, when compared to January 2019. 

Provisional data for the number of hotel room nights sold has shown a growth by a slight 1% vs 
January 2019 - the result of room occupancy also increasing by 1%. Average room rates were on par 
with January last year, at £81.77.  

Sessions on visityork.org have grown by 6% when compared to January 2019. The seasonal campaign 
pages for Residents Festival and York Ice Trail drove most traffic to the website in January 2020. The 
social media accounts on Facebook, Twitter and Instagram have continued to decline from August 
2019, with -42% decrease in new followers and -35% decrease in impressions vs January 2019.  

In January 2020 footfall through the city centre has increased by 1%, however, it is important to note 
that footfall numbers for the city centre are provisional for January as well as for the whole previous 
year due to issues with the counters in the city centre. Footfall through the Visitor Information 
Centre have decreased by 7% vs January 2019.  

 

Summary of tourism performance indicators for January 2020: 

• 58.7% of hotel rooms occupied (provisional) 
• £81.77 average hotel room rate (provisional) 
• 60,892 hotel room nights sold (provisional) 
• 171,861 visits to attractions  
• 1,971 visits to attractions using a York Pass 
• 158,919 sessions on www.visityork.org (including on the mobile site)  
• 1,110 new followers across Visit York social media channels (FB, IG, TW) 
• 885,471 impressions on social media (FB, IG, TW) 
• 17,306 customers through the Visit York Information Centre 

 
VisitEngland Annual Survey of Visits to Visitor Attractions 

VisitEngland will soon be launching the Annual Survey of Visits to Visitor Attractions, with invitations 
starting to be sent out around now, so please keep an eye out for this reaching you.  We’d 
encourage all attractions to take part – the study generates large amounts of publicity in both the 
national and regional press, and is classified as an official statistic, providing insights into the 
performance of the attractions sector in England.  All participating attractions will receive their own 
benchmarking report, and you can see the headline reports from last year on 
www.visitbritain.org/annual-survey-visits-visitor-attractions-latest-results. If you think you haven’t 
received a copy of the survey, or have any other questions about taking part, please contact 
annualattractionssurvey@visitengland.org 
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Occupancy survey expansion 

It’s time to get on board with our new and expanded occupancy survey – we are looking for self-
catering and B&B property owners to participate in this benchmarking study for York.  For more 
information, please read more here https://www.visityork.org/members/about-us/research-and-
statistics/occupancy-survey 

 

To find out any more about our Research and Insights or to discuss your specific tourism 
intelligence queries, contact Make It York’s Senior Research and Insight Executive, Zoe Rawson 

Email: zoe.rawson@makeityork.com 
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