
 

 

Tourism Intelligence Update – February 2020 

Three storms swept across the UK in February, making in the wettest February recorded by the Met 
Office since 1862.  There were flood alerts on the River Ouse continually from the 9th February until 
early March, and although no properties flooded a number were forced to close their doors due to 
being inaccessible.  The river peaked at 4.6m on the 26th Feb, 60cm behind the highest ever level 
recorded in November 2000.   

Added to this, global travel was shut down from many countries in response to the Covid-19 threat, 
with many overseas visitors unable to come to York for their planned trip or cancelling future trips. 

There was a drop in visits to all attractions of 5%, although smaller attractions fared better than the 
bigger ones.  A third of the large attractions reported growth vs February 2019 and a half of the smaller 
ones did, all of these were indoor attractions benefitting from the poor weather, with a couple being 
emergency indoor hosts of JORVIK Viking Festival events. 

There was a 9% drop in hotel room occupancy in February with 4,000 fewer room nights sold vs to 
February 2019 (-6%), however room rates held strong, growing 3% to £96.66. 

The weather kept many people at home, which is shown by the 10% estimated drop in city centre 
footfall and the 23% drop in customers through the Visit York Information Centre. 

Digital presence also dropped across the website and social media channels. 

 

Summary of tourism performance indicators: February 2020 

Hotel room occupancy (provisional) 64.4% 
Average hotel room rates (provisional) £96.66 
Hotel room nights sold (provisional) 62,566 
Visits to attractions 220,925 
Visits to attractions by a York Pass holder 2,721 
Sessions on www.visityork.org (desktop and mobile sites) 119,539 
New followers across Visit York social media channels 1,219 
Impressions on social media 1,053,034 
Customers through the Visit York Information Centre 21,526 

 

 

To find out more about our Research and Insights or to discuss your specific tourism intelligence 
query, contact Zoe Rawson, Senior Research and Insight Executive zoe.rawson@makeityork.com 
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