
 
 

 

Tourism Intelligence Update – December 2019 & year end 
 

The big attractions have recorded their second busiest year since the monthly monitor began with 
2.97 million visits to the big attractions, second only to 2018 when visits surpassed 3 million as a result 
of the range of successful events and exhibitions.  Compared to this record year, 2019 was 6% lower 
(around 200,000 fewer visitors), yet still 6% higher than the average for the previous five years.  

The small attractions have also had one of the best ever results in terms of visitor numbers, with 
almost 50,000 more visitors in 2019 than in 2018, an increase of 13%.  Visits made with a York Pass 
over the year are equal to 2018, with year-on-year growth of 6% in December 2019 when compared 
to the year before.  

2019 has been a positive year for the hotel sector, with the highest ever room occupancy rate and 
only the third time 80% has been exceeded across the whole year.  Room occupancy grew 4% vs 2018, 
room rates were stable and room nights sold up 4% vs 2018, demonstrating growing demand.  
December contributed to this growth, with a higher proportion of hotel rooms occupied and almost 
3,000 additional room nights sold vs December 2018.  

Sessions on visityork.org grew by an impressive 34% increase over the full year vs 2018.  The seasonal 
campaign pages drove exceptional traffic to the website from September onwards. The social media 
accounts on Facebook, Twitter and Instagram have continued to decline from August this year, with a 
-54% decrease in new followers and -12% decrease in impressions vs December 2018.  However, for 
the whole year, impressions are still up (14%), but the number of new followers have decreased, by -
21% overall.  

Footfall numbers for the city centre are provisional for December and for the whole year due to issues 
with the counters in the city centre.  Estimated figures report a decrease of -4% both in December and 
for the whole year.  Customers through the Visit York Information Centre are also down -2% vs 
December 2018 down -7% for the whole year. 

 

Summary of tourism performance indicators for December 2019: 

• 82.0% of hotel rooms occupied  
• £111.98 average hotel room rate  
• 85,148 hotel room nights sold  
• 204,268 visits to attractions  
• 2,417 visits to attractions using a York Pass 
• 193,843 sessions on www.visityork.org (including on the mobile site)  
• 624 new followers across Visit York social media channels (FB, IG, TW) 
• 648,541 impressions on social media (FB, IG, TW) 
• 20,619 customers through the Visit York Information Centre 

 
 
 



 
 

Summary of tourism performance indicators for 2019 (January to December): 

• 80.3% of hotel rooms occupied  
• £106.94 average hotel room rate  
• 981,429 hotel room nights sold  
• 3,295,796 visits to attractions  
• 79,549 visits to attractions using a York Pass 
• 1,964,388 sessions on www.visityork.org (including on the mobile site)  
• 14,296 new followers across Visit York social media channels (FB, IG, TW) 
• 11,712,444 impressions on social media (FB, IG, TW) 
• 338,750 customers through the Visit York Information Centre 

 
 

Occupancy survey expansion 

The latest analysis of visitor volume and value reveals that there were 8.4 million visits made in York 
in 2018, which generated £765 million of tourist spend in the city and supported more than 24,000 
jobs.  Using an improved methodology has shown that growth in value is leading the way, at 4% 
growth in spend per year, and this has been used to inform the development of the value focus in 
the new tourism strategy.  For further information about the economic impact of tourism and the 
visitor profile data which backs this up, please see our key facts and visitor profile reports here: 
https://www.visityork.org/members/about-us/research-and-statistics 

 

To find out any more about our Research and Insights or to discuss your specific tourism 
intelligence queries, contact Make It York’s Senior Research and Insight Executive, Zoe Rawson 

Email: zoe.rawson@makeityork.com 
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