
 

 

Tourism Intelligence Update – August 2020 
 

August was the first full month of operation for many tourism and hospitality businesses in York after 
the government announcement allowing businesses to re-open from 4 July to welcome back residents 
and visitors to the city.  

The provisional data for hotels shows a 34% decrease in hotel occupancy and a 26% drop in average 
room rate, when compared to August 2019. This is an improvement from July, especially in terms of 
occupancy, with over 11,000 more rooms sold than in July 2020. However, the number of room nights 
sold in August 2020 is significantly down (-81%) vs August 2019, with some of the city’s hotels still 
closed. The government VAT reduction scheme has helped boost the ARR for hotels in this recovery 
period, hence not as of a significant decrease as in other variables. Year on year data shows a -42% 
occupancy and -19% ARR vs 2019.  

Big attractions have had 63% less visitors in August vs same month last year, while small attractions 
have seen a decrease of 70% in visitors. This is due to big attractions operating at a reduced capacity 
with pre-booked visits only and many small attractions still being closed. Year on year data is 
representative of the recent months and shows a 70% drop for big and a 50% decrease for small 
attractions when compared to 2019.  

The number of visits using York Pass is significantly down (-79%) compared to August 2019, which is 
due to a reduced number of visitors travelling to York, especially from abroad.  

Sessions on visityork.org have decreased slightly (-3%) vs August 2019, which shows positive growth 
from previous month. In terms of social media, number of new followers is 542 less vs August 2019, 
however, the number of impressions is up by 22%, which was boosted by the release of the new York 
Promotional Video as part of the Tourism Recovery Marketing Campaign with City of York Council.  

City centre footfall is down by 25%, when compared to August 2019, with a 46% decrease year to date. 
Footfall into the Visitor Information centre has decreased significantly by 70%. 

All variables report a decrease year to date, which is representative of the overall situation of the 
tourism sector during the Covid-19 pandemic and after the lockdown. 

 

Summary of tourism performance indicators: August 2020 
Hotel room occupancy (provisional) 59.92% 
Average hotel room rates (provisional) £90.27 
Hotel room nights sold (provisional) 17,725 
Visits to attractions 154,184 
Visits to attractions by a York Pass holder 2,920 
Sessions on www.visityork.org (desktop and mobile sites) 162,912 
New followers across Visit York social media channels 915 
Impressions on social media 1,601,059 
Customers through the Visit York Information Centre 13,609 
City Centre Footfall 812,511 

 

 

 
Find out more about the profile of visitors to York and consumer sentiment for this August here 
 


