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Guide
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Glasgow p98 | Edinburgh p104 | Stirling p109

STUDENT GUIDE CO-EDITORS: Danny Munro, Isy Santini and Rebecca Crockett, 
with contributions from Ryan Catterson

DESIGN: Seonaid Rafferty
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A year-round guide to restaurants, 
diners, bars and cafés across the city
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Trophy-laden New York clowns chat slapstick, subversion and superfans
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Trophy-laden New York clowns chat slapstick, subversion and superfans
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PEDERSEN

The Portobello poet on love, loss 
and lighthouses
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Noisy Nordic jazzers 
bang down the Hidden Door
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THE LIST IS SCOTLAND’S DEFINITIVE GUIDE TO ARTS & CULTURE, 
HELPING PEOPLE TO ‘GET A LIFE’ SINCE 1985.

Who are The List?



WE REACH OVER 

900K 

PEOPLE ACROSS THE UK 
EVERY MONTH

REA
CH

30,000+
EVENT LISTINGS

101K+
FOLLOWERS ON 

SOCIAL MEDIA (DEC 2025)

OVER

20,000
EMAIL NEWSLETTERS 

SUBSCRIBERS
O

N
LIN

E

15,000
FREE PRINT COPIES 

MONTHLY

85,000
READERS

PRIN
T

PA
RTN

ERS

FEMALE 59%
MALE 39%

Who are The List?

OTHER 2%
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Who are our readers�?

THE LIST

The List is read by all genders, with a 
bias towards female readers

63% of readers are under 44. The 
majority of readers are under 40, with 
35% falling into the 18-35 age bracket

The List offers coverage of Scotland’s 
two major cities

Male

39%

Female

59%

Other

2%

GENDER

35-44

28%

25-34

23%

18-24

12%

AGE

Edinburgh

41%

Glasgow

37%

Other 
Key Cities

9%

London

13%

LOCATION

LIST READERS LOVE
When it comes to entertainment,  
The List’s readers do it all and often

•	 84% go to the cinema
•	 80% go to live concerts
•	 55% go to galleries and exhibitions
•	 80% go to the theatre
•	 57% go out to eat at least once a month
•	 70% go out to eat once a fortnight
•	 57% go to comedy gigs
•	 60% go to festivals 

HOW MUCH DO THEY SPEND?
List readers are ready to spend their hard 
earned cash each month

•	 57% spend £20-£60 on arts and culture
•	 33% spend under £20 on family outings 
•	 37% spend £21-£60 on family outings
•	 53% spend £60-£100 on eating out

EMPLOYMENT
80% of List readers are working
(the national average is 75.5%)

•	 89% of readers have attended a course 
at university or college

EDUCATION
List readers are well educated and culturally 
aware with a passion for the arts

HOW FAR DO THEY TRAVEL?
•	 66% will travel up to an hour for an 

event
•	 34% will travel up to two hours for an 

event

MAKING PLANS
•	 80% make plans 1 month in advance
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Print advertising

1 / 4 R
1 / 8 H

1/8V

1 / 4 H

w93 x h134 (mm) w189 x h65 (mm) H: w93 x h65 (mm)
V: w44 x h134 (mm)

F U L L  P A G E

1 / 2 V

1 / 2 H

w210 x h297 (mm)
*A bleed of 5mm on each edge is 

needed on ALL full page ads*

w93 x h271 (mm) w189 x h134 (mm)

Bleed: 
w220 x h307 (mm)
Type: 
w189 x h271 (mm)

RUN OF MAGAZINE (A4)
SIZE                         RATE          R-H GUARANTEE	

1/8 Page           £270	        £290

1/4 Page           £480	        £520

1/2 Page           £720	        £790

Full Page            £1,200	       £1,320

SPECIAL POSITIONS

First Right Hand	        £1,400

Inside Back Cover	        £1,400

Inside Front Cover	        £1,600

Outside Back Cover	        £1,850

Double Page Spread	        £1,900

Full Cover Wrap 
(4 Pages: Cover, IFC, OBC & IBC)     £8,800

Spread Wrap 
(2 Pages: Cover & OBC)	        £6,000

Cover Double -sided 
(2 Pages: Cover & IFC)	         £6,000

Inside Front Cover Gatefold 
(1 Full Page + DPS)	         £3,850

Outside Back Cover Gatefold 
(1 Full Page + DPS)	         £5,120

Artwork Specifications

CMYK | 300 DPI
SUPPLY AS PDF OR JPEG
5MM BLEED ON ALL FULL PAGE ADVERTS
ALL FONTS EMBEDDED

INSERTS 

The List can carry loose inserts as either a 
half run (targeting Glasgow or Edinburgh), 
or a full run (every copy of The List):

Half run: 7,500 inserts		  £900

Full run: 15,000 inserts		  £1800

Inserts are subject to The List’s compatibility and 
availability. Booking deadline 21 days prior to 
publication.

Prices are not inclusive of VAT.

THE LIST 
MAGAZINE

1 February
1 March
1 April
1 May
1 June
1 July / August
1 September 
(with Student 
Guide)
1 October
1 November 
1 December / 
January

PUBLICATION DATES 2026
GUIDE TO SCOTLAND’S FESTIVALS

16 February
EAT & DRINK 365
Edinburgh   18 May
Glasgow      19 October
EDINBURGH FESTIVAL GUIDE
13 July
WEEKLY FESTIVAL ISSUES 
5, 12 & 19 August
WISHLIST
16 November

LIST.CO.UK/ADVERTISE-WITH-US   |   ADVERTISING@LIST.CO.UK   |   0131 623 3040   |   @THELISTMAGAZINE   |   FACEBOOK/THELISTMAGAZINE

Copy & Booking 
Deadlines
Booking Deadline: 
9 days prior to publication
Artwork Deadline: 
7 days prior to publication 

THESE SIZES AND PRICES 
RELATE TO OUR MAIN 
MAGAZINE.

FOR SUPPLEMENTS SIZING 
AND PRICING, PLEASE SEE 
INDIVIDUAL RATECARDS.

http://list.co.uk/advertise-with-us


Online advertising

M P U HPU

BILLBOARDM
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TYPE	 SIZE	 FORMAT	 PRICE

Mobile Leaderboard   	 320px(w) X 50px(h)	 Gif/Jpeg	 £12CPM

Billboard	 970px(w) X 250px(h)	 Gif/Jpeg	 £18CPM

MPU	 300px(w) X 250px(h)	 Gif/Jpeg	 £20CPM

HPU	 300px(w) X 600px(h)	 Gif/Jpeg	 £36CPM

Social Post     	 1600px(w) x 1000px(h)	 Gif/Jpeg	 £150

Social Reel 	 1080px (w) x 1980px (h)	 Video/Gif/Jpeg	 £550
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&
 PRICIN

G

For our technical specifications visit: list.co.uk/advertise-with-us

List.co.uk is the leading digital guide to arts and 
entertainment across the UK reaching an audience of 

over 900K per month, which provides incredible 
opportunities to target specific cultural audiences.
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HOW IS IT PRICED?

We can target your 
campaign by user 
location, by genre or 
by keyword. When 
combined, these 
offer a powerful 
advertising platform 
as List users are only 
ever on site when they 
are looking for ways 
to spend their time 
and money

1.	 CHOOSE THE TYPE OF 		
	 ADVERT YOU WANT
2.	 CHOOSE THE SECTION 		
	 YOU WANT YOUR ADVERT 
	 TO APPEAR IN
3.	 CHOOSE THE AMOUNT 
	 OF TIMES YOU WANT IT 
	 TO APPEAR ON SITE
4.	 CHOOSE HOW LONG 
	 YOU WANT YOUR ADVERT 
	 TO RUN FOR

+1

Online display adverts are priced on a cost 
per thousand impressions basis (£CPM). At 
a price of £20 CPM it costs £20 for every 
1,000 times your advert is seen.

Different formats have different prices based 
on size and position on the page.

EXAMPLE: AN MPU APPEARING 
20,000 TIMES WOULD BE PRICED AT £400.

*Filesize for all digital ads must not exceed 1MB*
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Newsletters
P R I C I N G

	   INLINE	     BANNERS	 FULL SPONSORSHIP

SFTW	   £195	          £195	    £390

SEASONAL	   £195	          £195	    £390                    

INSIDE THE ISSUE	  £195	          £195	    £390

EAT & DRINK 	   £195	          £195	    £390

KIDS	   £150	          £150	    £250

THE LIST PUBLISHES A SERIES OF 
DEDICATED NEWSLETTERS.
Whether you run an event, brand or business there is 
a way to reach our switched-on cultural audience.

INLINE 
ADVERTS
40 words &
image/logo

BANNER
ADVERTS

 
600px x 120px

FULL 
SPONSORSHIP

Guaranteed top 
Inline & Banner

		

       FREQUENCY
SFTW		             WEEKLY            

KIDS		    FORTNIGHTLY

INSIDE THE ISSUE	      MONTHLY

EAT & DRINK	      MONTHLY

SEASONAL		       QUARTERLY
 

*CONTACT FOR UP TO DATE SUBSCRIBER INFO

DEDICATED 3RD PARTY 
SOLUS NEWSLETTER			           £550

+1

SOMETHING 
FOR THE 
WEEKEND

SOMETHING 
FOR THE KIDS

3RD PARTY 
NEWSLETTER

SEASONAL

INSIDE THE 
ISSUE

Highlights the hottest cultural events in the central belt alongside List 
competitions and offers. 

Seasonal newsletters covering Burns Night, Easter, Halloween and 
Christmas events.

Monthly reveal of our print edition, which highlights the finest 
features, interviews and reviews you’ll find in The List magazine.

Providing parents the very best ideas of what to do with their children 
over the weekend and during the school holidays.

Consists only of your content. Sent to an audience who have 
specifically requested to hear from partners carefully selected by 
The List - you can feature up to 300 words of your editorial, multiple 
images and click throughs.

EAT & DRINK Monthly roundup of our recommendations for the best in food & 
drink that month.
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Native content

3RD PARTY 
NEWSLETTER

NATIVE ADVERTISING IS AN EFFECTIVE 
WAY OF RELAYING YOUR MESSAGE TO A 
RECEPTIVE AUDIENCE
Draw on The List’s editorial and design expertise to put together 
compelling presentations in List house style, incorporating your text, 
logo and images. Working like an advert, native has the added 
bonus of engagement via print, digital and social media.

RATES

Full page in print	 £1,600

Double Page Spread in print                              £2000

Online only	 £850

Print rates include online feature on list.co.uk

EACH OFFER GETS

READER OFFERS, COMPETITIONS 
AND PROMOTIONS ARE A GREAT 
WAY OF ENGAGING WITH OUR 
RECEPTIVE AUDIENCE

All offers are published by The List in our proven house style which allows us to 
deliver key messages using your brand guidelines, logos, images and text.

+1

RATES
Online Only	 £195

1/4 page in print + online                                                           £490

1/2 page in print + online                                                              £795

Full page in print + online                                                         £1,200

DPS in print + online                                                                       £1980   
Print rates include online feature on list.co.uk
Social media paid boost promotion from £100 (enquire for more details)

DEDICATED 
SECTION ON 
LIST.CO.UK

CLICK-
THROUGH IN 
NEWSLETTERS  
(over 11,000 
subsscribers)

OPTION 
TO RUN IN 
PRINT AND 
ONLINE, OR 
JUST ONLINE

IMAGE 1500 
X 600PX
70-100 DPI 
*NO WORDS*
(ONLINE VERSION)

Readers offers

*enquire for print specs
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Sponsorship
Packages

MAGAZINE

EVENTS &
PROMOTIONS

THE GUIDE 
TO 

SCOTLAND’S
FESTIVALS

+1

GUIDES WEBSITE

NEWSLETTERS

Contact our dedicated sponsorship team to 
create your bespoke package

PRICE ON APPLICATION

ALIGN YOUR BRAND WITH SCOTLAND’S LEADING 
EVENTS AND ENTERTAINMENT PUBLICATIONS WITH 
A BESPOKE SPONSORSHIP PACKAGE
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REBEL
He may be gone but there’s little chance 
of David Bowie ever being forgotten. 
Since his death in 2016, there has been 
a musical (written just before he passed), 
an all-star gala concert and, of course, a 
veritable slew of tribute acts attempting to 
be the best Thin White Duke of them all. 
But, as far as we know, Rebel is the first 
circus show in his honour. Coming all the 
way from Oz, this show incorporates a live 
band (all of whom are circus performers 
in their own right) and an aerial spectacle 
which draws out the beauty and drama of 
his music. (Brian Donaldson)
n Underbelly’s Circus Hub, 6–27 August, 
5.30pm.

FRINGE

IN ASSOCIATION WITH

PLease drink resPonsibLy

Fine local cuisine with  
unrivalled rooftop views. 
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EDINBURGH 
FESTIVAL FRINGE 
5–29 AUGUST
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B ianca Del Rio exited lockdown with an 
itch to perform and it turns out she’s 
more brilliantly brazen, boisterous and 
brash than ever. A previous winner 
of reality TV phenomenon RuPaul’s 

Drag Race, Del Rio will be showcasing her 
courageously crude comedy to audiences whose 
minds should be as open as their skins are thick.

Unsanitized (as per its title) is an uncensored 
and animated reflection on the past two years 
of pandemic pandemonium. Del Rio’s world-
renowned quick-witted clap backs, audience 
insults and outrageous anecdotes are sure 
to be present and correct. No social group is 
safe from the drag-comedian’s unruly ridicule, 
which could be considered crass to those 
unfamiliar with Del Rio’s dry delivery.

The performer, however, is unapologetic 
about the nature of her humour, which she 
believes her fans not only understand but 
actually expect. ‘Never rein it in! You never 
rein it in and you never apologise!!’ she 
explains. ‘The trick is to trust comedy and to 
remember what you’re seeing. This is not some 
TED Talk or AA meeting: it’s not that serious. I 
think it’s important for people to come in with 
an open mind. And usually, the people who do 
come know exactly what they’re getting into.’

As evidenced from her touring show in 
May at Edinburgh’s Usher Hall, audience 
involvement is a staple of the Del Rio live 
experience. It goes without saying that those 
who opt for a front-row seat (which she dubs 
the ‘splash zone’, referencing sea-lion shows at 

SeaWorld) require a strong stomach. But 
Unsanitized’s final segment allows 

an insulted gathering to get their 
own back. A quickfire Q&A 
is prime breeding ground for 

spontaneous hilarity. ‘Did Hurricane Bianca 
really need a sequel?’ This sly dig at her cheesy 
2016 film that fans love to hate was met with 
a collective guffaw from spectators (and from 
Del Rio herself). ‘That’s the crazy thing about 
live theatre,’ Del Rio tells me later. ‘You just 
never know what’s going to happen. When 
you’re doing a lot of crowd work or on-the-
spot stuff, it really does change the narrative. 
I’ve been very fortunate to have had some 
amazing audiences.’

Del Rio has been spreading her love/hate 
humour across the Americas and Europe since 
her Unsanitized tour kicked off at the end of 
last year. After a triumphant win on RuPaul’s 
Drag Race in 2014, the quirky queen never 
imagined she’d be parading her insults all 
over the globe less than a decade later. ‘Oh, 
god, I didn’t think I’d be alive!’ she exclaims. 
‘I mean, I’m 46, who the hell lives this long? 
I didn’t plan any of it or even think it would 
happen. I’m not a dreamer on that level; I just 
roll with the punches. And I think that’s the 
best way to handle life. So, when unexpected 
things happen, good or bad, you just have no 
choice but to plough through it.’

At the core of Del Rio’s comedy is an 
overwhelming need for light-hearted laughter 
in challenging times. ‘It’s very important to 
find the humour in all of it,’ Del Rio explains 
of her covid material. ‘We’ve had a long period 
of time where everybody was losing their 
minds. And to just get out and laugh is crucial 
because those were scary times. But with most 
situations that are serious, we have to find the 
humour in it.’

Bianca Del Rio: Unsanitized, Pleasance 
At EICC, 18–26 August, 9.30pm.

Everyone’s favourite 
‘clown in a gown’ returns 
with an unfiltered cabaret 
extravaganza. Bianca Del 

Rio explains to Rachel Cronin 
why she will never say sorry

KEEP IT U NCLEAN

After  
the 
stAnd-up 

enjoy A 
sit down

Book your  
table today.

pLeAse drink responsibLy
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ANIA MAGLIANO
What’s the best bit of advice you’ve ever 
been given from a seasoned comic? On a long 
train journey, Catherine Bohart gave me so much 
good advice that I’ve got a notes page on my 
phone of everything she said. There was so much 
wisdom, but a lot of it was to do with finding 
your own ways to measure if you’re improving 
as a comedian, rather than relying on external 
validation. She’s as wise as she is funny (VERY)!  
 
Is there one thing that keeps cropping up 
when people talk to you about Edinburgh in 
August? People seem to like the name of my show, 
Absolutely No Worries If Not, which is inspired by 
my people-pleasing tendencies. Therefore, people 
saying they like it is literally ideal. 
 
Which side of your family do you get your 
funny bones from? My dad and stepdad are 
both very funny people, but since English is my 
mum’s second language, she’s often the funniest 
by accident. When dropping me and my friends 
at the train station, she offered to take us to the 
back platform where the train was leaving from. 
Unfortunately, what she said was, ‘I’ll take you 
from the back’. Thanks mum!
n Ania Magliano: Absolutely No Worries If Not, 
Pleasance Courtyard, 3–28 August, 4.35pm. 

ANNA CLIFFORD
Is there one thing that keeps cropping up when 
people talk to you about Edinburgh in August? 
When people talk to me about Edinburgh I get 
excited about what toppings I’m going to get at 
the baked potato shop! I need to transfer the skills 

I have in talking about baked beans and cheese 
into promoting my show and it will be a sell-out! 

What’s your favourite word that begins in ‘e’? 
‘Eejit’. I identify as a big eejit. I come from a 
long line of awful eejits and it’s an extremely 
enjoyable word to say! It’s a harmless Irish slag 
that no one can take offence at cos it’s not really 
a word: is it, ya lil eejit!? 
 
What percentage of your early stand-up 
performances is likely to appear in your Fringe 
debut? Oh none! I left that all in Vancouver 
where I started stand-up. I do enjoy my earlier 
stand-up as it’s a marker of where you were at 
that time and the craft you were learning, but my 
debut is based on a particular personal story so 
it’s all fresh but tested.

Which word of six letters or more will 
crop up the most in your Edinburgh show? 
‘Ayahuasca’, ‘ghosting’ and . . . ‘hahahahaha!’
n Anna Clifford: I See Dead(ly) People, Gilded 
Balloon Teviot, 3–28 August, 9pm.

CERYS BRADLEY
What’s the best bit of advice you’ve ever 
been given from a seasoned comic? Sarah 
Bennetto once told me that if you’ve had a bad 
gig you should use the fee to buy yourself a gift. 
My gift is usually cake. 

What’s your favourite word that begins in 
‘e’? ‘Easy’ (as in easy peelers).
 
What will you do to keep fit and healthy 
(relatively speaking) during August? My show 
is about playing sports and mostly involves eating 

He should be 
celebrated as a 
sort of national 

holiday

”

“

In early 2020, fresh-faced 
comedians were looking forward 

to their first Edinburgh Fringe. A 
year later, they and another bunch 

of bushy-tailed wags were still 
stymied by the c-word. Now a third 

set of newcomers are on board 
for this August. To mark a flood 

of debutantes for 2022, we gave 
22 of them the chance to impress 
you lot with their answers to some 

questions (the responses we got 
could have filled several Festival 

Guides so these are heavily edited 
versions. The full unexpurgated glory 

of each one resides online at 
list.co.uk/edinburgh-festival)
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Sponsorship offers the unique opportunity to be linked in directly with 
editorial content, bringing authority and prominence to enhance the 
profile of your brand.

Sponsorship packages are tailor made and designed to fit with your 
brand’s key messaging. Reach and benefit from The List’s incredibly 
loyal and culturally engaged audience. 

Sponsor 
Message 
Box

w33.5 x 
h84mm
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Events
The small printTHE LIST HAS BUILT A REPUTATION FOR 

HOSTING, CURATING AND CREATING 
AMAZING EVENTS
Whether you want to create an event from scratch, need some 
help with putting a line up together or are looking to sample your 
products, get in touch.

BOOKING & CANCELLATION 
DEADLINES

•	�All bookings are subject to The List’s standard 
Terms & Conditions (see list.co.uk/terms)

•	�Creative to be supplied 72 hours before going 
live date

•	Change of creative requires 48 hours notice

•	�Requests for variations of campaigns, including 
cancellations will be considered up to 20 days 
prior to campaign live date, or publication date.

•	�Should advertising copy not reach The List in 
accordance with our deadline, we reserve the 
right to fill the space at our discretion. 

TERMS & CONDITIONS

•	VAT will be added to rates at 20%

•	�Payment is required in advance unless otherwise 
agreed

•	�Interest of 6% pa will be charged on overdue 
accounts in addition to any charges incurred in 
securing payment. We will notify you of these 
charges in advance.

•	�The List does not accept liability for any loss 
incurred by error or omission.

•	�By purchasing a service from The List you are 
creating a contractual relationship and you 
agree we may process your contract information 
in line with our policy. 

B E N E F I T  P A C K A G E S 
C A N  I N C L U D E :
•	 LINE UP CURATION
•	 MARKETING & PROMOTION OF 
	 EVENTS ACROSS LIST PLATFORMS
•	 INVITATION/GUEST LIST ASSISTANCE
•	 ARTIST LIAISON 
•	 BRANDING AT THE EVENT
•	 SAMPLING

THE LIST FESTIVAL PARTY

THE LIST FESTIVAL AWARDS

LISTLIVE

THE LIST HOT 100
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