
CSSC Sports & Leisure
Volunteer Branded 
Products Guidelines

1. Introduction
CSSC has a clearly designed corporate brand identity and clear policies in place regarding the CSSC 
image, the look of it and how it is used. This brand identity includes a prescriptive design for the CSSC 
volunteer logo and guidelines on its use for marketing purposes on all volunteer related communication 
and products and merchandise. The design and guidelines are set out and explained in the document 
“CSSC Brand Identity for Volunteers” attached as Appendix 1.

There is a need for a better recognition of the CSSC volunteer brand both within and outside of CSSC 
and Volunteers need to feel valued and appreciated and part of a collective CSSC volunteer team. These 
guidelines are looking to achieve both these objectives.

These guidelines sets out the broad principles to be followed by CSSC relating to volunteer branded 
products including corporate wear, desk top and individual promotional products.

2. Purpose
The purpose of this document is to clarify the intention of CSSC with regard to Volunteer branded 
products and guidelines for CSSC and its volunteers to follow when considering providing such 
merchandise to its volunteers.

3. Objectives
I. To achieve consistency;

II. To “warm up” the brand of CSSC volunteers, to promote the brand throughout the CSSC 
community and to make the brand instantly recognisable;

III. Reinforce “One CSSC” with volunteers being a more visible part of CSSC and to be made to feel 
part of a collective team;

IV. Make volunteers feel welcome, valued and appreciated for their contribution regardless of role;

V. Provide promotional resources to support our volunteer recruitment drive e.g. sweets, keyring 
torches, etc;

VI. Provide appropriate equipment of a consistent nature to support our volunteers in their roles e.g. 
rucksacks for carrying a computer/papers.
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4. Brand Identity Guidelines
These guidelines are to be read in conjunction with the CSSC Brand Identity for Volunteers 
Guidelines attached at Appendix 1.

The Brand Identity guidelines include the description and clarification of the CSSC Volunteer brand and 
specifies the way it is to be portrayed and promoted across CSSC including correspondence, flyers, 
newsletters, clothing and other promotional materials and products.

5. 5. Guidelines and procedure for volunteer branded products
It is the intention that over the next 18 to 24 months, CSSC follows the following principles and 
procedures for volunteer branding products:

1. All volunteers to be provided with a shirt of the same colour with CSSC volunteer branding.

2. A range of Volunteer corporate wear and merchandise to be available from or via CSSC Head Office.

3. All volunteers who have been in post for a minimum of 3 months to receive from CSSC an identified 
volunteer branded product or products dependent upon their role. This 3 month period is a guide only.

4. All volunteers to be encouraged to discuss any significant purchase of volunteer branded products 
with Head office before purchase to provide them with the opportunity to discuss funding, branding 
and consistency of such products.

5. Records to be kept of products being provided to ensure careful stock control and containment of 
costs and fairness of distribution.

6. Care should be taken to ensure minimum duplication of branded products. Volunteers should liaise 
with CSSC staff* where appropriate and vice versa.

7. A range of volunteer branded products to be identified and taken regularly to recruitment events 
and forums.

8. All volunteers during their time with CSSC to be given something which makes them feel part of 
something, valued and appreciated regardless of their role or extent of contribution made.

Information and support and advice is available from Volunteer Support Team telephone 01494 888444 
or by email at volunteer@cssc.co.uk.

6. 6. Review
The proposals within these guidelines have been approved by the Volunteer Committee and will be 
reviewed regularly to ensure they remain appropriate to the needs of CSSC and its volunteers.
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