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Introduction 

Social media is a powerful tool for promoting the positive and exciting opportunities cadets and CFAV have 

in the ACF. Used properly, a well-run social media channel can inspire new members to join the 

organisation and can highlight to parents, teachers and members of the public the many opportunities for 

personal development on offer. For example: 

 They can use social media to publicise cadet and CFAV achievements, awards and recognition. 

 

 They can use social media to increase interest in the ACF and potentially attract new cadets and 

volunteers. 

 

 They can use social media to keep parents and guardians informed of activities on camps. 

However, when used incorrectly, social media has the potential to damage the dedicated effort of our 

thousands of volunteers. 

This Cadet Briefing Note sets out some simple rules for using social media to promote the ACF. It is not 

intended to replace policy, rather to reinforce the simple rules that need to be applied when using social 

media to ensure it remains a suitable tool for promoting the ACF. 

Acceptable use and behaviours 

Everyone who uses social media in the ACF, either by running an account or just following and 

commenting on posts, is to be aware of the acceptable use policy contained within the Army Cadets 

Information Communications Technology Directive. This was published in 2015 and covers the rules of 

making posts and comments. In summary, everyone in the ACF must be aware that: 

 They must not make or post indecent remarks, proposals or materials on social media channels, 

including racist or sexist jokes or language, and defamatory or extremist comments. 

 

 They must not post sensitive or security information on social media. 

 

 They must not upload, download or post any copyrighted materials belonging to any other parties, 

unless such use is covered or permitted under a commercial agreement or other such licence. 

 

 CFAVs must not instigate or accept friend requests from cadets on social media sites. Likewise, 

cadets should be reminded not to send friend requests to CFAVs. 

 

 CFAVs must not instigate or accept private messages from cadets. 

 

https://www.defencegateway.mod.uk/linkedfiles/reference_portal/cadets/security_and_comms/prg_security_comms/20150901-cadet_ict_directive.pdf
https://www.defencegateway.mod.uk/linkedfiles/reference_portal/cadets/security_and_comms/prg_security_comms/20150901-cadet_ict_directive.pdf
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 They must not use social media to air personal or local grievances or to make complaints, and that 

the process set out in the ACF Regulations must be followed.  

 

 When posting on social media, they must not represent their personal comments or opinions as 

those of the ACF. 

 

 When posting on social media, ensure that they do not post comments, photographs or images that 

would be likely to damage the public perception of the ACF or its reputation. 

When posting stories or opinions about the ACF on their personal social media accounts, cadets and 

CFAVs must do so in accordance with the acceptable use and behaviours policy. Failure to follow the 

acceptable use policy could result in administrative action being taken against a cadet or CFAV because of 

their actions. Cadet Commandants are encouraged to regularly remind all CFAVs and cadets in their 

county of the acceptable use and behaviours when using social media. 

How we use social media in the ACF 

In most cases, social media accounts in counties will be administered by the county Public Relations 

Officer (PRO). However, it is important that everyone in the ACF understands the rules around how we use 

social media: 

 Facebook. Facebook provides a good channel to publicise news and events at county, area and 

detachment levels. To ensure a consistent flow of fresh content, there is to be one page per county. 

Areas, detachments or other sub groups within the ACF are not to use pages. Areas, detachments 

or other sub groups may use closed groups to communicate with their members. Secret groups 

are not to be used on Facebook. Where the membership of a closed group is only CFAVs then the 

use of Defence Connect could be more appropriate and should be considered. 

 

 Instagram. Like Facebook, Instagram provides a good channel to publicise news and events in a 

county. There must be only one account per county to ensure a continuous flow of new 

photographs. Area, detachment and other subgroup accounts are not to be used. Photographs 

should be accompanied by a brief description of what the event or activity was. The use of hashtags 

is encouraged, but where these are new hashtags they should be agreed in advance with the 

county PRO.  

 

 Twitter. Twitter provides a good platform for short announcements, including achievements of 

cadets and CFAVs. Twitter accounts can be set up as an individual or as an organisation. If using 

Twitter, each county should have one official account. Areas and Detachments may be permitted to 

use Twitter accounts, but this is to be agreed in advance with the Cadet Commandant.  

 

 Websites. Only the www.armycadets.com website is to be used in the ACF. Each county will have 

access to their own county pages under the national website on which to post news and 

announcements. No independently run websites should be set up for counties, areas, detachments 

or other subgroups within the ACF.  

 

 Snapchat and similar instant messaging sites. The ACF does not use Snapchat or similar instant 

messaging sites. CFAV to cadet personnel messaging on any channel is not permitted in the ACF. 

If there is a need to pass information to cadets then other channels of communication must be used. 

It is also close to impossible to moderate messages and ensure they are only read by the intended 

http://www.armycadets.com/
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audience. The only exception to using Snapchat is when the ACF uses the Army Snapchat for 

stories. This is moderated and arranged by the ACF Media and Communications team. 

 

 Blogs, vlogs and video channels. Blogs, vlogs and video channels (such as YouTube) are not 

normally used by the ACF at county level, as the need to constantly refresh content and maintain 

the fine line between organisational and personal views is harder on these channels. Video content 

can be posted to most other social media channels mentioned above and this would be the 

preferred option. 

 

 Defence Connect. Defence Connect provides the ability to host open and closed pages on the 

Defence Gateway, and this is particularly suited for keeping CFAVs informed of upcoming events 

and activities. National pages also exist for the ACF and Westminster Hub. 

Tips on using social media accounts in the ACF 

Normally, social media channels should not present a problem in terms of controlling and moderating 

accounts. However, it is helpful to remember the following: 

 Administrators. There must never be only one administrator for any social media account. The 

PRO should normally be an administrator and other appropriate CFAVs should also appointed as 

administrators (the role name may vary by social media channel but should be easily identifiable). 

Ideally, these individuals will have attended the Introduction to public relations course to have a 

basic understanding of how the ACF uses social media. Details on how to set up multiple 

administrators on social media accounts will be available on each site. Administrators do not “own” 

the social media account but manage it on behalf of their county, even if they were the person who 

set up the account initially. Where an administrator of a social media account moves on, they must 

arrange for their account privileges to be transferred to the new administrator. 

 

 Moderators. Those CFAVs appointed as administrators can also moderate content on social media 

channels. Other CFAVs may also be appointed to carry out this role. Moderating comments on 

social media should be done sensitively, the intent is not to stifle genuine comment and discussion, 

but to remove offensive, derogatory or inappropriate language and images. 

 

 Direct or “one-to-one” messaging between CFAVs and cadets is not allowed. This includes 

the use of texts, e-mails and online messaging such as whatsapp or Snapchat. The only exemption 

is where there is a close family association (for example between a parent and their child who are 

both in the ACF). 

 

 Posting in a national or regional ACF role. Sometimes it is more appropriate for an individual to 

post in their role and not as group within the ACF and may set up social media accounts to reflect 

this. Examples of this would be national advisers or regional activity leads. Where an individual is 

setting up a role account on social media, it must be made clear either in the account name or bio 

that they are posting as a role in the ACF. 

 

 Using hashtags. Many social media channels make use of hashtags. These hashtags help to raise 

awareness and aid searching for the story. Within the ACF there are several often-used hashtags, 

such as #armycadets, #acf and #goingfurther. You can also consider creating your own hashtag for 

an event or activity. However, before using a hashtag, check to see that other stories using that 

hashtag are not controversial. Where there is doubt on a hashtag, the county PRO will be able to 

advise. 

https://jive.defencegateway.mod.uk/groups/acf
https://jive.defencegateway.mod.uk/groups/westminster-forum
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 Photographs and images. CFAVs and cadets must only post photographs and images where they 

have permission to do so. They must not post copyrighted images owned by others without 

permission. They should also not post photographs of individuals without first gaining their 

permission. This is of particularly importance where no photo consent has been given for a cadet or 

another young person. Images should be chosen carefully to reflect the story and must not be used 

if safety procedures are not being followed properly. Guidance on how to choose the best images is 

available in the Talking About the Army Cadets Guide, which can be found on the ACF Brand 

Centre or from your county HQ. 

Staying safe online 

A separate Cadets Briefing Note will be published shortly on how to stay safe online. However, when using 

social media channels, either in promoting the ACF or for personal use, there some key points to 

remember: 

 Checking security and privacy settings. We advise that everyone using social media routinely 

checks their security and privacy settings for each account, as these are often prone to change or 

resetting, sometimes without individuals being aware. 

 

 Care when sharing information on social media. Sensitive or security related information should 

not be published on social media.  Information that would not normally be displayed on public 

notice-boards must not be posted on social media. This will include, but not limited to, details of the 

movement of cadets, weapons and ammunition. 

If in doubt, ask! If you are unsure if you should be posting a comment, photograph or image, or if you are 

using the right social media channel, then your county Public Relations Officer will be able to help you.  

Where to find out more 

This Cadets Briefing Note is intended to provide a brief overview of how we use social media and how it will 

help focus our effort in supporting ACF counties, their cadets and CFAVs.  

If there are topics you’d like to see future Cadets Briefing Notes published on, please e-mail us direct at 
RC-Cdts-0Mailbox@mod.gov.uk. This is the same e-mail address to use if you have any general questions 

or comments on communications. 

https://armycadets.com/brand-centre/
https://armycadets.com/brand-centre/
mailto:RC-Cdts-0Mailbox@mod.gov.uk

