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Communications and Marketing Officer 

	Reports to:
	Digital Marketing and Communications Manager

	Responsible for:
	To support the delivery of integrated communications and marketing activity that grows engagement, builds awareness and increases income, ensuring consistent messaging and strong audience journeys across all channels.

	Location:
	Hybrid working, predominantly at home, minimum 1 day a week in the office based in Leatherhead.




The role
[bookmark: _Hlk216779462]
As Communications and Marketing Officer, you will play a key role in growing the South East Rivers Trust’s reach, engagement and income.
This is a varied and creative role for someone who is confident delivering digital campaigns, creating compelling content, and supporting fundraising activity that connects people with rivers and inspires action.
You will work across marketing, communications and fundraising—helping to plan and deliver campaigns, manage content across channels, and support events and partnerships that generate income and impact.
This role is ideal for a proactive communicator who enjoys working across teams, turning complex environmental work into engaging stories, and using digital tools to drive measurable results.
You will bring ideas, insight and initiative—helping to test, learn and build effective digital fundraising campaigns, with support from the Digital Marketing and Communications Manager.
You will to help develop new approaches, strengthen supporter engagement, and play a meaningful role in growing sustainable income to support healthier rivers.

Key duties and responsibilities 

Marketing & Communications
· Support the delivery of the Trust’s content calendar across social media, website and email. 
· Create high-quality, audience-focused content including social posts, newsletters, website copy and campaign assets. 
· Gather and develop stories, case studies and impact content from across project teams. 
· Support campaign planning and delivery across digital channels, ensuring clear messaging and strong calls to action. 
· Assist with PR and media activity, including drafting press releases and building media contacts. 
· Monitor performance using analytics tools (e.g. GA4, social insights, email metrics) and support reporting on impact. 
· Update and maintain website content using CMS platforms (e.g. WordPress). 
· Ensure consistent use of brand, tone of voice and messaging across all communications.

Fundraising Campaigns & Events
· Support the planning, development and delivery of digital fundraising campaigns, including online appeals and seasonal campaigns. 
· Take an active role in shaping and testing digital fundraising approaches, identifying opportunities to grow income and engagement. 
· Assist with the coordination of fundraising and engagement events (e.g. community events, challenge events, partner activities). 
· Help develop campaign materials, landing pages and supporter journeys that drive engagement and income. 
· Support the recruitment and engagement of participants, volunteers and supporters. 
· Provide clear communications, guidance and materials to event participants and campaign supporters. 
· Assist with event logistics, promotion and follow-up communications. 
· Contribute to improving fundraising processes, systems and campaign performance. 

Supporter & Stakeholder Engagement
· Support communications with supporters, partners and stakeholders across campaigns, including attending events where needed to provide on-the-ground communications support and capture content for our channels. This may occasionally involve evening or weekend work, with time off in lieu (TOIL) provided.
· Occasionally attend project sites, meetings and events to capture content and support communications activity. This will typically be alongside project or engagement staff, with lone working only expected in limited circumstances and in line with health and safety guidance.
· Help deliver positive and consistent supporter journeys through clear, timely and engaging communications. 
· Assist with responding to enquiries and directing communications appropriately. 
· Support partnership and corporate engagement activity where needed. 
· Undertake other responsibilities not outlined above which are appropriate for a role of this nature and which have been discussed and agreed with the Digital Marketing and Communications Manager.

Collaborative & Strategic Input
· Work closely with the Digital Marketing and Communications Manager to develop and deliver integrated campaigns.
· Contribute to shaping SERT’s developing fundraising approach, particularly across digital channels. 
· Bring ideas, insight and innovation to test and improve campaign performance over time. 
· Stay informed on trends in digital marketing, fundraising and environmental communications. 
· Support continuous improvement of communications and fundraising approaches across the organisation.

General and Admin Responsibilities
· Support the use and maintenance of CRM systems for tracking contacts, campaigns and engagement.
· Assist with campaign data management, reporting and basic financial administration.
· Maintain organised records of communications and campaign activity.
· Support coordination across teams to ensure accurate and up-to-date information.
· Any further duties where appropriate and consistent with the role’s levels of responsibility, competence and risk profile.




Person Specification 

	Requirements
	Essential
	Desirable

	Training & Experience
	
	

	Experience in marketing, communications or fundraising (paid or voluntary), ideally within the charity or environmental sector.
	ü
	

	Experience creating content across digital channels (social media, email, web).
	ü
	

	Experience supporting or delivering digital fundraising campaigns.
	
	ü

	Fundraising/individual giving experience.
	
	ü

	Experience supporting events or community engagement activities.
	
	ü

	Experience with design tools such as Canva.
	
	ü

	Knowledge & Understanding
	
	

	Understanding of digital campaigns and online fundraising approaches.
	ü
	

	Understanding of PR and media engagement.
	
	ü

	Knowledge of analytics tools (e.g. GA4, social insights, email reporting).
	
	ü

	Skills & Personal Attributes
	
	

	Strong written and verbal communication skills, with the ability to adapt content for different audiences and platforms.
	ü
	

	Confidence in contributing ideas and shaping new approaches, particularly in a developing fundraising environment.
	ü
	

	Excellent level of competence in Microsoft Office; Excel, Word, Outlook etc.
	ü
	

	Excellent communication and listening skills. Ability to work with colleagues at all levels, skills, abilities and knowledge. 
	ü
	

	Ability to assist in handling complex task.
	ü
	

	Highly organised with good attention to detail, with the ability to work to deadlines.
	ü
	

	Ability to manage workload and competing priorities effectively and meet internal deadlines through effective forward planning.
	ü
	

	Professional approach acting with tact, integrity and discretion, at all times maintaining confidentiality.
	ü
	

	Good interpersonal skills – positive, approachable, professional and courteous.
	ü
	

	Self-motivated and ability to work in a small team and to take proactive approach.
	ü
	

	Good analytical ability and problem-solving skills.
	
	ü

	Miscellaneous
	
	

	Commitment to equality of opportunity.
	ü
	

	Full UK driving licence and access to a vehicle, with willingness to use it occasionally to travel to events and project sites to capture content (e.g. filming and photography). 
	ü

	

	Suitable, safe home working environment.
	ü
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