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Executive Summary

Introduction and purpose of the project

Poor air quality in the UK is estimated to cause 40,000 early deaths per year, with vehicle
exhaust emissions and particulates from brakes and tyres being a major contributor to these
adverse health effects. Highways England face the challenge of beginning to address this
issue on the UK’s Strategic Road Network (SRN) through a range of infrastructure and policy
solutions. This report focuses on the use of behavioural insights - findings from psychology,
behavioural economics and the wider social sciences - to help inform those solutions. This

includes:

9 Ensuring that conventional policy tools, such as road pricing, speed compliance, and
infrastructure changes, are ‘behaviourally informed’. By drawing upon behavioural
insights, and designing policy to go with the grain of human nature, the chance of
such policies having the desired impact on road-users’ behaviour increases;

1 Exploring the use of more novel behavioural interventions, including nudges, to help
support and encourage drivers, fleet operators and other stakeholders to pursue less
polluting transport choices and behaviours; and

1 Thinking about how public consent emerges and how communities can be best

engaged to ensure interventions are publically and politically acceptable.
This report is the first of two publications. It provides:

Part I: Drivers of behaviour and routes to change - six lessons in behavioural science. A
detailed overview of relevant behavioural insights concepts, drawing from psychology and
economics and focussing predominantly on research relevant to pro-environmental and

health behaviour-change initiatives; and

Part lI: A review of the literature on behaviour-change in transport. A detailed review of

the literature specific to transport behaviour to identify what works, what doesn’t, and why.

The logic behind this two-part approach is to equip readers with a detailed understanding
not only of the existing literature in transport research, but also a more fundamental grasp of
approaches to behaviour change and public engagement. This output will inform the second
phase of the project to be published in a final report, which will identify a longlist of potential
behavioural objectives, prioritise them (based on their potential impact and feasibility), and
present a range of possible behavioural interventions with robust implementation and
evaluation strategies.



Part I: Drivers of behaviour and routes to change - 6 lessons in behaviour science

A common and intuitive assumption is that our behaviour emerges from d

behavioural -






























































































































































































































































































































